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Illinois Jobbers | 
Will Participate | 
In 6.6 Lbs. Case 


SPRINGFIELD, Ill, July 6.— 
Groundwork is now being laid 
by Illinois marketers to register 
a formal complaint with the In- 
terstate Commerce Commission 
against 77 railroads, asking an 
adjustment on the present esti- 
mated gasoline weight of 6.6. 
pounds per gallon, according to 
G. A. Primm, secretary of the 
Illinois Petroleum Marketers 
Assn., which is sponsoring the 
action. 

The complaint, which is based 
on the grounds that the esti- 
mated weight “is substantially in 
excess of the actual weight,” is 
to include a plea for reparations 
for past shipments, according to 
Primm, who said the formal 
complaint would be filed within 
30 days. 

Bulletins, copies of the com- 
plaint, and questionnaires have 
been sent to Illinois marketers, 
the latter asking authority to 
use the marketers’ names in con- 
nection with the complaint. The 
bulletin points out that over- 
charges, on a basis of estimated 
poundage weight now in use, 
range from $14 to.$18 per 8000- 
gallon tank car. 


Others Asked to Join 


The State Executives Coun- 
cil, an organization of the ex- 
ecutives of 13 mid-western oil 
marketing associations, which 
discussed at a recent meeting 
the advisability of each-member 
association filing a similar com- 
plaint, on the estimated weight 
of gasoline, has also sent copies 
of the proposed Illinois com- 
plaint to state marketers’ asso- 
ciations throughout the country, 
asking them to co-operate in this 
action. In its letter the Council 
also asked state organizations to 
“prevail upon independent re- 
finers to either join in such com- 
plaint or file complaints for 
their own account.” 

In his bulletin to Illinois mar- 
keters, Primm points out that 
only those oil companies named 
in the complaint will be allowed 
any authorized refunds, in event 
the ICC rules that the railroads 
must re-imburse consignees for 


(Continued on page 24) 


Depletion Allowance Believed Safe 
As Congress Parries Tax Issues 





| 
| 


Hearing Set in Below 
Cost Sale Case 


| 


LINCOLN, Neb., July 6.— 
Preliminary hearing on the 
complaint against Jack Coons, 
local oil marketer, charged with 
violation of Nebraska’s recently | 
enacted fair trade law, L. B. 137, 
has been set for July 9. 

The law, one of the fair trade 
measures enacted by Nebraska’s 
unicameral pro- 
hibits selling. The 
complaint filed last month by 
Max G. Towle, Lancaster (Lin- 
coln) county attorney, charges 
Coon’s retail gasoline price on 
June 16 of 14.5 cents was below 
cost in violation of the new law. 


legislature, 


below cost 


The law was sponsored by 
Nebraska retailers to eliminate 
loss leaders. Cost, for retail 
price, is established in the law 
as a minimum of cost of mer- 
chandise to the retailer plus 6 
per cent mark-up to cover sales 
expenses, in absence of the re- 
tailer proving his costs are less 
than six per cent. 


WASHINGTON, July 7. 


By A. M. PETTY 
: By Teletype 
N. P.N. News Bureau 


Little likelihood is now seen 


that Congress will act this session on Treasury Secretary 
Henry Morgenthau’s recommendation that deductions for de- 
pletion, now permitted the oil, gas, and other extractive in- 
dustries, be eliminated from the federal income tax law. 


The remoteness. of the possibility that Congress will act 
on the depletion allowance serves to clear the legislative slate 
of any further important legislation directly affecting oil at 





Tax Resolutions 


CLEVELAND, July 6. 
The name of the Virginia 
Petroleum Jobbers’ Assn. 
last week was added to the 
list of oil marketing asso- 
ciations which have adopted 
resolutions condemning the 
undistributed profits tax. 
This organization asked im- 
mediate repeal of the tax 
by Congress. Other associa- 
tions on record as opposed 
to the tax include: 

Virginia Oil Men’s Assn. 

South Carolina Oil Job- 

bers Assn. 

Indiana Independent 

troleum Assn. 

Oil Men’s Assn. of New 

England, Ince. ; 

United Oil Terminals 

Assn. 


Pe- 











Army Buys 210 Pursuit Planes 


Able to Use 


1a Wi te twee Tenrenn 

WASHINGTON, July 7.—A 
contract for 210 pursuit air- 
planes and “adequate spares” 
has been awarded the Curtiss 
Airplane Division of the Curtiss 
Wright Corp. by the War De- 
partment, it was announced 
here today. 

The new planes will be 
equipped with Pratt & Whitney 
engines capable of using 100- 
octane motor fuel, although not 
specifically designed for  iso- 
octane fuel, Army air corps of- 
ficials told NATIONAL PETROLEUM 
NEwS today. 


Nevertheless, when using 100-! 


100-Octane Fuel 


octane gasoline, these motors 
will be more efficient than whens» 
using the 92-octane fuel now 
generally used by air corps 
planes, they said. 

Officials said that, while no 
motors designed exclusively for 
100-octane fuel have been pur- 
chased by the corps as yet, ex- 
cept for some experimental en- 
gines, about half their..fuel rc- 
quirements during the -coming 
fiscal year will be fillea by 10v- 
octane gasoline, and within two 
years it is expected that all fue! 
used by Army air corps tactical 
planes will be iso-octane fuel. 

(Continued on page 18) 


this session. 

There does remain, however, 
the more or less routine approv- 
al by Congress of the existing 
Oil State Compact, which is be- 
ing asked by some of the oil pro- 
ducing states. 

Treasury officials are urging 
that Congress act at once to 
plug up the depletion “loop- 
hole”; but their case seems 
hopeless unless they can per- 
suade President Roosevelt to 
bring pressure on congressional 
leaders. 

Chairman Robert L. Dough- 
ton, of the House Ways and 
Means Committee, who also 
heads the so-called joint com- 
mittee on tax-evasion, has stated 
that “controversial questions” 
such as the elimination of deple- 
tion and community property 
provisions, should go over until 
next session. Other members of 
the tax-evasion committee, in- 
cluding Senator Pat Harrison, 
chairman of the Senate Finance 
Committee, have expressed sim- 
ilar views. 


See Bitter Fight 


Realizing that a long and bit- 
ter fight is in prospect if any 
move is made to eliminate de- 
pletion allowances, leaders on 
Capitol Hill are said to be coun- 
selling delay until the next ses- 
sion, when a general revision of 
the tax laws probably will be 
undertaken. 

On June 1, President Roose- 
velt sent a message to Congress 
urging action to plug up certain 
alleged loopholes in the tax laws. 
He commended to Congress for 
stucy a letter from Morgenthau 
in. wrich &cpletion allowances 
were termed “the .most glaring 
locpkele in nur present revenue 
law.” 

The President said he 
“confident that Congress 


(Continued on page 18) 


was 
will 
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Cities Service Co. 
Cited Under ICC 
Rules After Blast 





N. P.N. News Bureau 
CLEVELAND, July 6. A 
reply to a nine-count indictment 
charging violation of Interstate 
Commerce Commission regula- 
tions covering loading of tank 
cars was expected to be made 
July 9 by the Cities Service Oil 
Co. at Detroit. 
The office of U. S. District 
Attorney John C. Lehr said to- 
day that date had been set for 


an answering plea by the oil 
company. 
Two men were killed in an 


explosion that occurred after 
the incident covered by the in- 
dictment. In September, 1936, of- 
ficials reported, 3500 gallons of 
gasoline flooded concrete drive- 
ways during unloading of tank 
cars at the Detroit water ter- 
minal of the Cities Service Oil 
Co. of Michigan (now part of 


the Delaware corporation). The} 
was | 


Detroit fire department 
summoned and advised oil com- 
pany employes to sprinkle sand 
on the driveways. 

Some employes, officials re- 
ported, after the firemen had 
left, washed with a_ water 
hose the gasoline into a sump. 
Fumes seeped into an elevator 
shaft of the nearby Bell Tele- 
phone Co. building and a fatal 
explosion followed. 

The alleged violation is of 
Paragraph 218, of Section C, of 


the ICC regulations which 
reads: “Tank cars must be 
loaded with outlet valve caps 


off.” This usually enables prior 
detection of faulty unloading 
valves. 


Town Gerrymanders 


Way to Lower Taxes 


N. P.N. News Bureau 

NEW YORK, July 6. The 
latest wrinkle in tax reduction 
has been worked out, by Gar- 
field, Ark., a town near the Mis- 
souri border, according to the 
American Petroleum Industries 
committee. 

Because Arkansas has a gaso- 
line tax rate of 6.5 cents per 
gallon, and Missouri has only 
a 2-cent rate, the Arkansas leg- 
islature, to save gasoline re- 
. tailers along the border from be- 
. ing, forced: -dut af 


of the adjoining siate. 


--Garfield is situated ‘ah .two! 


highways and only three milés 
from the Missouri line. Thou- 
sands of cars pass through it 
to Missouri where 45 cents in 


business, , 
passed a haw. peFmitting. border: 
towns to collect taxes at’ the raté- 


taxes can be saved on 10 gal-| 
lons of gasoline. After watching | 
of cars| 


the long processions 
pass through the town, taking 
their gasoline business along 
with them, Garfield decided to 
become a border town by the 
simple expedient of adding a 
tail, three miles long and 220 
yards wide, extending to the Mis- 
souri border. 

3y this gerrymandering strat- 
egy, the town hopes to become 
a low-tax oasis in a high-tax 
area. The town has a popula- 
tion of only 200 and most of 
the families in it expect to go 
into the filling station business. 

The Benton County court has 
approved the project, but two 
owners of land included in the 
unusual gerrymander’s tail have 
appealed to the circuit court 
against having part of their land 
in the new Garfield. Other Ar- 
kansas towns cannot follow Gar- 
field’s example, because the law 
allowing border towns to col- 
lect taxes at the lower rate for- 
bids any town resorting to ger- 
rymandering practices after 
June 10, 1937. 


Protesting Pipe 
Line Valuations 


AUSTIN, Tex., July 5.—With 
preliminary intangible assess- 
ments against oil pipelines in 
Texas placed at $95,073,000 as 
compared with final assess- 
ments of $51,005,000 in 1936, the 
state tax board has been in ses- 


sion here taking testimony 
from the pipeline companies, 
which contend the assessments 


this year are too high. 
Foflowing completion of testi- 
mony the board will make final 
assessments and distribute the 
valuations among counties to go 
on local ad valorem tax rolls. 
A suit is pending, mean- 
while, in the appellate courts 
attacking the intangible assets 
law with regard to pipelines. 
The pipeline companies are un- 
derstood to be prepared to carry 
the case to the U. S. Supreme 


Court. 
The largest increase in 
intangible assessment was 


against Humble Pipe Line Co. | 


In 1936 the assessment was $11,- 
095,000 as compared with $17,- 
356,000 this year. All the other 
pipelines have increases with 
percentages in some cases even 
greater than that of the Humble 
company. 

.Folidwing are the 1937 pre- 
liminary assessments for some 


of, the larger lines, together, | 
with the final assessment in 
1936: 


Texas Pipe Line Co., $9,442,- 
000 and $7,387,000; Magnolia 
Pipe Line Co., $8,225,000 and 


_nental 


| Line 


$3,900,000; Sinclair Refining Co. 
$7,524,000 and $6,892,000; Texas 
Empire Pipe Line Co., $7,053,000 
and $2,645,000; Atlantic, $6,980,- 
000, and $5,750,000; Shell, $6,216,- 
000 and $4,215,000; Pure, $6,975,- 


000 and $3,712,000; Sun, $5,331,-' 


000 and $1,550,000; Gulf, $5,032,- 
000 and $2,000,000, and Yount- 
Lee, $2,178,000 and $754,000. 
Assessments on lines which 
were not included in the 1936 
list were: Republic Pipe Line 


Co., Pittsburgh, $1,470,000; 
American Liberty Pipe Line Co., 
Dallas, $1,245,000; Tidal Pipe 


Line Co., Tulsa, $3,000,000; Ar- 
kansas Pipe Line Corp., Shreve- 
port, $1,600,000; Pan-American 
Pipe Line Co., New York, $1,- 
500,000; Crude Oil Pipe Line 
Co., San Antonio, $1,000,000; 
United Pipe Line Co., Houston, 
$1,000,000; Sinton Pipe Line Co., 
Houston, $506,000; Toronto Pipe 
Line Co., Tulsa, $500,000; Paso- 
tex Pipe Line Co., San Fran- 
cisco, $440,000; Illinois Pipe Line 
Co., Findlay, Ohio, $300,000; 
Stanolind Pipe Line Co., Tulsa, 
$200,000; Valley Pipe Line Co., 
San Antonio, $150,000; Conti- 
Pipe Line Co., Ponca 
City, $75,000, and Standish Pipe 
Co., Bartlesville, Okla., 
$25,000. 


N.Y. Fuel Oil Dealers 
To Compete at Golf 


NEW YORK, July 6.—Over 
200 reservations have _ been 
made by bulk terminal opera- 
tors and tank wagon fuel oil 
dealers for the fourth annual 
silver cup golf tournament of the 
New York Fuel Oil Assn., ac- 
cording to Leroy A. Brady, ex- 
ecutive secretary. The tourna- 
ment will be held at the Wash- 
ington Irving Country Club, near 
Tarrytown, on July 13. 

Golfers will contend for the 
McTarnahan silver cup, at pres- 
ent held by H. B. Van Cleve, 
Maritime Petroleum Corp. The 
cup was donated by Wm. C. Mc- 
Tarnahan, Petroleum Heat & 
Power Co., treasurer of the as- 
sociation. Other golf prizes will 
be awarded, as well as prizes for 
tennis, horseshoe pitching and 
other sports. Fred H. Gilbert, 
Oil 


Patchogue Terminals, is 
president of the association. 
Pump Shipments 
WASHINGTON, July 6— 
Gasoline pumps shipped by 
American manufacturers’ in 


May numbered 15,499, and were 
valued at $2,852,689, f.o.b. fac- 
tory, compared with shipments 
of 15,205 pumps, valued at $2,- 
783,747 in April, and 9771 pumps 
valued at $1,807,614 in May 1936, 
Census Bureau reports. Of the 
total number of pumps shipped 
in May, 14,363 were power-oper- 
ated, of which 12,599 were com- 
puting type pumps. 


Va. Jobbers Urge 
Pres. Roosevelt 


Lift Tax Burden 


ROANOKE, Va., July 5.—The 
following resolution condemn- 
ing the undistributed profits tax 
was unanimously adopted by 
the Virginia Petroleum Jobbers’ 
Ass’n. at its recent meeting 
here, and is now being sent to 
President Roosevelt at the 
White House and members of 
Virginia’s Congressional delega- 
tion: 

“WHEREAS, The Congress of 
the United States in 1936 enact- 
ed legislation placing a Surtax 
on Undistributed profits, and 

“WHEREAS, This is basically 
an unsound form of taxation 
which, for the reason that it 
does not permit the creation of 
a surplus sufficient to safeguard 
investments, and to tide over 
the depressed and unprofitable 
economic periods with which 
we are necessarily confronted 
every few years, will rapidly 
erase all of the smaller corpo- 
rations, and bring slow, but 
sure bankruptcy or liquidation 
to the larger ones; and 

“WHEREAS, By its prohibit- 
ing by exorbitant tax the 
building up of surplus reserves, 
it hazards all investments 
which have been provided for 
employment, and creates a 
grave hazard in depriving work- 
ers of the security of employ- 
ment during depressed  eco- 
nomic periods. 

“Now therefore be it resolved, 
By the Virginia Petroleum 
Jobbers Association in conven- 
tion assembled at Roanoke, Vir- 
ginia, this 23rd day of June, 
1937, 

“That we hereby petition the 
Congress of the United States 
to enact legislation which will 
erase this Tax on Undistributed 
Profits and thus safeguard the 
business structure of our nation. 

“Resolved further that a 
copy of this resolution be sent 
to the President of the United 
States, each member of the 
United States Senate and House 
of Representatives from the 
State of Virginia and to the 
members of the House Ways 
and Means Committee.” 


Interests Sold 


TULSA, July 5.—J. C. Potter 
of Corpus Christi has purchased 
the interests of Tom Potter of 
Kilgore, Tex., and F. W. Fischer 
of Tyler, Tex., in the Potter 
Pipe Line Co., Inc. The line 
operates in the three Saxet 
fields of Nueces county, with 
terminal and storage facilities 
at Corpus Christi. The line is 
the second largest independent 
gathering system in the Corpus 
Christi area. 
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Gulf Opens Fight 
In East Against 


Madison Removal 


PITTSBURGH, July 7.—U. S. 
Commissioner Roger Knox will 
open hearings tomorrow on re- 
moval proceedings for Col. J. F. 
Drake, president of Gulf Oil 
Corp., W. V. Hartmann, vice 
president in charge of sales, and 
H. C. Meyer, general manager 
of refined oil sales, southern di- 
vision. 

The Gulf Oil Corp. is con- 
testing removal of the officials 
to Madison, Wis., to stand trial 
for alleged conspiracy to raise 
prices in violation of the Sher- 
man Anti-trust Act. They are 
among some 60 defendant oil 
company and trade journal 
executives named in the so- 
called Standard of Indiana in- 
dictment. 

In a previous removal contest, 
Federal District Judge Thomas 
W. M. Kennerly, of the South- 
ern District of Texas, ruled June 
9 that O. H. Carlisle, division 
sales manager at Houston for 
Gulf Oil Corp., be committed to 
await removal to Madison for 
trial. Gulf has appealed to the 
U. S. Circuit Court at New Or- 
leans. Attorneys for Carlisle 
will also defend the Gulf offi- 
cials at Pittsburgh. 


Convert Laid-Up Ships 
Into Oil Tankers 


N. P. N. News Bureau 
WASHINGTON, July 6—A 
bid of $745,000, submitted by Na- 
tional Bulk Carriers, Inc., for 
four steel cargo vessels of the 
U. S. Maritime Commission’s 
“laid-up” fleet for conversion 
into tankers, has been accepted 
by the commission, it was an- 
nounced today. 

Bids were called for early last 
month and were opened July 2. 
Six vessels were offered, but 
bids on two were rejected, and 
they probably will be readver- 
tised. 

The ships covered by the suc- 
cessful bid, together with 
amount to be paid for each, are: 
Defiance, $155,000; Triumph, 
$60,000; Invincible, $203,000, 
and Andrew Jackson, $227,000. 
Defiance and Triumph are at 
Staten Island, N. Y., the Andrew 
Jackson at James River, Va., 
and the Invincible at New Or- 
leans. 


Under terms of the award, 


| all four must be converted into | 
| tankers within 12 months after | 


| approval of plans and specifica- 
tions. Estimated cost of conver- 
sion is between $400,000 and 
| $500,000 per vessel. 


In selling the four vessels un- 

er such an agreement, the 
|commission says it “took into 
consideration the 
need for additional tanker ton- 
nage.” 


Blaustein Denies 


He Evaded Taxes 


BALTIMORE, Md., July 5. 
Louis Blaustein, former chair- 
man of the board of American 
Oil Co., today denied charges 
made before a Congressional 
committee at Washington that 
he had set up 64 trusts as “tax 
saving devices,” and declared the 
trusts were set up to assure fu- 
ture financial security to mem- 
bers of his family. 


Blaustein’s denial followed the 
appearance late last week, be- 
fore the so-called tax-evasion 
committee, of Paul W. Bruton, 
Internal Revenue Bureau attor- 
ney, who said that Blaustein’s 
“enthusiasm for trusts knew-no 
bounds,” and asserted that the 
64 trusts saved Blaustein ap- 
proximately $400,000 in taxes in 
1934. 

Formation of the trusts came, 
Bruton added, shortly before 
Blaustein sold his interests in 
American Oil Co. and Lord 
Baltimore Filling Stations to 
Pan-American Petroleum and 
Transport Co., which later came 
under control of Standard Oil 
Co. of Indiana. Blaustein’s 
statement follows: 


Blaustein’s Statement 


“T created the trusts with 
trustees in New York and Balti- 
more in the uncertain days of 
1934, for the purpose of giving 
my large family some protection 
against the future, and without 
any intention of avoiding either 
my moral or legal obligations to 
the government. 


“The trusts to be created for 
‘the beneficiaries were distinct 
as to contents and the number 
was necessarily large. The trusts 
were legal. They were moral. 
They were open and aboveboard 

copies having been duly sent 
the government in connection 
with the tax returns for the 
year 1934. 


“That being so, I am amazed 
at the statement by the govern- 
ment witness that trouble was 
had getting information with 
respect to same. I paid $556,000 
thereon in gift taxes alone. I 
have no interest in the incomes; 
the trusts still continue and I 


immediate | 


have no power of revocation. 

“And up to date, by my crea- 
tion of these trusts, the gov- 
ernment has received more rev- | 
enue than if they had not been 
created. It is true, as Represen- 
tative Fred M. Vinson, a mem- 
ber of the committee is report- 
ed to have said: ‘It seems to 
me as if he paid more than if he 
hadn’t used the trust device.’” 


Vinson, as indicated by Blau- 
stein’s statement, took issue with 
the government tax expert at 
Washington hearings, chiding 
him for concealing the fact that 
the government, through gift, 
taxes paid by Blaustein, had ac- 
tually collected over $100,000 
more in 1934 than as if the trusts 


‘had not been set up. 


New York To Continue 


Oil Investigation 


By Telegraph 
BUFFALO, N. Y., July 7.— 
The New York State Oil In- 
vestigating Committee, with an 
additional appropriation of $20,- 
000, will meet in New York July 
8, to discuss plans for additional 
investigating, according to Har- 
old B. Ehrlich, chairman of the 
committee. 


Ehrlich, who recently sent 
letters to organizations in nine 
states suggesting a combined 
meeting to discuss common mar- 
keting problems, said today he 
had received four replies ex- 
pressing interest in such a meet- 
ing. Ehrlich disclosed that one 
reply came from Judge Ralph 
H. Smith, Pittsburgh, chairman 
of the Pennsylvania Investigat- 
ing Committee and he said thé 


New York and Pennsylvania 
committees would meet to- 


gether “real soon” to exchange 
ideas and to discuss methods of 
continuing their work. 

Ehrlich declined to give the 
names of organizations which 
replied to his letter asking for 
a combined meeting but he said 
that favorable replies had been 
received from groups in Michi- 
gan, Pennsylvania, Montana 
and Massachusetts. 


Payment to Creditors 


TULSA, July 6.—Distribution 
of $100,000 will be made to 
creditors of Wirt Franklin Pe- 
troleum Corp., a federal court 
order disclosed here. The $100,- 
000 payment brings up to $2,120,- 
000 the total amount paid credi- 
tors since the Franklin com- 
pany was placed in receivership 
in 1933. The receiver’s report 
shows that, on Dec. 31, 1933, cur- 
rent liabilities were $4,953,- 
016.90. Property of the Frank- 
lin company is valued at $10,- 
000,000. 


Crude Market Is 
Easier In Some 


Mid-Cont. Fields 


By Teletype 
N.P.N. News Bureau 

TULSA, July 7.—Some of the 
oil executives whose task is to 
keep a finger on the pulse of the 
Mid-Continent and Gulf Coast 
crude markets have observed 
certain symptoms which they in- 
terpret as indicative of a less 
healthy crude oil market situ- 
ation than was the case two or 
three weeks ago. Among the 
symptoms are: 

Several crude oil purchasers 
are reported getting more oil 
right now than they can trans- 
port and, accordingly, are having 
to store the surplus. Not any 
one company is reported receiv- 
ing any excessive amount, but 
add the 3000 to 4000 barrels 
daily here and there throughout 
the huge Mid-Continent produc- 
ing territory and the total is 
impressive. 

East Texas crude, which two 
or three weeks ago was de- 
manding a slight premium, is 
reported being offered by some 
sellers now at 18 cents a barrel 
above the posted price, loaded 
on boats at the Gulf. By the 
time the pipeline, terminal and 
marketing charges are added up, 
19 cents a barrel is the “break 
even” mark. The 18 cents figure 
would indicate, therefore, that 
there’s willingness on the part 
of some companies to keep the 
oil moving, even if it means a 
slight shading in price. 

Then, in some of the Gulf 
Coast fields, purchasers who had 
been taking the entire produc- 
tion from a lease are reported 
to have notified producers they 
are going to prorate their tak- 
ings in some instances as much 
as 50 per cent. Some producers, 
accordingly, are going to have 
to find other markets or else 
store a portion of their oil—not 
much it is true, but it all has 
a piace in the over-all picture. 

Finally, there is the matter of 
over-producing the state allow- 
ables. These allowables may 
look fairly good on paper at the 
beginning of the month but, by 
the time the new well comple- 
tions are figured in and the 
“percentage” factors in some 
of the proration orders are 
worked out, the actual produc- 
tion for the month runs above 
the actual allowable figure— 
again not a great deal in any 
one spot but consistently in 
many spots. 

Some of the major companies 
are reported to have shown suf- 
ficient concern recently to have 
curtailed drilling, except where 
they are obligated to carry out 
their earlier planned programs, 
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California Also 
Gets New Law On 
Retail Oil Sales 


BULLETIN 


LOS ANGELES, July 7.— 
Governor Frank F. Merriam 
signed in the final hours of 
the state legislature’s ses- 
sion an amendment to the 
oil substitution act designed 
to prevent fraud and mis- 
representation in the dis- 
tribution and sale of motor 
fuels, distillate, kerosine and 
lubricating oil. * 

The revised act will im- 
pose drastic restrictions on 

- price and advertising signs 
used in offering these prod- 
ucts at stations. 

becomes effective Aug. 


The act 
Zt. 


N. P. N. News Bureau 

CHICAGO, July 6. Illinois’ 
price-posting measure, designed 
to eliminate under canopy dis- 
counting at service stations, will 
go into effect with the mo- 
mentarily expected signature of 
Governor Henry Horner. Illinois 
is the third state to provide for 
such a law. 

The bill, known as H. B. 925, 
was passed by the legislature on 
the final day of the session. The 
purpose of the measure, accord- 
ing to C. E. Regan, president of 
the Gasoline Retailers Assn. of 
Chicago, is to stamp out rebat- 
ing, discounting and giving of 
premiums in the trade. 
practices 


These 
have 
reached “an all-time high” since 
retailers took over the posting 
of gasoline prices under the 
dealer marketing plan. 


were said to 


The bill does not provide any 
specific method of enforcement. 
It stipulates that retailers shall 
keep posted, in a conspicuous 
place on each pump, a sign, not 
more than one and three-quar- 
ters nor less than three-fourths 
inches in height, showing the 
price and all taxes. Cnce posted, 
a price may not be changed for 
a period of 24 hours. Other price 
Signs are not allowed, nor are 
rebates, concessions or allow- 
ances. 

Penalty of $50 to $100 or 30 
days imprisonment for the first 
violation and minimum of $200 
and maximum of $1000 or im- 
prisonment from 30 days to six 
months for subsequent viola- 
tions is imposed by the measure. 


‘Lube’ Oil Rates Unduly Pan-Am Sued For 


High, Brief Charges 


N. P. N. News Bureau 
WASHINGTON, July 6— 
South Dakota’s Board of Rail- 
road Commissioners, who have 
pending before the Interstate 
Commerce Commission a case 
charging unduly high rates on 
lubricating oil by ° railroads 
hauling into their state from 
Pennsylvania, New York, West 
Virginia and Ohio, have outlined 
their complaints fully in a brief 
just filed with ICC. 

The brief points out that the 
rates on lubricating oils are ap- 
proximately the same as on oth- 
er refined petroleum products, 
although the other’ products 
usually require special equip- 
ment, such as tank cars, and 
special handling. Lubricating 
oils, on the other hand, the brief 
sets forth, move mostly in pack- 
ages which can be shipped in 
box ears, thus eliminating the 
“empty” travel necessary when 
tank cars are used, and they 
do not require the same care in 
handling. These are given as 
reasons why the rates should be 
reduced on lubricating oils. 

A hearing was held in the case, 
which was started at the re- 
quest of and on behalf of in- 
dividual receivers in South Da- 
kota of carload shipments of 
lubricating oils from the four 
eastern states, at Huron, May 
24, before an ICC examiner and 
the brief is filed in summation 
of testimony introduced there. 


Field Men To Enforce 


Price Posting Law 


(By Telegraph) 

DES MOINES, Ia., July 7.— 
Ten field men from the office of 
State Treasurer Leo J. Wege- 
man today began calling on 
gasoline retailers in this state, 
to secure compliance with the 
new price posting law which 
went into effect July 1. 

During the first week the law 
'was in effect, price conditions 
showed no change to observers, 
with curb signs still being dis- 
played. The treasurer’s office 
has not indicated any definite 
date for strict enforcement but 
his field men are now reminding 


retailers of the price posting 
provisions of the law. 
The state treasury depart- 


ment has ruled that all price 
records must be filed for three 
years, instead of two, which 
was necessary to comply with 
requirements, in original gaso- 
line tax law. No _ further 
changes have been announced 
from the rulings for the admin- 
istration of the price posting 
law as handed down at the 
Iowa Petroleum Ass’n., meeting 
June 16, at Waterloo. 








Million in Taxes 


By Telegraph 

NASHVIILLE, Tenn., July 7. 
—Suit against the Pan-Ameri- 
can Petroleum Corp. for $1,016,- 


357.61 gasoline “tax” allegedly | 


due the State of Tennessee, has 
been filed by Lewis S. Pope, 
special investigator for the state 
tax department in Chancery 
Court for the Seventh District. 

The Pan-American owes tax 
at the rate of seven cents per 
gallon on _ certain gasoline 
stored in Tennessee from April 
23, 1933, through November, 
1936, the bill alleges, as such 
gasoline did not meet require- 


ments for exemptions on export- | 


ed gasoline. 

The gasoline was shipped in- 
discriminately throughout Ten- 
nessee as well as to the out-of- 
state points, the bill charges, 
thereby making the company li- 
able for taxes on all gasoline 
stored in the state. To receive 
exemption on export gasoline, 
the gas must be stored in tanks 
marked clearly for export and 
shipped tq points outside the 
state within 60 days. 


Centingent Fee Basis 


The suit was filed on behalf 
of Commissioner of Taxation 
Walter Stokes, Jr., Comptroller 
John W. Britton, Attorney-Gen- 
eral Roy H. Beeler, and Special 
Attorney Lewis S. Pope, on be- 
half of the State of Tennessee. 

Thomas W. Cahill of Mem- 
phis, state Pan-American man- 
ager declined to comment on 
the suit other than to explain 
that export business was han- 
dled through the New Orleans 
office and all statements would 
come from that source. 

Pope, former state commis- 
sioner and several times candi- 
date for governor, was named 
special attorney to investigate 
the state department’s gas tax 
frauds, tax evasions, and such 
under authority of special legis- 
lative act of the 1937 legislature. 
He has a contract for a con- 
tingent fee on collections on 
taxes. 


Still Weak, Iekes 
Returns to Office 


By Teletype 

N. P. N. News Bureau 
WASHINGTON, July 7.—Dis- 
charged several days ago from 
the U. S. Naval Hospital here, 
where he had beeen confined for 
about a month, Interior Secre- 
tary Harold L. Ickes has set up 
“living quarters” in his private 
offices in the new Interior build- 
ing until he regains sufficient 





strength to commute between 
his office and his newly-pur- 
chased farm 20 miles from the 
capital, the Interior Department 
has announced. 

Formal announcement of 
Ickes’ leaving the hospital was 
regarded as a move to set at rest 
rumors that he was gravely ill, 
and might not resume his de- 
partmental duties for some 
months—if at all. 

According to the department’s 
announcement, Ickes is “feeling 
well and eager to return to his 
desk.” His only appointments 
for the next several days, the re- 
lease said, will be “absolutely 
necessary” ones with members 
of this staff. 


Eastern Pipeline 


Executive Dies 


FINDLAY, O., July 7.—J. H. 
Ferry, vice-president and di- 
rector of the Illinois Pipe Line 
Co., Findlay, died July 3, in his 
home town, Lima, O., following 
a two months’ illness. He was 
64 years old. 


Born May 1, 1873, in Titusville, 


Pa., he entered the oil industry 
when very young. Most of his 
life was spent in the pipeline di- 
vision. He aided in building the 
line of the Indiana Pipe Line 
Co. for the Ohio Oil Co., and in 
1913 was made superintendent of 
the east half of the company’s 
pipeline system from Bluffton, 
Ind., to Negley, O. 

Joining the Lima Drilling Co. 
in 1887, when that organization 
was acquired by the Ohio Oil 
Co., he spent 50 years of un- 
broken service with the latter in- 
terests. He was one of three 
employes to have a 50-vear serv- 
ice button. He was made a vices 
president of, the Illinois Pipe 
Line Co., a subsidiary of the 
Ohio Oil, in April, 1930. 

Mr. Ferry is survived by his 
widow, Mrs. Alice Ferry, five 
married daughters, 10 grand- 
children and two sisters. Fu- 
neral services were at Trinity 
Methodist Chureh, in Lima 
Interment was at Laketon, Ind. 


Dr. Baxter Honored 


NEW YORK, July 6.—Dr. 
Florus R. Baxter in charge of 
chemical laboratories for Vac- 
uum Oil Co. for many years, 
who has served for 51 years with 
Socony-Vacuum and its predeces- 
sor companies, was guest of 
honor at the recent annual din- 
ner and entertainment of the 
Olean, N. Y., refinery of the com- 
pany. The entertainment was 
sponsored by the Gargoyle 
Twenty-Year Club and was at- 
tended by more than 200 em- 
ployes. 


—_——— LL 
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Depletion Proposal Aimed 
At Independents, Charged 





N.P.N. News Bureau 

LOS ANGELES, July 3.—In- 
dependent producers are called 
to arms against President Roose- 
velt’s proposal to eliminate the 
depletion allowance in calculat- 
ing income taxes on producing 
properties, by the Oil Produc- 
ers Agency of California. 

In a letter to all its members, 
Signed by Rush M. Blodget, ex- 
ecutive vice president, the oil 
industry was declared to be 
again on the defensive, with 
the present attack aimed primar- 
ily against the independent. “If 
the industry loses, it will be the 
independent who will suffer 
most,” the letter states. 

In view of the fact this sub- 
ject is being studied by a Con- 
gressional committee in Wash- 
ington, Agency members were 
warned that it behooved them 
to be ready — to understand the 
principles involved — and to be 
prepared to present sound ar- 
guments to Congressmen, if 
they would preserve the right 
to continue in business. 

To aid the independent pro- 
ducer .as he girds himself for 
the expected battle, the Agency 
will send him a complete resume 
of the principles underlying de- 
pletion deductions, as prepared 
by the staff of an independent 
operator. These arguments will 
be issued in five installments. 

The first store of ammunition 
concerns facts relating to per- 
centage depletion. 

It was felt evident that the 
President, in his message to 
Congress June 1, made no at- 
tempt to separate the question 
of percentage depletion from 
the alleged tax dodging schemes, 
because he said that all the 
methods outlined in the Trea- 
sury Secretary’s report were 
alike in that they were definitely 
contrary to the spirit of the law. 


A Legal Right 


“It is clear”, the Agency bul- 
letin said, “that the deduction 
from gross income allowed for 
percentage depletion is a legal 
right specifically granted by 
Congress, and consequently can- 
not be classed as one involving 
an evasion of the spirit or the 
letter of the law. 

“The percentage depletion al- 
lowance and its predecessor, the 
discovery depletion allowance, 
have been a part of the In- 
ternal Revenue Statutes for al- 
most 20 years. There is little 
practical difference between per- 
centage depletion and discovery 
depletion. 

“Congress and the experts 
whom it employed have long 


considered and deliberated the 
question. The sections of the 
laws granting these rights have 
met the test of congressional in- 
vestigations on numerous occa- 
sions and on each occasion they 


‘have received the stamp of ap- 


proval. 

“Tn 1933 the present Secretary 
of the Treasury recommended 
to Congress that percentage de- 
pletion be eliminated; but after 
proper hearings the proposal 
was not incorporated in the 
House Bill which emerged as 
the Revenue Act of 1934.” 

It was pointed out that 
charges against income for de- 
pletion of any wasting asset 
are permissible in order to pro- 
vide the operator with a re- 
serve fund for replenishing the 
wasted assets. This, the bulle- 
tin declared, is absolutely es- 
sential to assure continuance 
as a going concern in the case 
of all businesses based on ex- 
ploiting and converting wasting 
natural resources. 


Needed to Keep Going 


Otherwise, it was felt such 
a business would be a single 
transitory venture, concluded 
when the basic deposit became 
exhausted. As the basic deposit 
is exhausted, the oil and gas 
contained therein are gone for- 
ever so far as human needs are 
conceived. 

“Unlike a machine or a_build- 
ing”, the report says, “there is 
no certainty that an operator 
can replace an oil and gas well 
at the same cost as the one be- 
ing exploited. The matter is 
one of conjecture. If the op- 
erator is relatively successful 
in the explorations conducted 
with his reserve funds, the re- 
sult may pay out; if the ex- 
plorations are relatively unsuc- 
cessful, then the wasted assets 
cannot be replenished at a cost 
equal to the cost of the old as- 
sets. 

“Furthermore, the United 
States has a direct and vital 
interest in the discovery of new 
natural resources and, through- 
out our history, prospecting, ex- 
ploration and discovery have 
been encouraged and rewarded 
and the continuity and stability 
of responsible parties engaging 
in such businesses has been en- 
couraged. 

“The appropriate conservation 
of the wasting natural wealth 
of any nation depends on this. 
For these reasons and for oth- 
ers which will be discussed, Con- 
gress, in 1919, when the Rev- 
enue Act of 1918 was enacted, 
provided that the deduction for 


s 


depletion of mines and oil and 
gas wells could be based upon 
a value of discovered mines or 
oil and gas wells, . whenever 
that discovered value was sub- 
stantially in excess of the cost 
or capital investment. 


History of Provision 


“As in the case of all tax ad- 
justments founded on the neces- 
sity of human or opinionated 
valuations, the administration of 
the deductions for depletion soon 
developed inequities, inequalities 
between taxpayers and much 
confusion of application and de- 
lays in litigation. 

“To effect simplicity of ad- 
ministration, equality of appli- 


cation and to achieve with close. 


approximation the same revenue 
results to the government, the 
right to measure depletion by 
discovery value was, in the case 
of oil and gas wells, superseded 
in the 1926 Act (starting Jan. 
1, 1925) by rights to measure 
depletion deduction by a _ per- 
centage of income. 

“Under the present law, the 
determination of the depletion 
allowances for each property is 
based upon percentage deple- 
tion, depletion on March 1, 1913, 
value, or depletion of cost, 
whichever is highest. From 
these rules it is clear that, in 
the case of oil and gas wells, 
the percentage allowances apply 
only in cases where the capital- 
ized costs are relatively low, and 
for the most part are properties 
where discoveries of new min- 
eral values have been made. 

“In all cases since 1932 where 
there is an allowance of deple- 
tion based upon a percentage of 
income, the amount allowed or 
allowable serves to reduce the 
basis of cost upon which cost 
depletion is computed. If the 
property is sold, the gain or 
loss recognized from the sale 
is measured by a cost reduced 
by the depletion previously al- 
lowed, including since 1932 all 
allowances measured by a per- 
centage of income. Thus a dou- 
ble deduction of capital invest- 
ment on the sale or other dis- 
posal of the property is avoided. 


No Estimate Warranted 


“When one considers these 
rules, the conclusion becomes 
evident that no estimates, hav- 
ing any warranty of accuracy, 
can be made of the amount by 
which the taxes of the petro- 
leum industry are diminished by 
the application of these rules. 

“In times of depression and 
low prices for products, there 
is little, if any, advantage. In 
prosperous times, the advan- 
tages are relatively high pro- 
vided the properties are not 
sold. In case of a sale prior to 
the time the cost is fully de- 
pleted, there is no advantage. 
Thus, any estimate of the 
amount of additional taxes that 
could be gathered from a re- 


peal of these sections of the 
revenue laws would be merely 
a wild conjecture.” 

Members of the Agency were 
also told that there is ample 
justification for the provisions 
of federal income tax laws 
which permit deductions for de- 
pletion of oil and gas wells to 
be measured by a percentage of 
the income from producing prop- 
erties. Some of the principal 
reasons advanced for continu- 
ance of the percentage deple- 
tion allowances follow: 

Four Reasons Cited 

1. Taxpayers who have per: 
formed and will perform spe- 
cial valuable services for the 
nation are entitled to percentage 
depletion deductions. 

2. Any additional revenue de- 
rived from revocation of the 
rights to measure depletion by 
a percentage of income will be 
more than offset by tle public 
detriment resulting from such 
action. 

3. There is intrinsic merit in 
the principles which permit de- 
pletion to be measured by a per- 
centage of income and these al- 
lowances can be justified upon 
saqund economic and legal prin- 
ciples. 

4. Percentage depletion is jus- 
tified because its provisions pro- 
mote accurate and simplicity in 
the administration of the tax 
law. 

“It must be clear,” the expo- 
sition said, “that this question 
so vitally important to the sta- 
ble, orderly and non-wasteful 
development of America’s na- 
tural resources cannot be elimi- 
nated, or lightly dismissed, by 
the general, superficially brief 
seare-head type of statements 
quoted from the Secretary’s tax 
message. These are technical 
matters. Small changes even in 
administrative application run 
quickly into large amounts 
either for the taxpayer or the 
government. 

“Lengthy and accurately de- 
tailed discussion and considera- 
tion of such a matter cannot 
and should not be avoided. Un- 
told harm to taxpayers and to 
the country lies in the deter- 
mination of such questions on 
the basis of politics, or on any 
attempt to associate them with 
alleged tax dodging schemes, or 
on ignorance of the full facts 
and consequences of a change 
from an established system on 
which the natural resources in- 
dustries have been encouraged 
to rely and plan.” 


Talks on Cracking 

CHICAGO, July 6. — Dr.'K. 
M. Watson, Universal Oil Prod- 
ucts Co., will address the West 
Virginia Manufacturing Divi- 
sion of the National Petroleum 
Assn. at Charleston, July 14. He 
will discuss cracking and other 
synthetic methods .for produc- 
tion of gasoline. 
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Study Oil’s New Transportation, 
For It Hits Your Price 


BY WARREN C. PLATT, Editor 


We wonder how many oil men realize the important 
part that the great improvement in the various means of 
transporting petroleum products has had in the industry’s 
retail price disturbances of recent years? 

Another way to put it is that the tremendous efficiencies 
made in oil transportation have been a big factor in reduc- 
ing the cost of gasoline to the public. 

But it has been these reductions in transportation costs 
which have created a good bit of the raggedness and so-called 
price cutting in our market price structure. 

Last week NATIONAL PETROLEUM NEws published 
its annual Transportation Issue, a number that told of the 
year’s changes and improvements in carrying petroleum prod- 
ucts. It was an issue that sought to awaken in every oil man’s 
mind the need for careful study of his own transportation 
and to see what of the year’s improvements he should adopt. 

That Transportation number also told him what these 
new methods are and how to use them. It undertook to em- 
phasize that the oil man who does not use these modern 
methods is done for. Their introduction may cause some 
companies trouble but that is true of all new ideas. Prog- 
ress is not an apparent blessing to all men, because some 
men refuse to recognize it and to go along with it. 


The biggest improvement in oil industry transportation 
has come since the war, as yet not 20 years ago. In that 
time we have seen a great abandonment of railroad trans- 
portation, because the railroads refused to see the demand 
of the times for better and more efficient transportation. 
While the railroads, under force of government orders and 
war circumstances, adopted some of the oil industry's ideas 
for better oil service, for the most part they turned deaf 
ears to the industry’s pleas, so the oil industry had to go 


on without the railroads. The latter have since paid a tre< 
mendous penalty. 


In these less than 20 years we have seen the develop< 
ment of the motor truck into a low cost, high speed carrier 
that can and does go everywhere for both long and short 
hauls. That more than half the gasoline consumed in Ne- 
braska, for instance is carried there by truck, shows what 
the motor truck can do. And the truck has been the small 
companies’ boon because of its low investment, low operat< 
ing cost and great flexibility. 3 


Then, in these same years has’ come the development 
of gasoline pipelines, more probably than the average oil 
man realizes. Gasoline lines not only parallel the crude oil 
lines running to the markets of the north from the Mid< 
Continent, but they bring the gasoline inland to Pittsburgh, 
Cleveland and Buffalo, from the Atlantic Coast refineries 
that have been supplied with crude by low cost water haul, 


The third big transportation facility developed in the 
last dozen years is by water, in tanker and barge. This has 
been a big company development for the most part but it 
is surprising how the smaller companies have availed them- 
selves of it. Today there is not a navigable stream that is 
not carrying petroleum products, while the coastal waters 
are used to supply practically every town and hamlet along 
them. 


These three chief means of strictly oil industry trans< 
portation are all hooked together, the one supplementing the 
other; so that, today, the gasoline consumer is getting his 
product cheaper than ever before and—‘“only the tax is high.” 


All of this transportation improvement was. without 
aid (?) or interference by government. It was developed and 
promoted by individual brains and private capital. On the 
other hand the poor railroads stood by, blinded and helpless 
under government control, confident, seemingly, that some- 
how the all-embracing government regulations would pro- 
tect them. The high rates and old fashioned methods con- 
tinued. The Interstate Commerce Commission got bigger and 
bigger, as did the rest of government machinery that ran 
the railroads. Until today oil is pretty much off the rails 


and is running on its own privately owned and operated trans- 
portation system. 


Now we have the railroads, fearful of this new com- 
petition at last, striving vigorously to force government con- 
trol on it and government, as usual, is not at all loath to 
put its deathlike grip upon something big and _ privately 
owned and profitable and full of jobs. 


But just as the coming of the improvements in oil trans- 
portation has caused trouble for the railroads, so has it 
caused trouble in the oil industry, trouble for those com- 
panies and executives who did not recognize the force of 
its onward sweep. This blindness during the late code days 
developed the regulation forbidding the loading of trucks 
at refineries. Those who wrote it were sweeping the tides 
back with a broom. 


The most efficient means of transportation will neces- 
sarily set the market price level. We all want this to be as 
gently as possible. But the minute a new method of trans- 
portation shows up in a territory those oil men operating 
there must value that change and judge carefully its effect 
on the price, and prepare to meet its greater efficiency. 


If they call it “price cutting’’ and spend their time talk- 
ing about “ethics” they are lost indeed. The-owner of each 
new and more efficient method should, and naturally will, 
strive to put all he gains through his lower cost into his 
pocket but it is only inevitable that, as the battle for busi- 
ness progresses, he will make use of this transportation ad- 
vantage in establishing his prices. 


Hence the desirability, if you have not already done 
a good job of reading it, to get out last week’s NATIONAL 
PETROLEUM NEWS and study the latest information on efficient 
transportation of petroleum products. 
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Readers Endorse Attack on Reosevelt’s 


Criticism 


Readers of NAPTONAL PETROLEUM News approved the ed- 
itorial appearing in its June 9th issue, entitled, “Roosevelt 
Unjustly Attacks the Oil Industry,” not only for its stand as 
regards depletion allowance on oil producing properties, but 
also for its declaration on states’ rights, particularly as far 


as Texas is concerned. 


That the subject of states’ 
many in Texas is evidenced by letters still reaching Na- 
TIONAL PETROLEUM NEWS, commenting on the editorial in 
its May 12th issue entitled, “To the Independence of Texas.” 
Some of these letters are published herewith.—Editor. 


(By H. A. Mayor, Southwest 
Grease & Oil Co., Wichita, Kans.) 
I have just received your edi- 
torial headed “Roosevelt Un- 
justly Attacks the Oil Industry,” 
from the June 9 issue of the 
NATIONAL PETROLEUM NEWS. 

I wish to compliment you and 
your magazine for the stand 
which you are taking in pub- 
lishing this and other editorials. 
I believe that if we had more 
publishers who were not afraid 
to print the truth, we would 
have a much better understand- 
ing public. 


One does not have to go to! 


Texas to hear of the coming 
revolution of which you say 
there are rumors. You hear such 
talk in almost any town-in Kan- 
sas and other states adjoining. 

The labor problem now is not 
a matter of unionization, but 
purely a matter of “hi-jacking.” 
One day last week we sent our 
truck into Nebraska. The driver 
was stopped by fifty to seventy- 
five men, who were armed with 
baseball bats, and was forced to 
“donate” $7 for so-called initia- 
tion fees and dues in the A. F. 
of L. This driver did not want 
to join this or any other union 
but was told that it would be 
healthier for him if he did join. 

With such conditions as these 
existing, it does seem that the 
good American citizens of this 
country would wage a publicity 
campaign as strenuous, to rem- 
edy this situation, as the Admin- 
istration and Bolsheviki group 
are waging for their campaign. 

Here’s hoping that yours and 
other publications will take up 
the fight and print more and 
bigger articles such as the one 
which you sent to me. 


* * e 


(By R. L. Blaffer, Humble Oil & 
Refining Co., Houston) 

I want to acknowledge receipt 
of your letter of May 13, in 
which you enclosed me several 
copies of reprint of the article 
written by you “To the Inde- 
pendence of Texas” which I 
have read with a great deal of 
interest. It certainly is a won- 


of Depletion Allowance 





their approval of your stand in 
behalf of the Industry. 

I am quite sure that if other 
editors would be more frank, 
we would have less to fear in 
our future legislation. 

* * * 


(By R. W. Weiblen, W. H. Bar- 
ber Co., Chicago, Ill.) 

I take this opportunity of con- 
gratulating you on this very 
timely article (Editorial, June 
9th issue) and the fearless man- 
ner in which it was written. 
derful tribute to Texas, and e *« ® 
a of the Texas papers have (By Fayette B. Dow, Counsel 
published it. I have heard most National Petroleum Association, 
——— comments concerning Washington) 
it. 


rights touches the hearts of 





ae ot a corker, and I want you to 
(By W. T. Atkins, vice president, know that I think so. 
Skelly Oil Co., Kansas City, Mo.) * * * 

I had read this editorial (June (By Governor James V. 
9th issue) and also it had been of Texas) 
called to my attention by one Since the Legislature  ad- 
or two other oil men, expressing journs today I hope to have a 


Allred, 





At Last, It’s Lawful to Work 


(Editorials, Continued) 


From the strike “front”? here in Cleveland to Youngs: 
town— 

As the steel workers return to work in increasing 
numbers under the protection of soldiers with fixed bayonets, 
it appears that Lewis’ Communistic CIO is not so strong 
when it is no longer permitted to exercise not only the police 
power of government but the omnipotence of dictatorship. 

Just as has happened at the Bethlehem plant at Johns- 
town, Pa., and last week at Youngstown, so here in Cleve- 
land, increasing thousands of workers are returning to their 
lawful jobs now that public officials, forced by public sen- 
timent, have finally recognized the “right to work” as hav- 
ing some favorable status under our Constitution. 

Up to the past week, Lewis’ CIO folks and state gov- 
ernors and the federal administration have been greatly ex- 
ercised lest the “right to strike’ and the “right to picket” 
were interfered with. The poor devil who wanted to lug his 
dinner pail into the mills and earn a little money without 
coughing up a commission to John Lewis, did not seem 
to have any rights. 

But when government got its armies at the scene to 
protect the “right to picket’ and the steel companies blew, 
up the mediation effort, the armies found themselves still 
present but unwittingly in the role of protecting the “right 
to work” which was not on Lewis’ agenda. 

So now, with the return of increasing thousands of steel 
workers to their jobs, without paying Lewis and his ad- 
mitted Communists a commission, it appears that, by “law- 
ful picketing,’’ Lewis and his crowd do not mean exercising 
civil, decent and lawful moral suasion, as most of the rest 
of us look at it, to organize his union. The kind of “law- 
ful picketing” the union boys mean is done with guns, 
clubs, bricks, dynamite bombs and anything else that will 
serve aS weapons. 

It’s about time that Lewis and his gang of professional 
trouble makers was put within the law and kept there. 
That would be a real “New Deal” to those folks and one 
that the general public seems heartily in favor of.—W. C, P. 


Your editorial on Texas was 


few moments of my own in 
which to read your editorial. I 
want you to know that I appre- 
ciate your continued interest in 
the grand old State of Texas. 
* * + 

(By Geo. H. Lockwood, George 
H. Lockwood, Inc., Minneapolis) 

I thank you very much for 
having sent to me the supply of 
your recent editorial entitled 
“To the Independence of Texas.” 
It is such “red lights of warn- 
ing” which are so desperately 
needed in the life of our nation 
at this hour, and therefore it is 
my conviction that you have 
performed a great service in the 
interests of us all as American 
citizens. I shall take great 
pleasure in placing these mes- 


‘sages where I feel they will be 


most effective. 
+ * * 

(By William W. Breslin, The 
Byron G. Moon Co., Inc., New 
York) 

“Down east,” namely Maine 
and Vermont, were the only two 
states opposed to Roosevelt last 
election. With all due respect 
to Texans and other pro-Roose- 
velt states, the tone of your let- 
ter of June 9 and reprint at- 
tached seems to be a case of 
closing the barn door after the 
horse is stolen. It might even 
be termed “bellyaching” over 
an election result brought about 
by nearly 100° of your con- 

stituents. 
* * * 

(By Z. A. Austin, National Di- 
rector, National Jeffersonian 
Democrats, Minneapolis) 
There has come to my atten: 
tion an extract from your issue 
of May 12, captioned “To the 

Independence of Texas.” 

I can distribute a few of these 
extracts to good advantage if 
you are in a position to supply 
them. It certainly sets forth 
some interesting history with 
which the average person does 
not seem to be familiar. Could 
doubtless use some 25 to 50 
copies. 

* wh * 

(By Shelley Tracey, Tracy, 
Locke, Dawson, Inc., New York 
City) 

I have read with a great Weal 
of interest the article you wrote 
in your May 12 issue under the 
heading “To the Independence 
of Texas.” This article is cer- 
tainly timely and one that I 
am sure will interest your read. 

ers. 

As a native Texan, and there: 
fore with appreciation of the 
spirit that you describe in your 
article, I particularly enjoyed 
and* appreciated the same. 


Named To Tulsa C. of C. 

TULSA, July 5.—John M. 
Norris, formerly of Farmington, 
Mo., has been selected as ins 
dustrial and oil activities man- 
ager of the Tulsa Chamber of 
Commerce. He succeeds H. R. 
Powers. 
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93 Are Indicted 
By Federal Jury 


In Gas Tax Case 


N. P.N. News Bureau 
SHREVEPORT, La., July 6.— 
Thirty-eight indictments, carry- 
ing the names of 53 persons ac- 
cused of violating the U. S. 
criminal code through misbill- 
ing of gasoline with intent to 
defraud five southeastern states 
of the gasoline tax, have been 
returned by a federal grand 
jury here. The jury made its 
report to Federal District Judge 


3en C. Dalkins June 30. Its in- 
formation came largely from 
the Federal Bureau of Investi- 


gation, which has been at work 
on the case for some time. 
Thus once again will many 
of the details of this huge tax 
evasion conspiracy become : 
matter of public record. When 
the cases come to trial, probably 
in November, the federal jury 
probably will be told only that 
part of the conspiracy which 
concerned the method by which 
gasoline allegedly was misbilled 
as kerosine, distillate and re- 
fined oil and shipped to cer- 
tain tank car buyers who col- 
lected the tax on the product 
from the consumer but did not 
pass the tax on to the state. 


~ 


It is doubtful, however, if the 
federal court trials will go into 
all the ramifications of the well 
organized conspiracy which, 
once exposed, caused two of the 
plotters to commit suicide, sent 
two ring leaders into foreign 
countries as fugitives from state 
courts, caused a former state 
tax department employe and his 
partner who traded their knowl- 
edge for immunity to move to 
another part of the country, and 
tarnished whatever reputation 
scores of the co-conspirators 
may have had in their respective 
communities. 


Tank Cars Misbilled 


Indications now are that the 
federal government will confine 
its case to presentation of evi- 
dence that some 200 or more 
tank cars of gasoline had been 
misbilled and that those indicted 
knew the contents of the tank 
cars, that they accepted and un- 
Joaded them with intent to de- 
fraud the states of the gasoline 


tax and that they were mem- 
bers of a well-organized gang 
of conspirators. It is unlikely 


that all of the evidence gath- 
ered in trials in state courts in 
Tennessee and Mississippi, and 
that obtained by the Mississippi 
legislative committee, will be 
placed in the federal court rec- 
ords. 

The federal indictments reveal 
once again the fugitive broker, 


| A.C. Taylor, as one of the ring-| 
the 


leaders operating from 


Shreveport area. The dther fu-| 


gitive is not named in these in- 
dictments, due undoubtedly to 


the fact that the evidence on) 


which these indictments are 

based was confined only to the 

| Shreveport refining area. 
Many Previously Named 

At least 17 of the 53 named 
previously had been charged in 
state courts but not all of them 
had been punished. Some of 
those indicted by the 
ment are employes of the rela- 
tively few companies involved 
in the shipment of the 200 or 
more cars the federal agents 
have traced. Some of the deal- 
ers charged previously in state 
courts are not named in the fed- 
eral charges, since they did not 
receive their gasoline in tank 
car or transport truck lots: 

Thirty-three of those named 
in the federal indictments had 
appeared before Federal Judge 
Dalkins by July 3. Bonds were 
set at $2500, except in the case 
of R. A. Billups, of Greenwood, 
Miss., trackside operator. His 
bond was set at $5000. Mrs. R. 
Miller, of Greenville, Miss., was 
permitted to sign her own bond 
of $500. 

Others named in the indict- 
ments are opposing removal to 
Shreveport on one ground or 
the other and it may be three 
or four weeks before all of the 
53 are officially accounted for 


* 


by the court clerk in Shreve-! 
port. 
State Officials Indicted 

It is interesting to note that 
the former Tennessee gasoline 
tax department employe, Rob- 
ert M. Dudley Jr., and his part- 
ner in the oil business, J. Vance 


| Beasley, both of whom escaped 
|; punishment by becoming state 


govern-, 


witnesses, have been indicted 
by the federal government. They 
are reported living now in New 
Mexico. It will be recalled that 
Beasley and Dudley were re- 
vealed as the contact men. They 


, would take the orders from the 


Tennessee group of distributors 
and dealers and send them in 
to Taylor and Campbell and 
others in the Shreveport and 
East Texas area who were 
among the ringleaders. 


Most of the 200 or more tank 


;cars traced by the government 


* 


were reported to have moved 
into Tennessee and Mississippi. 
In the iormer state the “pay-off” 
to some of the state officials, 
who in turn forged or altered 


inspection reports, made it com-| 


paratively easy to bill gasoline 
as some other product and get 
it into the state. That is, it was 
easy until one day an honest 
inspector went out to a siding 
after getting a tip a car had 
just been spotted there and in- 
sisted upon taking his own sam- 
ple rather than the sample that 
was handed to him. That blew 
the lid off the Tennessee racket. 


x 


List of Those Named in Tax Case 


SHREVEPORT, La., July 6.—| 


Those named in the oil tax eva- 
sion indictments returned by the 
federal grand jury here June 30 
are: 

Shreveport—J. A. Bowden*, 
Guy P. Whatley*, Carl C. 
Oakes, A. F. Akin, J. F. Smith*. 

Dallas—A. C. Taylor*. 

Cullman, Ala.—S. N. Propst. 

Birmingham, Ala.—Earl Mor- 
rison and A. V. Smith. 

Mobile, Ala.—Roxie 
and J. L. Linn. 

Talahassee, Fla. 
and B. L. White. 

Maplewood, Tenn. 
son*. 

Nashville, Tenn.—James W. 
Perkins*, Paul B. Thompson* 
and Mrs. Dora Corneilson*. 


G. Lee 


O. D. Sauls 


Earl Huda- 


Hartsville, Tenn.—Hardy W. 
Watson*. 
Lebanon, Tenn.—James_ E. 


Evins*. 
Lawrenceburg, 
man S. Westall*. 


Tenn.—Nor- 


Memphis, Tenn. —W. H. 
Land*. 
Gates, Tenn.—G. G. Geans*. 


Columbus, Tenn. 
cock, E. B. Bennett 
Boling. 

Laurel, 
way. 


H. H. Han- 
and W. L. 
*, 


Miss.—W. F. Hollo- 


Jackson, Miss.—L. L. Owens, 


Claude R. Horne*, W. J. Wil-| 


liams, and Ralph M. Echols*. 
Gulfport, Miss.—Ollie Shirley 
and Tom C. Harvey. 
Mendenhall, Miss.—D. A. Mc- 
Intosh Jr. 


Alexandria, La. — J. B. 
Thomas. 
Hattiesburg, Miss..—A. H. 


Jackson and H. C. Dodge. 
Beloxi, Miss.—T. W. Smith. 


Louisville, Miss.—H. O. Fan- 
cher. 

Greenville, Miss.—Mrs. R. 
Miller. 

Vicksburg, Miss.—A. R. Mal- 


lory and L. L. Latham. 
Meridian, Miss.-W. W. Lath- 
am and Fred Samders. 


Yazoo City, Miss.—Rennie 
McLeod. 
Greenwood, Miss. — R. A. 


Billups*, W. L. Billups, Noble 


Evans*, Guy C. Billups and 
tose Wooten. 

Clarksdale, Miss.—Roy Wil- 
liams. 


Address not given—James W. 
Perkins, Robert M. Dudley Jr., 
J. Vance Beasley and R. C. 
Gwin. 

*—JIndicted previously in state 


court. 


In Mississippi there apparent: 
ly was no need to pay off to the 
higher ups. There were so many 
lumber sidings that it was com- 
paratively easy to ship to one 
of those points, and unload or 
reconsign the shipment before 
an inspector could obtain a sam- 
ple. And the inspector according: 
ly had to accept the sample 
given him and the consignee’s 
word that the sample had been 
taken from that particular tank 
car. 


" 
Export Petroleum 


Trade Improving 


N. P.N. News Bureau 


WASHINGTON, July 5. — 
Exports of crude petroleum 


from the U. S. in May totaled 
6,795,000 barrels, valued at 
| $9,650,000, compared with 4,390,« 
000 barrels, valued at $5,502,000, 
in May a year ago, an increase 
of more than 50 per cent in 
volume and more than 75 per 
cent in value, according to for- 
eign trade figures released by 
the Department of Commerce. 


At the same time, imports of 
crude petroleum dropped from 
2,761,000 barrels, last May to 
2,635,000 barrels this year, al- 
though the value of the smaller 
volume of imports this year was 
slightly higher, due to increased 
crude prices. 

Gasoline exports in May to- 
taled 2,571,000 barrels, valued 
at $6,768,000, and in May last 
year 2,146,000 barrels, with 4 
total value of $5,570,000. 

Exports of lubricating oil also 
showed a large increase in May, 
jumping from 888,000 barrels, 
valued at $6,116,000 last May 
to 1,131,000 barrels, valued at 
$9,104,000 this year. 

Total exports of petroleum 
and products in May were val- 
ued at $34,030,000, compared 
with $24,383,000 in May, 1936. 

Total petroleum imports in 
May were valued at $4,392,000, 
compared with $3,268,000 a year 
ago. 

Study Drilling Rules 
By Teletype 

TULSA, July 6.—The Arkans 
sas Board of Conservation has 
called an informal hearing at 
Texarkana, July 7, to discuss 
problems in connection with the 
extension of the Rodessa field 
into Miller county. An inten- 
sive drilling campaign has start- 
ed in the extension, with 12 new 
locations staked and permits to 
drill already issued for 10 of 
them. The state authorities 
have announced that, for the 
time being, one well will be als 
lowed to each 10 acres, the same 
spacing rule previously promul. 
, gated for the new Schuler field, 
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WASHINGTON 


Keema the Crown Block ... 


By A.M. PETTY |. 
N. P. N. Washington | 


News Bureau 
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Slap at CIO Is Viewed as Gesture Only 


By A. M. PETTY 
WASHINGTON, July 5 
President Roosevelt’s widely- 
hailed ‘“censure” of John L. 
Lewis and his CIO labor move- 
ment, although having its ef- 
fects, is nothing more than a 
gesture—a gesture which the 
White House feels circumstances 
and public opinion call for at 
the moment. 

Something more convincing 
than the President’s guarded use 
of the Shakespearean quotation 
—‘A plague on both your 
houses’’—will be needed before 
it can be believed that the 
White House has had a change 
of heart regarding Lewis and 
the CIO. 

This slap on the wrist for the 
CIO recalls a similar Roose- 
veltian gesture some months 
ago. 

It was back in the early spring 
when popular resentment was 
growing against rising prices. 
The President hinted that viola- 
tions of the anti-trust laws by 
Big Business was _ responsible. 
He read a letter from Attorney 
General Homer S. Cummings 
Suggesting appointment of a 
commission to study revision of 
the anti-trust laws. 

Stories flooded the newspapers 


for several days predicting that) 


the Roosevelt Administration 
was about to embark on a trust- 
busting campaign. But nothing 
has been heard of the anti-trust 
commission since it was men- 
tioned at the press conference. 
However, prices started sliding 
as soon as the news tickers 
tapped out the first bulletins. 


Democrats and CIO 


Similarly, the President’s 
“plague” statement is now be- 
ing hailed as a direct slap at 
Lewis, some even going so far 
as to call it the first step in a 
move to “purge” the Demo- 
cratic Party of Lewis and CIO 
influences. 

It is not surprising that con- 
servative Democrats, thirsting 
for some White House move to 
check the excesses of the CIO 
movement, should so interpret 
the President’s remarks. They 
have been bitterly resentful at 
his continued silence on sit-down 
strikes; they have been down- 
right ashamed that Democratic 
National Chairman James A. 
Farley borrowed $50,000 from, 


John L. Lewis last year after 
accepting a campaign fund con- 
tribution of something like 
$500,000 from Lewis’ union, the 
United Mine Workers. 

So strongly do these Demo- 
crats resent the implication that 
Lewis has a “lien” on White 
House support for his activi- 
ties that in the congressional 
cloakrooms they talk seriously 
of raising $50,000 themselves 
and paying off the loan. 


It is understandable — that 
these loyal followers of the 
President should grab at the 


straw and claim it meant the 
White House was blowing cold 
on the CIO. 

The “plague” statement, how- 
ever, deserves notice only as the 
first move faintly resembling a 
direct slap at Lewis to come 
from the White House. It should 
be remembered that the Presi- 
dent declined to say that he 
shared the opinion, which he at- 
tributed to the majority of the 
people, namely, that a “plague” 
should be visited on both sides 


* * 


in the recent labor’ troubles 
which have been marked with 
violence. 


Sitdowns Illegal Now 


Taking their cue from the 
White House, Secretary of La- 
bor Frances Perkins has _ sud- 
denly decided that  sitdown 
strikes are illegal and Secretary 
of Commerce Daniel C. Roper 
has voiced a vague suggestion 
interpreted as meaning that 
changes might be necessary in 
the Wagner Labor Relations Act 
to make it apply more equally 
to both sides. 

The reported move of CIO 
leaders to oust certain organiz- 
ers accused of acts of violence 
can also be linked with the 
President’s “plague” remark. 
This puts Lewis in a position to 
pass the buck and say the Presi- 
dent’s wrist-slapping was _ not 
aimed at the CIO generally. 

It will take more than these 
developments to  unconvince 
many people that the White 
House has lost its friendliness 
for John L. Lewis and his am- 
bitious plans. 


* 


Press Resentful of Roosevelt Taunts 


There was another incident at 
the White House press confer- 
ence, which may be more sig- 
nificant than the President’s 
quoting from  Shakespeare’s 
Romeo and Juliet by way of in- 
directly commenting on the la- 
bor situation. 

It was the indication that 
newsmen generally are begin- 
ning to lose their awe of the 
Roosevelt charm and/or fear of 
having their ears pinned back 
for asking too pointed questions. 
This hopeful sign cropped out 
during questioning of the Presi- 
dent about suggestions that he 
run for a third term in 1940. 


Nearly Loses Poise 


In the course of this question- 
ing, President Roosevelt came 
nearer to losing his famed 
poise in handling reporters than 
ever before, in the memory of 
many present. 

It started out inauspiciously, 
with the President tossing off 
laughingly a routine request for 
comment on the proposal of 
Gov. George H. Earle, of Penn- 
sylvania, that Roosevelt be 
given the presidential nomina- 
tion again. 

Right on the heels of this 


came the point-blank question 
“Mr. President, would you ac- 
cept the nomination for a third 
term?” 

There was no evading the 
questioner’s directness; silence 
would be answer enough. It 
would mean that the President 
had ignored a chance to squelch 
these rumors of third-term am- 
bitions. But he did ignore it. 


F D BR Angered 


Instead, the President’s face 
flushed, apparently with anger 
and he burst out with an ejacu- 
lation of irritation. For a split 
second it seemed he was going 
to let himself go; Then his mar- 
velous self-control rescued him 
from the brink. Almost in mid- 
air, as it were, he checked his 
angry retort, pulled on the famil- 
iar, smiling Rooseveltian mask 
and remarked on the hot wea- 
ther. 

Covering up still more his 
momentary lapse, the President 
called his questioner by his first 
name and smilingly ordered him 
to put on a dunce cap and hide 
his face against the wall. 

Despite this verbal spanking 
for asking an unwelcome ques- 
tion, there was another news- 


|man present with enough nerve 
to come back for more. 


Ge askea the President if he 
still felt the same way he did 
last winyer at.the Victory Day 
dinner wken ne spoke of his 
“successor” in the White House. 
The reporter didn’t get the 
whole question out before he 


| too was told to don a dunce cap. 


Newsmen Resentful 

The more newsmen discuss 
this episode, the more resentful 
they become. They regard ques- 
tions about the President’s views 
on the third-term issue as high- 
ly pertinent. Once the “dunces” 
among the correspondents let 
their resentment overcome their 
reticence at White House press 
conferences, the President is in 
for some sharp questioning 
which he can’t laugh off. 

Democratic politicians, who 
have the confidence of the 
President, insist that he has no 
idea of seeking or accepting a 
third term in the White House. 
But they were no little annoyed 

and perhaps some were not 
quite so insistent as they were 

because the President did not 
take the opportunity to say so. 
It is certain now that they will 
strongly urge him to publicly 
disavow any third term aspira- 
tions. 

But some of these same poli- 
ticians sought vainly for months 
to have the President publicly 
express disapproval of sitdown 
strikes and some came away 
from the White House with 
what they thought was a prom- 
ise that such a step would be 
taken; but their ears must have 
deceived them for there has 
been a tomb-like silence at 1600 
Pennsylvania Avenue on _ sit- 
downs. 


‘Alky-Gas’ Study 


> < J 
Provided in Law 
N. P. N. News Bureau 
WASHINGTON, July 6.— 
President Roosevelt has signed 
the Agriculturé Department ap- 
propriation bill for the coming 
year, containing, among hun- 
dreds of other items, one pro- 
viding $15,000 for “research in 
the production of alcohol or oth- 
er fuel” from farm crops. 

This research, according to the 
department, will be largely a 
“paper study,” covering kinds of 
crops available for conversion 
into fuel, localities best suited 
for their production, and collec- 
tion of statistics already extant 
on the subject. 

No laboratory work will be 
possible with the small appro- 
priation, it was pointed out, the 
prime purpose being to have a 
compilation of facts available 
should they become necessary— 
that is, in event of a threatened 


| petroleum shortage. 
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Depletion 


Allowance 


—_——__ —_—— ' 


(Continued from page 9) 


wish to enact legislation at this 


session specifically and exclu- 
Sively aimed at making the 
present tax structure evasion- 
proof”. 


Two prior moves have been 


* 


* 


made under the Roosevelt ad- 
ministration to wipe out deple- 
tion deductions.” Early in 1934, 
the Treasury Department recom- 
mended such action but Con- 
gress: ignored: it. Later in the 
same year, Senator Kenneth 
McKellar, of Tennessee, placed 
squarely before the Senate the 
question of eliminating allow- 
ances for discovery depletion 
and percentage depletion as an 
amendment to a pending bill, 
but it was rejected. 


x 


Bills Jam Congressional Mill; 
Many Affect Oil Industry 





N. 
WASHINGTON, 
Congress has been 
six months but has done little 
in the way of lawmaking—in- 
deed, it has not even appropri- 
ated funds for running some 

governmental agencies. 

Ordinarily, the Fourth of July 
finds congressmen and senators 
consulting timetables for the 
quickest route home, but not so 
this year. The hoppers are 
clogged with half-finished legis- 
lation and a dozen or more 
“must” bills, among them 
Roosevelt’s plan to “pack” the 
U. S. Supreme Court, are still 
far from enactment. 

Ever since the court-packing 
plan was sent down from the 
White House, the attitude of 
Congress toward most all legis- 
lation has been, “Let’s put it off 
until after the Supreme Court 
vote.” 

Strangely enough in this day 
of free-and-easy government 
spending, the new fiscal year 
began July 1 with the Interior 


6. 
session 


July 
in 


Department appropriation bill 
still tied up in Congress. A 
crisis in enforcement of the 
Connaliy “hot” oil law and 
other departmental. functions 
was averted by passage of 


emergency legislation continu- 
ing existing appropriations un- 
til July 15. 


$285,000 For ‘Hot’ Oil Law 


Included in the Interior de- 
partment appropriation bill are 
items of $285,000 for the Con- 
nally Law and $25,000 for the 
Bureau of Mines’ experiments 
in the hydrogenation of coal. 

Fewer prices of major legis- 
lation have been enacted this 
session than in any other Con- 
gress within memory. Among 
handful of bills passed were ex- 
tension of the Connally law un- 
til June 30, 1939, re-enactment 
of the Guffey coal law fixing 
prices and regulating the bitum- 
inous coal industry, and revi- 
sion of the Neutrality law. 

The new neutrality legislation 
gives the President discretion- 


P.N. News Bureau | 


ary power to ban the export of 
materials essential to the con- 
duct of a war, including wheat, 


cotton, oil and the like, although | 


belligerent countries, or fac- 
tions, may send their ships here 
to obtain such supplies on a 
“cash-and-carry” basis. 

The so-called nuisance taxes, 
including federal taxes on gaso- 
line, lubricating oil, tires and 
tubes, as well as the excise 
taxes on oil imports, were ex- 
tended without change to June 
30, 1939. However, there is still 
pending the Sanders bill to in- 
crease the oil import taxes and 
the Daly bill to repeal such 
taxes entirely. 

Half-Finished Legislation 

There are half-dozen or more 
bills, like the Pettengill bill to 
repeal the long-and-short haul 
clause of the Interstate Com- 
merece Act so that railroads 
could cut their rates to meet 
truck and barge competition 
where they find it, which have 
passed the House only to be- 
come bogged down in the Sen- 
ate. 

In this same situation is the 
Vinson bill providing for a 
study of the stream pollution 
problem by the U. S. Public 
Health Service and for loans 
and grants to states, cities and 
private industries for water 
purification plants. 

Congressman Clarence  F. 
Lea, California, piloted his bill 
to regulate the interstate trans- 
portation and sale of natural 
through the House last 
week. It now goes to Senate In- 
terstate Commerce Committee, 
of which Senator Burton K. 
Wheeler, Montana, chair- 
man. Senator Wheeler has been 
leading the fight against the Su- 
preme Court “packing” plan 
and has had no time for hear- 
ings on the gas regulation bill. 

Early action by the Senate is 
expected on the Greever-O’Ma- 
honey bill, already passed by the 
House, granting an automatic 
two-year extension of oil and 
gas prospecting permits on pub- 
lic lands, and authorizing an- 


ras 
Pas 


is 


other year’s extension in discre- 
tion of the Secretary of the In- 
terior. Unless extended, pres- 
ent permits expire automatic- 
ally Dec. 31, 1937. 


Hearings will be resumed in 


Army Buys 


Pursuit Planes 


a few days on the Walsh-Vinson | 


bill to consolidate naval oil re- | 


serves through purchase or con- 
demnation of adjoining oil 
lands which are 
owned. The Senate has already 
| passed the bill. Hearings before 


privately | 


| the House Naval Affairs Com- | 


| mittee were interrupted several 
| weeks ago to ask Attorney Gen- 


eral Cummings if it were pos-| 


sible for the government to ob- 
tain these oil lands (without 
| paying for them) by voiding the 
oil companies’ title. Cummings 
|killed such hopes with a defi- 
initely negative answer. 

The House Interstate Com- 
merce Committee is getting 
ready to report out the simply- 
worded Wheeler-Lea bill, which 


(Continued from page 9) 
Tactical planes include all planes 
except those used for training. 

The air corps is nearing a 
“change over” to 100-octane, it 
was said, and would have be- 
gun sooner but for the increased 
cost-per-gallon of the higher oc- 
tane fuel. 

However, when the Army 
changes over and most commer- 
cial planes follow,_as they prob- 
ably will, it is expected that the 


| per-gallon costs will be reduced. 
With the added efficiency from 
| using 100-octane fuel in engines 


extends the powers of the Fed-| 
eral Trade Commission to pre-| 


vent “unfair and deceptive” 
Heretofore, the FTC has been 
limited to prevention of unfair 
acts between competitors but 
the proposed law greatly broad- 
ens the commission’s powers, 
setting it up as a “protector” of 
the general public from what- 
ever the commission may decide 
are “unfair and deceptive” acts. 

The bill to give the Interstate 
Commerce Commission regula- 
tory powers over water carriers 
appears dead for this session. 

After President Roosevelt 
“stomped” all over the Miller- 
Tydings bill authorizing resale 
price maintenance contracts in 
the 40 or so states with fair 
trade laws, the bill seemed dead. 
However, the Senate District of 
Columbia Committee has tacked 
the Tydings bill on the District 
of Columbia tax bill as a rider, 
and would apply it nationally. 
Perhaps this was to compensate 
for killing the chain-store tax 
provisions in the D. C. tax bill. 

Bills affecting the oil industry 
on which no action has been 
taken so far include proposals 
for divorcement of pipelines, 
taxing fuel oil, study of alcohol- 
blend motor fuels, and asser- 
tion of federal ownership of 
tideland oil fields. 


aft 
cai 


Sign Rates Lowered 


WASHINGTON, July 6- 
Railroads of the Southern 
Freight Ass’n. have been grant- 
ed permission by Interstate 
Commerce Commission to estab- 
lish lower rates on metal signs 
when shipped in mixed carloads 
with the petroleum products 
which they advertise, in move- 
ments between points in South- 
ern Territory and from Soeuth- 
ern to Official Territory (north- 


eastern U. S.). 


especially designed for it, the 
actual cost of operation is ex- 
pected to be little more than at 
present. 


Efficiency gained from using 
100-octane fuel in special high- 


: , /compression engines designed 
acts and practices in commerce. | 


specifically for it may take one 
of two courses, it was explained 
—additional power per pound of 
motor weight, or reduction of 
fuel consumption per operating 
hour. 


Two Possible Advantages 


Engines can be produced to 
add 20 per cent to the power 
output per unit of weight, 
through use of 100-octane fuel, 
or they can be developed in the 
other direction to reduce fuel 
consumption per hour by 20 per 
cent, it was pointed out. 

When the air corps begins its 
purchases of 100-octane engines 
it probably will seek to strike a 
balance, combining the maxi- 
mum possible gains in efficiency 
in both directions. 

Already 100-octane fuel is 
available at five Army fields, 


and as its use becomes more 
general, it will be stocked at 


the other fields. 
Oil industry technicians have 
informed the Army corps that, 


if called upon, the industry 
could produce 1,500,000 to 2,. 
500,000 gallons of 100-octane 


fuel per day, it was said. Army 
officials estimate that the corps’ 
war-time requirements of 100- 
octane fuel, after all planes are 
equipped with 100-octane con- 
suming motors, will be in the 
neighborhood of 1,000,000 ’gal- 
lons per day. 


Now Using Super Fuels 


While motors specially de- 
signed for the iso-octane fuel 
would function even more effi- 
ciently with it than those not 
adapted for it alone, it was said 
that several commercial com- 
panies now are using 100-octane 
fuel in their planes for added 
power on the take-off, switching 
back to lower octane fuel in 
flight. 


Ss 
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Independents Win Larger Part 
Of Federal Gasoline Business 





N.P.N. News Bureau 
WASHINGTON, July 5.—The 
upward trend in prices paid by 
the government for gasoline 
delivered by tank wagon con- 
tinues, with higher prices gen- 
erally prevailing in contracts 
just awarded by the Treasury 


Procurement Division for the 


July-September quarter. 


Independent oil marketers 
obtained a larger share of the 
contracts this time, winning 
more than a third of the con- 
tracts for the 46 “city zones,” 
besides a number of other zones. 

Six of the ten items awarded 
in Connecticut went to Inde- 
pendent oil jobbers. Federal 
agencies in New Haven will be 
served the next three months 
by McElligott Fuel Corp., 
Waterbury. The Bridgeport 
contract was won by Epco, Inc., 
Bridgeport. Four other items 
were awarded to Rackliffe Oil 
Co., New Britain. 

Pennsylvania Oil Co., Boston, 
won contracts for the federal 
business in Boston and Worces- 
ter. Quincy Oil Co., Boston, was 
awarded three other items. The 


Jersey City and Newark awards | 
went to D. & L. Oil Sales Co., 


Newark, with the Jamaica and 
Flushing contracts going to 
Harper Oil Co., Long Island 
City, N. Y. In upstate New York, 
Webaco Oil Co., Webster, se- 
cured two items. 

Parmelee Motor Fuel Co., 
Pittsburgh, again won the Pitts- 
burgh contract. 


Two for James River Oil 


The Richmond and Norfolk 
contracts were recaptured by 
James River Oil Co., Richmond, 
Va., one of the Old Dominion’s 
leading Independent jobbers. 

Down in Florida, Orange 
State Oil Co., which has won 
the Miami and Jacksonville con- 
tracts many times, missed out 
this time but did get the con- 
tract for one item. 

Crystal Flash Petroleum 
Corp., Indianapolis, snared 
three Indiana items and reached 
over into Michigan for three 
more. Red Indian Oil Co., De- 
troit, again won the Detroit 
contract. Jewett and Sowers, 
Chicago, repeated on the Chi- 
cago award. 

The Seattle contract went to 
H. D. Maxwell Petroleum 
Corp., Tacoma, Wash. 

McGlynn Oil Co., Minneapolis, 
won contracts for both the 
Twin Cities. International Oil 
Co., Sault Ste. Marie, Mich., was 
another repeater. 


Mississippi Valley Oil & Gaso- | 


line Co., St. Louis, a familiar | 
name in TPD awards, again | 


was awarded three awards in 
Illinois and two in Missouri. 
The Kansas City contract 
went to Bailey Oil Co., Kansas 
Gity. 
Six to Denver Jobber 


In the Rocky Mountain re- 
gion, Independents missed out 
on the Denver contract but 
Navy Gas & Oil Co., Denver, 
won awards on_ six items; 
Frank C. Klein, Denver, two 
items; and Goodbar Oil Co., 
Colorado Springs, two items. 

H. Earl Clack Co., Havre, 
Mont., was one of the big win- 
ners, receiving four awards in 
Idaho and seven in Montana. 
Last time Clack won five items. 
Two other Montana items went 


to L.-Ray Carroll, Roundup, 
Mont. 


Other Independent marketers 
awarded contracts for one or 


more items in the July-Septem- | 


ber awards, included: Radke Oil 


j 
|Co., New Ulm, Minn.; X-Ray Oil 


\Co., Oklahoma City; Crow Oil 
|Co., Indiahoma, Okla.; H. C. 
‘Stephens & Sons, Shawnee, 
\Okla.; Swan Oil Co., Duluth, 


Minn.; and Western Oil & Fuel) 


|Co- Minneapolis. 


| 


Prices Higher 


Prices in the July-September 
contracts are generally higher 
than those in the April-June 
contracts, which marked the 
real beginning of the upward 
trend in prices bid for the fed- 
eral gasoline business. 

Summarized herewith are 
contracts awarded for the 46 
cities which constitute separate 
zones. 
tract is for V-68, which corre- 
sponds generally to “regular” 
grade with a minimum of 68 oc- 
tane. Following the city name 
is the “Treasury Procurement 
Division’s estimate of the gal- 
lonage required under the con- 
tract during the three-month 
period, then the name of the 
contractor, posted price basis, 
maximum price and_ brand 
name. If the discount off posted 
prices is lower than the maxi- 
mum price quoted, the govern- 


ment is billed at that figure; . 


otherwise the maximum price 
governs. 


* * * 


Awards for U. S. 


Gasoline Business 


City Zones, July-Sept. Quarter 


(All contracts awarded are for 

V-68 grade of motor fuel, cor- 

responding generally to “regu- 

lar” grade, with minimum of 
68 octane) 


Bridgeport, Conn., 10,000 gals. 
Epco, Inc., Bridgeport, Conn., (tank 
car flat) 7.5 cents for “Shell”. 

New Haven, Conn., 11,700 gals. Mc- 
Elligott Fuel Corp., Waterbury, 
Conn., (tank car plus .25 cent) 7.95 
cents for “Pea Green”. 

Baltimore, 59,760 gals. Texaco, 
(tank car flat) 7.74 cents for Fire 
Chief”. 

Worcester, Mass., 9700 gals. Penn- 
Sylvania Oil Co., Boston, Mass., 
(tank car plus .5 cent) 8.25 cents 
for “Powerful Penn”. 

Boston, 133,200 gals. Pennsylvania 
Oil Co., (tank car plus .5 cent) 7.6 
cents for “Powerful Penn”. 

Jersey City, N. J., 22,000 gals. D. 


& L. Oil Sales Co., Newark, (tank | 


car plus .55 cent) 7.23 cents for 
“Dalco”. 

Newark, N. J., 30,000 gals. D. & 
L. Oil Sales Co., Newark, (tank car 
plus .5 cent) 7.23 cents for “Dalco”. 

Buffalo, 57,542 gals. Texaco, (tank 
car plus .5 cent) 8.97 cents for “Fire 
Chief”. 

Rochester, N. Y., 18,051 gals. 
Texaco, (tank car plus .5 cent) 8.74 
cents for’ “Fire Chief’. 

New York, 284,814 gals. Texaco, 
(tank car flat) 7.6 cents for “Fire 
Chief”’. 

Brooklyn, 214,454 gais. Texaco, 
(tank car flat) 7.6 cents for “Fire 
Chief”. 

Flushing, N. Y., 15,000 gals. Har- 
per Oil Co., Inc., Long Island City, 
N. Y., (tank car plus .5 cent) 7.9 
cents for “Richfleld Hi-Octane’’. 

Jamaica, N. Y., 8674 gals. Harper 


Oil Co., Ine., Long Island City, N. 
Y., (tank car plus .5) 7.9 cents for 
“Richfield Hi-Octane”. 

Pittsburgh, 47,950 gals. Parmelee 
Motor Fuel Co., Pittsburgh, (tank 
car minus .4 cent) 8.1 cents for 
“Richfield”. 

Philadelphia, 154,100 gals. Sin- 
clair, (tank car plus 5 cent) ° 
cents for “Sinclair H-C”. 

Providence, R. 1., 25,550 gals. Tex- 
aco, (tank car flat) 7.75 cents for 
“Fire Chief’. 

Birmingham, Ala., 12,650 gals 
Texaco, (tank wagon minus 3 cents) 
8.85 cents for “Fire Chief”. 

Jacksonville, Fla., 21,050 gals. Tex- 
aco, (tank wagon minus 3 cents) 
7.75 cents for “Fire Chief”. 

Miami, Fla., 21,550 gals. Texaco, 
(tank wagon minus 3 cents) © 7.5 
cents for “Fire Chief’. 

Atlanta, Ga., 12,626 gals. Texaco, 
(tank wagon minus 3 cents) 9.8 
cents for “Fire Chief”. 

Memphis, 23,761 gals. Sinclair 
(tank car plus 2 cents) 9.0 cents 
for “Sinclair H-C”. 

Richmond, Va., 28,085 gals. James 
River Oil Co., Richmond, (tank car 
flat) 9.8 cents for “Cities Service”. 

Norfolk, Va., 24,544 gals. James 
River Oil Co., (tank car flat) 9.5 
cents for “Cities Service’. 

Chicago, 245,774 gals. Jewett & 
Sowers, (tank wagon minus 2 cents) 
| 8.3 cents for “Jeweline Reg.”. 

Indianapolis, 82,800 gals. Sinclair, 
(tank wagon minus 1.5 cents) 9.6 
cents for “Sinclair H-C’’. 

Des Moines, Ia., 10,000 gals, Deep 
Rock, (tank wagon minus 4.5 cents) 
9.0 cents for “Sinclair H-C”’. 

Louisville, Ky., 10,644 gals. Indian 
Oil Refining Co. (Texaco), (tank 


> 
(0 


wagon flat) 10.0 cents for “Fire | 


Chief”. 


This time every con-) 


Grand Rapids, Mich., 9650 gals. 
Standard, (tank wagon less 1.5 
cents) 9.9 cents for “Standard Red 
Crown”. 

Detroit, 143,600 gals. Red Indian, 
(tank wagon minus 2 cents) 9.1 
cents for “Fleet Wing”. 

Minneapolis, 48,500 gals. McGlynn 
Oil Co., Minneapolis, (tank wagon 
minus 1.5 cents) 9.5 cents for “Dixie 
Regular”. 

St. Paul, 20,600 gals. McGlynn Oil 
Co., (tank wagon minus 1.5 cents) 
9.5 cents for “Dixie Regular’. 

Kansas City, 36,875 gals. Bailey 
Oil Co., Kansas City, Mo., (tank 
wagon minus 3.8 cents) 7.985 cents 
for “Standard Red Crown”. 

St. Louis, 56,897 gals. Sinclair, 
(tank wagon less 1.5 cents) 84 
cents for “Sinclair H-C’”’. 

Omaha, 16,500 gals. Sinclair (tank 
wagon minus 1.5 cents) 8.73 cents 
for “Sinclair H-C”’. 

Toledo, 14,200 gals. Shell (tank 
wagon minus 1.5 cents) 10.5 cents 
for “Super Shell”. 

Cleveland, 47,036 gals. Standard of 
Ohio (tank wagon minus 1.5 cents) 
10.5 cents for “Sohio X-70”. 

Cincinnati, 37,407 gals. Indian 
(tank wagon flat) 10.0 cents for 
“Fire Chief”. 

Columbus, Ohio, 20,644 gals. Shell 
(tank wagon minus 1.5 cents) 9.5 
cents for “Super Shell”. 

* Milwaukee, 70,759 gals. Sinclair 
(tank wagon minus 1.5 cents) 8.7 
cents for “Sinclair H-C”. 

Dallas, Texas, 23,396 gals. Sin- 
clair (tank wagon flat) 8.7 cents for 
“Sinclair H-C”’. 

San Antonio, Texas, 9740 gals, 
Sinclair (tank wagon flat) 9.3 cents 
for “Sinclair H-C”. 

Denver, 17,500 gals. Texaco (tank 
wagon minus 2 cents) 9.75 cents for 
“Fire Chief”. : 

San Francisco, 144,005 gals. Tex- 
aco (tank wagon less discounts to 
commercial consumers as posted on 
date of delivery) 10.5 cents for “Fire 
Chief”’. 

Oakland, Cal., 65,000 gals. Sun- 
land Refining Corp., Fresno, Calif., 
(tank wagon minus 3 cents) 10.5 
cents for “Sunland H-O”, 

Los Angeles, 594,783 gals. Texaco 
(tank wagon less discounts to com- 
mercial consumers as posted on date 
of delivery) 10.0 cents for “Fire 
Chief”. 

Seattle, 22,620 gals, H. D. Maxwell 
Petroleum Corp., Tacoma, Wash. 
(tank wagon flat) 10.9 cents for 
“White Rose’. 


D.C. Gareiine Contract 
Is Awarded to Shell 


WASHINGTON, July 6.—Con- 
tract for supplying, by tank 
wagon delivery, motor fuel for 
use by federal departments in 
the District of Columbia, as 
well as agencies of the District 
of Columbia government, has 
been awarded to Shell Union Oil 
Corp. The contract covers the 
July-September quarter. 

Shell’s contract price for G- 
101A, third grade gasoline, is 
posted tank car less 0.35 cents, 
with a maximum price of 7.65 
cents. For V-68, regufar grade, 
the contract price is tank-car 
less 0.26 cents, with a 7.74 cent 
maximum; for V-75, premium 
igrade, tank-car less 0.26 cents 
with a maximum price of 9.74 
cents. 

Kerosine contract for the 
same agencies and same period 
went to General Refining Co., 
Baltimore, at- posted  tank- 
wagon price less 0.75 cents, and 
‘a maximum of 7.5 cents. 
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Ownership of Oil Barges and Tank Cars 


Is Advocated in ‘‘Co-op’’ Convention 





AMES, Ia., July 6.—Owner- 
ship and operation of barge 


lines and other transportation 
facilities to serve agricultural 
consumer co-operative agen- 
cies which distribute petroleum 
and its products was proposed 
at the sessions of the American 
Institute of Co-operation here. 
The in session 
June 21-25. 

John L. Uban, manager of the 
Waterloo Co-operative Service 
Co., Waterloo, Ia. who ad 
vanced the suggestion, declared 
such control ot transportation 
on a co-operative basis would 
make possible additional sav- 
ings to farmers who sponsor 
the fast-growing petroleum 
purchasing organizations. 


institute was 


“Water transportation of pe- 
troleum products on the Missis- 
sippi, Ohio and lower Missouri 
rivers is being rapidly developed 
by the major oil companies, 
wno Know tne savings possible 
througn such transportation,” 
said Uban at a conterence Ol pe- 
troleum “co-op” officials. “If tne 
co-operatives are going to tunc 
tion where tne competitors 
have the advantages o1L water 
transportation, it is going to be 
necessary ior the Co-operatives 
to organize barge. lines and 
terminal tacilities tor handling 
petroleum products. 
that could be 
water transporta- 
along these three rivers 
have an annual gallonage of 
over 150 millions. One half a 
cent a gallon savings on this 
amount would be the neat sum 
of $750,000.” 


“Co-operatives 
serviceu 
tion 


DY 


Because of the high cost of 
constructing pipelines and the 
fact that co-operatives do not 
have their own sources of sup- 
ply of crude oil, Uban ruled out 
the possibility that co-operatives 
wouid ever attempt to own and 
operate such means of trans- 
portation. 


“Co-op” Tank Cars 


“Tank car ownership, how- 
ever, does offer great possibili- 
ties for savings to co-opera- 
tives,” he continued. “Most of 
the iarge tank car companies 
are subsidiaries of major oil 
companies and their earnings. 


statements show a nice profit. 
Through organization and oper- 
ation co-operative tank car 
companies, considerable savings 
could be effected for members.” 

In the processing of petro- 
leum products Uban said he did 


ol 





not see the opportunity for sav- | 


ings such as are apparently pos- 
sible through co-operative trans- 
portation services. 

“Operation of refineries,” he 
said, “is surrounded with a 
complexity of problems that 
make the venture too hazardous 
for co-operative groups to at- 
tempt at present. Likewise 
manufacture of grease has not 
proven a money-saving service 
for co-operatives up to the 
present time. On the other hand 
we do find that the blending and 
compounding of lubricating oils 
does save money. Ample proof 
of this is found in the f.ct that 
nearly all co-operative vroups 


that have started a _ blending 
plant program have continued 
it with enthusiasm.” 


The meeting of the Institute 
of Co-operation was the thir- 
teenth in its history and attract- 
ed 1200 leaders of the farm co- 
operative movement from 37 
The institute is a non- 
profit, educational organization, 
interested in disseminating in- 
formation on the selling of 
farm preducts and purchase of 
farm supplies by the co-opera- 
tive plan. 


States. 


About 100 speakers 
pated in the formal five-day 
program. Afternoon — sessions 
were broken up into group con- 
ferences. In the petroleum con- 
ferences such topics were con- 
sidered “Problems of Local 
Competition,” “Thorough Cover- 
age and = Intensive Selling,” 
“Volume Needed and Size of 
rerritory,” “Transportation and 
Processing,” and kindred _ sub- 


partici- 


as 


jects. 


Oil on the Farm 


Dr. Joseph G. Knapp, agricul- 
tural economist with the Farm 
Credit Administration, Wash- 
ington, classified petroleum as 
one of the four principal com- 
modities required by the na- 
tion’s 6,812,000 farm operators. 
In the five years, 1909-13, the av- 


erage annual expenditure for 
petroleum and allied supplies 
used in farm production 


amounted to only $11,000,000, he 
said, while, in the ten-year 
period, 1925-34 the average an- 
nual expenditure was $411,000,- 
000 for this material. This Dr. 
Knapp. pointed out, an in- 
crease of over 3600 per cent and 
represents one of the most sig- 
nificant changes in farm ex- 
penditures. 


is 


The problem of the oil “co-op” 
meeting local competition 
discussed at the institute 


in 
was 


meeting by A. E. Burwash, 
president of the Champaign Oil 
Co-operative, Champaign, IIl. 
He explained that local competi- 
tion for the “co-op” came from 
five causes; price cuts, narrow- 
ing margins, territorial cover 
age, kinds of service rendered 
and personnel. 

Most of these could be suc- 
cessfully combated by the co- 
operative, he stated, through 
selling high quality merchan- 
dise, through giving service 
equal to or better than that 
given customers from any other 
source and through the con- 
sistent payment of dividends by 
the “co-op.” 


Problems arising from price 
cutting are the most numerous 
the co-operative will meet, he 
said, and usually are the easiest 
to meet. A standard rule for 
the “co-op,” he said, was to 
meet only such reductions as 
are made by the major ecompeti- 
tive organizations in the terri- 
tory, and not to pay attention 
to minor price cuts. 


“One of the important rules 


of conduct is to keep all cut 
prices localized as much as pos- 
sible,” he stated. “Never reduce 
prices over the entire territory 


served unless such reduction is 
‘made general throughout the 


territory by the major competi- 
tor.” 


Salesman’s Territory 


Territorial coverage is a very 
important point in meeting com- 
petition, Burwash brought out. 
Size of the unit area must be 
governed by the potential pro- 
ductivity of the field, he said, 
adding that, in good territories, 
this is usually trom 50 to 80 
square miles per salesman, with 
the area gradually cut as pro- 
duction increases in the terri- 
tory. 

“It has been our experience 
that 30,000 gallons of petroleum 
products per month is about all 
a salesman can effectively dis- 
tribute and keep his accounts 
receivable under control,” he 
said. “The ultimate aim is, of 
course, to give every farm serv- 
ice. To be sure the salesman is 
doing this and to outline a log- 
ical time-saving procedure, it is 
necessary to Know the location 
and requirements of every farm 
in the territory. To obtain this 
information a census has been 
taken and a map prepared for 
the entire area served by the 
company to show location of the 
farms and number of tractors, 





Oil Companies To Be Uncle Sam’s Tax 
Collector For Another $500,000, 000 


N. P. N. News Bureau 
WASHINGTON, July 3. 
The oil industry will be forced 
to collect another $500,000,000 
during the next two years from 
the motoring public to pour into 
the federal treasury. 


President Roosevelt has 
signed the bill extending for 


two years the federal taxes on 
gasoline and lubricating oils, as 
well as the tax on transporta- 
tion by pipeline and the import 
taxes on virtually all petrole- 
um products. 

In his budget message to Con- 
gress early in the session, the 
President estimated that the in- 
come from the gasoline tax of 
one cent a gallon alone would 
produce $204,000,000 during the 
current fiscal year, and revenue 
from the tax for the next fiscal 
year in all likelihood will -sur- 
pass that. 

The levy of four cefts a gal- 
lon on lubricating oil, the Presi- 
dent estimated, will produce at 
least $33,300,000 each of the two 
years the tax has been extended. 

Tires Taxed, Too 

On top of these taxes on pe- 
troleum products, the law 
signed by the President ex- 


tended the “nuisance” tax on 
tires and tubes — a large part 
of the revenue from which will 
also be collected at service sta- 
tions. 

In its first four-and-a-half 
years of existence, the federal 
gasoline tax produced revenue 
of $772,659,010, through Dec. 
31, 1936. 

The extension assured by 
President Roosevelt’s signature 
of the bill last week is the 
third since the nuisance taxes 
were first levied as a “tempo- 
rary” measure in 1932 when 
Congress made a definite prom- 
ise they would be allowed to 
expire at the end of two years.” 

Minority members of the 
Ways and Means committee, in 
reporting unfavorably on the 
extension resolution some weeks 
ago, declared that the “present 
proposed extension constitutes 
a third breach of the faith. . .” 

The motorists’ and the oil 
industry’s only hope in this 
connection is that the next ses- 
sion of Congress may see fit 
to repeal the taxes after they 
have run for one year on the 
current extension, but this is 
unlikely. 
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and trucks in the territory. This 
has been very beneficial in 
checking the service rendered 
and the efficiency of the truck 
salesman in their territory.” 


Burwash urged oil “co-op” 
managers to improve the ap- 
pearance of their bulk plant and 
service station properties, mak- 
ing them equal in this respect 
to the oil company properties. 
In keeping a high-class person- 
nel, he advocated the “co-op” 
selecting men wha have been 
successful in the territory with 
competing oil companies. Hiring 
such men helps in two ways, he 
said. It obtains experienced men 
for the co-operative and it de- 
prives a competing company of 
the services of such men. 

Quentin Reynolds, Spring- 
field, Mass., manager of the 
Eastern States Farmers Ex- 
change, one of the country’s 
largest and most successful 
agricultural consumer co-opera- 
tives, gave the reasons why co- 
operative sale of petroleum is 
popular among New England 
farmers. 


Appeal to Farmers 


“Farmers turn to co-operative 
action to achieve greater eco- 
nomic gain than they can se- 
cure through independent indi- 
vidual action,” Reynolds stated. 
“The co-operative exists to serve 
and not to be patronized. It is 
a means to an end and not an 
end in itself. The service 
agencies which adhere to this 
means-to-an-end philosophy are 
able to devote their time to buy- 
ing more effectively the sup- 
plies which prove most valuable 
to their members and to help- 
ing members to use such sup- 
plies more effectively.” He told 
how the Eastern States Farm- 
ers Exchange spent a full year 
studying motor oil which mem- 
bers had asked to have included 
in the purchasing services. 

“We took up the problem of 
finding the best oil from the 
angle of the needs of the mo- 


_ tor and of the oil best suited to 


supply that need—not on the 
cost per quart, but on the cost 
per mile basis,” he explained 
stating that it was found that 
further economies could be se- 
cured by ignoring the multipli- 
city of can and drum sizes and 
standardizing on two types of 
packages which would take care 
of the actual requirements of 
the membership. 

“Meanwhile,” he continued, 
“the Exchange was working on 
how to overcome contamination. 
We found that the amount of 
metal in oil drained from crank- 
cases of cars used on improved 
roads varied directly with the 
amount of carbon as well as the 
dust picked up, as a dangerous 
abrasive. We found that drain- 
ing the crankcase did not reduce 
significantly the amount of this 
sort of contamination. The oil 


used to replace the oil drawn, 
even when the oil drawn was 
thoroughly thinned by hard 
driving just before the drain- 
ing, became contaminated by 
less than a hundred miles of 
driving. And we found that cer- 
tain filters on the market keep 
the oil clean when used accord- 
ing to directions and, when 
placed in our cars, cleaned their 
crankeases in a_ reasonable 
length of time. 


Gil Companies. Criticized 

“While it can be argued that 
an up and coming oil distributor 
would profit in the long run by 
making such a study and pass- 
ing the facts along to his cus- 
tomers, the fact is that oil dis- 
tributors have not passed such 
facts along. They like to sell oil 
through crankcase service. Fill- 
ing stations measure their effi- 
ciency in terms of the ratio be- 
tween the amount of oil they 
sell and the amount of ‘gas’ 
they sell.” 


V. L. Everson, manager of 
United Co-operatives, Inec., In- 


dianapolis, explained this is a; 


joint regional wholesale organi- 
zation, serving seven farmer- 
groups as follows: Indiana 
Farm Bureau Co-operative 
Ass’n.; Ohio Farm Bureau Co- 
operative Ass’n.; Farm Bureau 
Services, Inc., (Michigan) ; 
Pennsylvania Farm Bureau Co- 
operative Ass’n.; the Grange- 
League-Federation, in - New 
York,; commonly known as 
“G-L-F”; the Southern States 
Co-operative and the North 
Carolina Farmers’ Co-opera- 
tive Exchange. Business done 
through this widespread organi- 
zation totals many millions of 
dollars annually, he said. Feed, 
fertilizers, seeds, and _ other 


farm supplies are handled in ad- 
dition to petroleum. 

“United Co-operatives, Inc., 
began with very little invest- 
ment, but the representatives of 
the different states had a very 
definite plan,” Everson’ ex- 
has never been left very far. We 
have continuously built up re- 
plained. “Our original course 
serves out of earnings and ex- 
panded the business to meet de- 
mands of patrons. 

“Some of the state units in 
the organization major in mar- 
keting cotton or tobacco, 
some in the manufacture of 
commercial feeds and fertiliz- 
ers, some in insurance, and so 
on. But, regardless of their 
principal line, every one of 
them was forced by their mem- 
ber patrons into the petroleum 
business.” 


“Co-ops” To Expand 


“One reason the service has 
spread so far,’ Everson stated, 
“is because we have at Indian- 
apolis a blending plant which is 
supplying a lubricating oil that 
is honest in weight, with an 
open formula or known specifi- 
cations. It is a product made to 
use, not merely to sell. This 
service is well recognized as one 
of the outstanding services of- 
fered to farmers in the eastern 
half of the United States.” 

L. R. Marchant, manager of 
the Illinois Farm Supply Co., 
Chicago, stressed thorough cov- 
erage and intensive selling as 
necessary for efficient distribu- 
tion of petroleum. 

“The time is fast approach- 
ing,” he declared “when farm 
co-operatives that feature petro- 
leum distribution must look for- 
ward to combing their terri- 
tories for further growth.” 





200 Clevelanders 


Will Start City’s 


Only Co-op Service Station 


N. P. N. News Bureau 
CLEVELAND, July 7.—East 
Side Consumers Co-operative, 
Inc., will sign a lease for a co- 
operative service station, the 
only one in the city, pending ap- 
proval of the membership, Ed- 
ward S. Newman, manager, 
said today. 

The co-operative, which has a 
membership of 200, expects to 
sell 4000 gallons a month when 
the station is first opened and 
is counting on an increase, as 
operation continues, to more 
than meet the minimum of 8000 
gallons estimated as necessary 
for profitable operation, New- 
man said. 

Co-op stations in Akron, O., 
and Columbus, O., experienced 
such an increase, he said, and 
capital from milk, dry cleaning 
and coal arrangements would 
“tide the station over.’ He said 


$1250 in pledges is on hand and 
about $800 in cash to start the 
station’s operations. 

The station planned would be 
of pre-fabricated, sheet metal 
construction, eight by sixteen 
feet. Newman estimated cost at 
$1250 exclusive of greasing 
equipment. The site is centrally 
located, but not on a main 
street. 

Approval of the site, New- 
man stated in a letter to the 
membership, “notwithstanding 
an obnoxious cancellation 
clause, was based on the stark 
fact that all other possible tests 
have been exhausted ... The 
huge Shell corporation search- 
ed for a site for a super service 
station and could do no better 
than build on the front lawn of 
Danceland tental would 
be one cent a gallon, with grad- 
uated minimums. 


E. G. Cort, manager of Mid- 
land Co-operative Wholesale, 
Minneapolis, declared that, in 
organizing co-operatives to sup- 
ply themselves with petroleum 
products, mid-west farmers are 
recognizing not only their 
needs, but also their strength as 
consumers. He offered a brief 
suggestive outline of the philos- 
ophy behind the consumer co- 
operative movement, which, he 
said, is not thoroughly under- 
stood, 

Through co-operative distri- 
bution, he explained, is being 
built up a new economic system, 
which aims at a higher stand- 
ard of living for all, this aim 
being sought through voluntary 
action towards elimination of 
unearned profits. 

“But increased income is not 
enough,” Cort continued. “It is 
not the income but the buying 
power of income that counts. 
Too often the unnecessary and 
unearned profits accompanying 
the processing and distmbution 
of consumer goods are so great 
that farmers and workers can- 
not buy back enough of the 
things they helped to produce, 
They must, therefore, face the 
problem of eliminating those 
profits before they can satisfy, 
their needs as consumers. 

“The American farmer is one 
of the largest purchasers of 
consumer goods in the country. 
If that purchasing power were 
organized to secure its rights 
through united effort it could 
not be defeated. . . .The ulti- 
mate goal is to end exploitation 
and the possibility of unearned 
profits. 

“This new economic order en- 
hances economic democracy and 
better enables political democ- 
racy to survive. It encourages 
initiative and _ self reliance, 
through its reliance on volun- 
tary effort by men and women 
to work together to achieve the 
things they could not do alone.” 


Enters Primrose Case ' 
WASHINGTON, July 5.—An 
order permitting intervention 
has been granted by the Inter- 
state Commerce Commission to 
the Arkansas Fuel Oil Co. in the 
case of Primrose Petroleum Co. 
of Dallas vs. Gulf, Colorado & 
Sayta Fe and other railroads. 

Primrose’s complaint is that 
the rail rates on carloads of gas 
oil from Chalmers, Texas, to 
Duncan, Miss., are unjust and 
unreasonable, since they are 
greater than the charges from 
points further distant to the 
same destination, and hence in 
violation of the long-and-short 
haul provision of the Interstate 
Commerce Act. 

In intervening, Arkansas Fuel 
Oil says that the decision of the 
ICC in the case will have an ef- 
fect on similar shipments by it. 
Primrose seeks reparation, in 
addition to lowered rates. 
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Mid-Cont. Plants’ 


May Operations 


N. P. N. News Bureau 

TULSA, July 6. — Crude runs 
to stills at 62 Mid-Continent 
plants reporting operations to 
the Western Petroleum Refiners 
Assn. totaled 12,187,427 barrels 
in May, 117,114 barrels below 
those of the previous . month. 
Despite this reduction in 
throughput, gasoline output in- 
creased 259,182 barrels in May. 
Gasoline shipments, however, 
exceeded production and gaso- 
line inventory was reduced 620,- 
- 272 barrels. Gasoline stocks on 
hand May 30 this year repre- 
sented 38 days’ supply, com- 
pared to 39 a year ago. 
Stocks of kKerosine, 
fuel and several grades of fuel 
oil were reduced during May, 
the association’s report showed. 


tractor 


Inventory of principal refined 
products on hand at 62 Mid-Con- 
tinent refineries at the end of 
April and May is shown below: 


(Figures in Barrels) 








Product May 31 April 30 
Gasoline ....... 9,323,361 9,948,633 
41-43 kerosine.. 145,837 186,483 
42-44 kerosine.. 85,510 . 99,749 
Tractor fuel A* 113,218 115,041 
Tractor fuel B** 57,200 59,262 
No. 1 white oil. 153,045 156,245 
No. 1 straw 

oil (38-40).... 142,492 151,076 
No. 2 straw 

oil (32-36).... 313,363 
No. 2 dark 

“ (32-36) 256,439 329, 552 | 
U. I. gas oil. 41,600 
28- 30 zero 

fuel oil es 55,871 
24-28 fuel oil... 117,232 166,421 | 
18-22 fuel oil... 789,701 
14-16 fuel oil.. 113,318 137,058 | 
14 and Below | 

oe eee 808,465 


*Non-taxable. **Taxable. 


Starlight Plant Bought 
BUTLER, Pa., July 6.—Pur- 
chase of the Starlight Refinery 
Co. of Karns City, by a group 
headed by Frank J. Pickard, of 
Butler, is announced. 








Motor Fuel Stocks Decline 755,000 | 


Barrels; Crude Runs Gain 


N. P. N. News Bureau 

NEW YORK, July 7.—A 
crease of 755,000 barrels in mo- 
tor fuel stocks the week ended 
July 3, and an increase of 37,000 
barrels in daily average refinery 
crude runs, was reported by the 
American Petroleum Institute 
for 88.8 per cent of the country’s 
refineries. The refineries were 
operating at 83 per cent capa- 
city the past week, as compared 
with 82 per cent capacity the 
previous week. 

Motor fuel stocks July 3 to- 
taled 71,262,000 barrels. Of this 
amount 40,763,000 barrels were 
at refineries, a decrease of 1,- 
248,000 barrels from the previ- 
ous week. In-transit and term- 
inal stocks totaled 23,450,000 
barrels, or 372,000 barrels more 
than the previous week. Stocks 
of unfinished gasoline amounted 


de- 





to 7,049,000 barrels, an increase 
of 121,000 barrels. 

Decreases of_ 560,000 barrels 
in California motor fuel stocks, 
409,000 barrels in Indiana-Illi- 
nois-Kentucky and 159,000 bar- 
rels in Oklahoma-Kansas-Mis- | 
souri, accounted chiefly for the 
country’s decrease in stocks. 
The larger increases were 321,-| 
000 barrels in East Coast and’ 
124,000 barrels in the Texas 
Gulf. 

Texas Gulf plants increased 
their crude runs 60,000 barrels 
daily over the previous week, 
with an increase of 8 per cent 
in operating capacity. Inland 
Texas plants decreased their 
runs 26,000 barrels, and their 
operations 12.9 per cent. In- 
diana-Illinois-Kentucky _ plants 
decreased runs 23,000 barrels, 
while East Coast plants in- 
creased 24,000 barrels. | 


Order Expected 


On Gas Odorant 


N. P. N. News Bureau 
TULSA, July 6.—The first or- 


der by the Railroad Commis- | 
sion of Texas under the new | 
state statute requiring injection 
316,776 | of a detectable substance in nat- 


| ural gas, enacted after the Lon- | 


93,638 | | don 


(Texas) 


school disaster, 
55, “ss was expected here sometime | 
890.827 | this week. 


The commission may also is- 


681,184) sua an order under the new 
| sour gas law which placed maxi- 








DAILY AVERAGE PRODUCTION 
IMPORTANT DISTRICTS 
American Petroleum Inst. Figures 


Week Ended 
June 26 

Barrels 
147,100 
632,050 
465,500 


1,409,450 
49,000 
260,700 


July 3 
Barrels 
Oklahoma City 140,550 
Total Okla.. 619,600 
East Texas... 466,550 
Total Tex.... 1,416,600 


Rodessa .... 
Total La. .... 


49,900 
261,350 





California 655,100 
E. of Rockies. 2,870,550 
Total U. S.... 3,525,650 
Crude Imports 76,280 


Tot. new sup’ly 3,601,930 


2; 
%: 


65 
875 
52 


54,400 
,200 
29600 


117,140 
3,646,740 














| mum production of sour gas 
|for carbon black manufacture 
at 750,000,000 cubic feet, daily. 

The commission last week 
'also tightened its rules govern- 
‘ing numerous reports required 
‘of operators in the various 
phases of the oil industry. One 
major change was the correc- 
tion of the form of the affidavit 
|required in support of reports 
of producers. 


Atlantic Refining Adds 
To Its Crude Supply 


PHILADELPHIA, July 6— 
Purchases and leases of oil prop- 
erties totaling $9,401,000 in 1936 
by the Atlantic Refining Co. have 
substantially increased the sup- 
ply of crude oil from company- 
controlled sources, Robert H. 
Colley, president, said here. The 
company is producing 25 per 
cent more crude oil than at the 
‘end of 1935. 

The company’s deepest pro- 
ducing well, recently brought in, 
at 8098 feet, is in the Dickinson 
Area, Galveston County, Texas. 
Atlantic’s Porterfield No. 1, in 
the McCampbell Area, Ar- 
ansas County, Texas, extended 
the proven area in the pool one 
mile to the east. This well 
flowed 100 barrels daily on a 
one-eighth inch choke. 








MILLIONS OF BARRELS 


TOTAL U. S. MOTOR FUEL STOCKS 
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JUNE JULY AUG SEPT OCT NOV DEC 
Stocks ‘Cracked Gasoline Production 
, Per Cent Dally Average Crude Per Cent of Reportin Thousands of ae % Total Daily Av. Pro- 
Districts Capacity to Stills (Barreis) Capacity Gpemned” Total Finished Total Finished Gas Gas & Capacity duction (Barrels) 
Reporting Week Ended Week Ended and Unfinished and Unfinished Fuel ou Fuel OF Reporting Week Ended 
Motor Fael* Meter Fuei* 
July 3 June 25 Julv 3 June 25 July 3 June 25 July 3 June 25 July 3 June 25 
ee ee 100.0 96 £000 549.099 84.3 89.7 19.339 19,018 8.807 8.416 199.0 114,900 119,000 
ete ee 88.4 107,000 110.00) 82.9 $5.3 2.895 2,952 77s 734 94.6 27,000 28,000 
Ind. a? ag ie cs 9? 1 123.000 115.000 9).6 93.5 12.829 13,238 5.968 5,719 98.5 148,000 138,000 
Okla. a, Oe ee 81.6 s0 1.000 295.099 79 2 77.9 7.898 8.057 3,208 3,171 9).3 70,000 69,009 
Inland Texas icanitth dadeaie shee 56.6 131.000 157.000 6>.2 78.1 1.935 1.939 1.649 1.761 71.7 35,000 31,009 
ee | eae 95.5 724,000 66,000 95.6 87.7 9.039 8.915 7,489 7,263 98.0 147,000 139,000 
RN 0d aces ake Cea % 3 131.000 139.000 $2.9 88.0 1,495 1,434 2.354 2.316 19).0 27.000 29.099 
OS ere nes 63.7 34.000 41.000 8.6 70.7 179 170 382 389 77.5 8,000 8,000 
Rocky ing EEO 69 7 38.000 39.0)) 61.3 62.9 1.893 1.997 755 753 83.4 10,000 10,000 
eee ea 9) 9 558.000 542.09) 48 72 7 13.327 14.087 67.317 67.709 98 0 62,009 63,099 
Total Reporting........... 83 011.090 2.974.099 83.0 82.0 71,252 72,917 9,014 98,225 91.8 618,000 634,000 
Estimated U. S. Total (Bur. : 
of Mines Basis).......... 3,270,000 3,235,009 74,672 75,427 LOLASS 100,395 715,000 700,000 


*Includes stocks at refineries 


. in bulk terminals, pipe lines and in transit. 
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Cal. July Quota 
Is 605,500 Bbls. 


N. P. N. News Bureau 
LOS ANGELES, July 3. 

The 90 per cent of California oil 
producers who comply with pro- 
ration schedules, set by the cen- 
tral committee of operators un- 
der the voluntary curtailment 
program, will operate under a 
state quota of 605,500 barrels 
daily during July. This repre- 
senis an increase of 1600 bar- 
rels daily over the June figure. 
In adopting this recommenda- 
tion of the producers’ allocation 
committee, the central govern- 
ing group established the July 
production quota at the same 
figure indicated by the U. S. 
Bureau of Mines in its forecast 
of demand for California crude 


during the month. The June 
forecast by the Bureau was 


585,900 barrels daily. 

The 10 per cent of operators 
who do not think much of the 
crude curtailment idea are not 
expected to change their atti- 
tude in any hurry. It is inter- 
esting to note that the seven 
major producing companies and 
the 10 principal independents 
had a combined total allotment 
in June of 447,300 barrels daily. 


The daily overproduction for 
this group during the month 
was 19,500 barrels. 


On the other hand, all other 
producers had a total allotment 
of 155,600 barrels daily and pro- 
duced 37,800 barrels a day in 
excess. This cverage was large- 
ly the result of “individualistic” 
attitudes on the part of some 80 
independents. 

Actual production of crude 
from all California fields for the 
30 days of June averaged 659,- 
136 barrels for each 24 hours, 
as compared with 654,125 bar- 
rels daily in June. Fields in the 
Los Angeles Basin averaged 
302,427 barrels daily for an ex- 
cess of 43,337 barrels. The San 
Joaquin Valley output was 288,- 
836 barrels a day, 12,626 barrels 
in excess and the Coastal area 
averaged 67,873 barrels for a 
daily overage of 258 barrels. 

Much of above-quota produc- 
tion in the Basin was the result 
of new completions and lack of 
curtailment by some operators 
in the Wilmington townlot field. 
This pool averaged 42,525 bar- 
rels a day, which represented an 
overage of 23,515 barrels during 
June. 

In speaking of the California 
curtailment situation, J. R. Pem- 
berton, oil umpire, said that, 
while production still continues 
in excess of the quota, it is be- 
lieved that much improvement 
may be expected in certain fields 
where overproduction has been 
outstanding. 

He pointed out that the month 
of June saw a tremendous im- 


provement in curtailment at 
Wilmington where more wells 
were completed than in any pre- 
vious month in that field and 
yet production averaged nearly 
10,000 barrels daily less than at 
the beginning of the month. 


O’ Donnell Tideland Bill 
Has Inside Track 


N. P. N. News Bureau 

LOS ANGELES, July 3. 
While there many a slip 
“twixt the cup and the lip”, 
California’s tideland develop- 
ment problems seem settled for 
the present. The O’Donnell bill, 
passed by the legislature in May 
and on Governor Frank R. Mer- 
riam’s desk for the past month, 
was signed into law at the last 
moment. 

The California chief execu- 
tive delayed his approval of 
this legislation, which provides 
for development of state-owned 


is 


tidelands in the Huntington 
Beach field, until very near the 
deadline of midnight July 2. 


This strategy prevented further 
discussion on the highly con- 
troversial issue. 

Enactment of the O’Donnell 
measure appears certain to in- 
validate the Olson tideland bill, 
which was approved by the gov- 
ernor several months and 
which would have provided for 
drilling into the tidelands from 
piers or groins built out over 
the water. 

Under 


ago, 


the O’Donnell bill, a 
state oil and gas commission, 
headed by the director of fi- 


nance, would decide whether the 
offshore pool should be devel- 
oped by direct drilling from 
piers, or by slant drilling from 
the: mainland. In view of the 
electorate’s repeated disapprov- 
al of actual drilling in the ocean 
because of beach pollution 
observers believe the develop- 
ment would be from the littoral 
lands. 

This bill, unless put behind 
the eight-ball by a referendum, 
will become effective August 27. 
It sets forth a minimum roy- 
alty to the state ranging from 
30 per cent on all production 
from wells producing 200 to 999 
barrels daily; 40 per cent from 
1000 to 1999 barrels a day and 
50 per cent on production in 
excess of 2000 barrels daily. 

According to conversations 
here and there, it appears pos- 
sible that the O’Donnell bill will 
be made inoperative by refer- 
endum action initiated by back- 
ers of the Olson measure. Un- 
less the latter law were blocked 
by court action, it would still 
be valid and contracts ex- 
pected to be let in September 
for development of the Hunt- 
ington Beach tidelands under its 
provisions would not be affected 
by later action on the O’Donnell 
bill at the polls. 


Kansas Considers 


. 
2 Proration Plans 
N.P.N. News Bureau 

TULSA, July 6.—Two propo- 
sals for determining oil well po- 
tentials in Kansas were sub- 
mitted at hearings of the Kan- 
sas Corporation Commission at 
Topeka last week. Alteration of 
the present proration methods 
in the state is under considera- 
tion. 

Don R. Knowlton, chief engi- 
neer for Phillips Petroleum Co., 
Bartlesville, Okla., proposed an 
initial potential test, followed 
by a composite withdrawal de- 
cline curve in subsequent tests. 
His proposal was submitted as 
the majority report. 

R. W. Bond, Shell Petroleum 
Corp., Wichita, submitted a 
minority report in which it was 
proposed that physical produc- 
tion tests be made at six 
months intervals without the 
use of arbitrary declines. Pres- 
ent practice is to take initial po- 
tential tests, followed by retests 
within 60 days and every four 


months thereafter. 
Gas-Oil Ratio 

The commission also took 
testimony on gas_ production 
conditions in the Otis field of 
‘Rush and Barton Counties in 
order to determine a_ gas-oil 
ratio for that field. There has 
been some disagreement for 


some time among producers of 
oil and those of gas. The oil 
producers have contended that 
the gas producers have been 
holding in the field as a reserve 
and the gas producers have con- 
tended that the oil producers 
have been wasting the gas by 
producing the oil wells. 


5000-Bbl. Plant 
At Rodessa Sold 


N. P.N. News Bureau 

DALLAS, Tex., July 6.—The 
5000-barrel refinery of the Gris- 
wold Refining Co. at Rodessa, 
La. has been purchased by the 
East Texas Refining Co., Presi- 
dent Freeman W. Burford has 
announced. The purchase was 
made, Burford said, in order to 
protect his prospective oil prop- 
erties located along the Louisi- 
ana-Arkansas state line. 

Plans already have been start- 
ed, Burford reported, to con- 
struct a pipeline and gathering 
system to serve the plant. He 
already owns a right-of-way, 
now being used for a gas line 
to furnish fuel for drilling. 


The East Texas company’s 
holdings in the north Rodessa 
sector and the new extension 


area in Miller county, Ark., to-| 


tal more than 2500 acres, mak- 
ing it the largest lease and roy- 


alty owner in the new district. 
The Griswold plant was con- 
structed about a year ago. Bur- 
ford said that, while it was in 
excellent condition, it would not 
be placed in immediate opera- 
tion. 


8200 Barrels Flow 
From Schuler Well 


N. P. N. News Bureau 
TULSA, July 5.—In produc- 
tion circles the new Schuler 
field southwest of El Dorado, 
Ark., in Union County, has 
been attracting a considerable 
amount of attention the past 
week. 


The fourth completion in the 


field, the Lion Oil Refining Co.’s 
dna Morgan No. B-l, was 
brought in June 29 with an oil 
flow of 8200 bbls. daily, and 
15,000,000 to 20,000,000 cu. ft. 
of gas. The other three wells 


had been making a total of 1400 
bbls. daily. There are 17 other 
wells drilling and material be- 


ins 


set up for at least two 
others. 

The big producer evidently 
was drilled too deep and on 
tests made large quantities of 
salt water. It was plugged 
back to 5731-5738 feet and the 
casing perforated. Reports 
from there late last week were 


that no salt water had appeared. 


Small Drop in Stocks 
Week Ended June 26 


By Teletype 
WASHINGTON, July’ 7. 
Stocks of domestic crude petro- 
leum decreased slightly during 
the week ended June 26, but a 
gain in foreign oil storage re- 
sulted in‘a net increase of 214,- 
000 barrels, the Bureau of Mines 
reported today. 

Stocks by grades, on June 19 
and 26, showing changes, follow: 


(Thousands of Barrels) 
dune June 

Grade 9 26 Change 
Penna. grade 3,952 3.922 30 
Other Appal. 842 810 32 
Lima-N. E 

In.-Mich 1,425 1,557 32 
11l.-S. W. Ind 9,683 9,577 106 
N. La. and Ark. 9,255 9,391 136 
W. Tex. and 

S. E. N. Mex. ‘31,285 31,286 1 
Kast Texas 23,661 23,552 109 
Other Mid- 

Cont 127,241 127,943 602 
Gulf Coast 25,895 25.712 183 
Rocky Mts. 25,160 25,146 14 
California 28,871 28,420 451 
Foreign 2,045 2,263 218 
Total rep’d in- 
cluding for. 289,315 289,479 164 
Unreported 18,150 = 18,200 50 

Total 307,465 307,679 214 

Estimate. 

WASHINGTON, July 5.— 
Venezuelan oil production, in 
the first four months of 1937, 


totaled 54,271,142 barrels, com- 
pared with 53,222,189 barrels in 


the corresponding period last 
year, according to Commerce 


Department reports from Cara- 
Cas. 
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\Waggoner Refining Co. 
Auto Makers To | 
Cited by Labor Board 








Contents 


Stop Displaying 


, 


Factory Prices 


N. P.N. News Bureau 
WASHINGTON, July 5.—The 
Federal Trade Commission has 
announced that seven automo- 
bile manufacturers have en- 


tered into stipulations to cease | 


using advertising alleged to be 
misleading as to prices at which 
their cars can be purchased 
from local dealers. 
Advertisements of the com- 
panies, according to the stipula- 
tions, contained pictures of cars 
equipped with accessories, and 
“featured in large, conspicuous 
type a purported selling price 
which actually was less than 


the price of the car complete | has been set for July 12 at Ver:| 


with accessories as pictorially 


| 


| 
| 
| 


N. P. N. News Bureau 
FORT WORTH, Texas, July | 





'5.—The Waggoner Refining Co. | 


and the W. T. Waggoner Estate | 
July 1 were charged officially | 
with unfair labor practices and | 
citations were issued by Edwin} 


|A. Elliott, regional Labor Rela- | 


|charges were filed by an official | 


| 


represented. Elsewhere in the) 


advertisements, and appearing 
in much smaller type, were such 
as ‘and up’, ‘all prices list at fac- 
tory,’ ‘f. o. b. Detroit,’ and 
‘equipment extra.’ ”’ 

By the stipulations the com- 
panies agreed to desist from 
using such advertising mat- 
ter, and otherwise “implying” 
that the prices advertised were 
those at which a _ purchaser 
could buy the pictured car from 
his local dealer when such was 
not the case. 

Companies which entered the 
stipulations include Hudson Mo- 
tor Car Co., Graham-Paige Mo- 
tors Corp., The Studebaker 
Corp. and the Studebaker Sales 
Corp. of America, Chrysler 
Corp., Nash-Kelvinator Corp., 
Packard Motor Car Co., and Au- 
burn Automobile Co. 

General Motors Corp. and 
General Motors Sales Corp. are 
expected to file answers this 
week to the complaint of the 
Federal ‘Trade Commission 
charging them with using coer- 
cion to compel their dealers to 
purchase parts, accessories and 
supplies only from General Mo- 
tors subsidiaries or affiliates. 

The complaint, which alleges 
that such practices are “unfair 
competition,” and tend to 
“create a monopoly in the sale 
of automobile parts, accessories 
and supplies,” was issued late in 
June by the trade commission. 

According to the FTC, “under 
the charge of violating Sect. 3, 
the exclusive dealing section of 
the Clayton Act, the respond- 
ents are alleged to have made 
sales and contracts for the sale 
of automobile parts on the con- 
dition, agreement and under- 
standing that the purchasers 
thereof would not deal in au- 
tomobile parts made by com- 
petitors of General Motors.” 


tions Board director. The) 


of the oil workers’ union. 
The citation was threatened | 


iseveral weeks ago and at that | 


time company officials stated | 
that they were considering seri- | 
ously shutting down the refinery | 
until labor conditions became | 
more settled. The officials also | 
stated they were ready at any | 
time to answer any charges | 
that might be filed against | 
them. 

The hearing on the charges | 


non, Texas, the headquarters of 
the company. It is alleged by 
the oil workers’ union repre- 
sentative that 17 employes of 
the refinery at Electra, Texas, | 
were discharged because of | 
union activities. 


Illinois Jobbers 


In 6.6 Lbs. Case 


(Continued from page 9) 
overcharges they have paid in| 
the past. 

“Frankly,” states Primm’s 
bulletin, “we believe that the! 
ICC can do nothing more than 
act favorably upon our com- 
plaint, as the present estimated 
weight of 6.6 pounds per gallon 
which railroads are using in 
computing tariff rates on tank 
car shipments of gasoline is un- 
lawful, inasmuch as there is sub- 
stantial evidence on every hand 
that the present-day quality gas- 
oline does not weigh 6.6 pounds 
per gallon. Even data compiled 
by the U. S. Bureau of Stand- 
bear out this fact; hence 
the railroads are charging con- 
signees of gasoline for poundage 
they do not actually haul.” 
Primm points out that the actual 
weight of motor fuel gasoline 
today is approximately 5.6 
pounds per gallon. 

The proposed Illinois com- 
plaint gives no date from which 
reparation payments should be-! 
gin, but states that it shall be 
“such sum in view of the 
evidence adduced herein, the 
Commission shall determine that 
complaint is entitled to as an 
award of damages.” 

The complaint states that the 
publication and assessment of 
charges on the basis of “er- 
roneous estimated weight” is in 
violation of Sec. 3 of the Inter- 


ards 


as, 


‘state Commerce Act. ; 
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In spite of labor obstacles this year, the automotive industry's production record to date has passed that of the same period | 
Chryslers coming off the “final o.k.”’ line, the 
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“ 
‘= — 


last year. Here are 


concluding step in their production before going to the shipping dock 


“What Detroit Is Doins” 


By HARRY M. RUGG* 


| 

})P TO the present moment 
there are no indications of any radical 
changes for the 1938 standard makes of 
cars. There are persistent rumors frem 
fairly reliable sources that the Ford V-8 
60-horsepower engine will be wearing a 
new coat next year instead of being used 
as a unit interchangeable with the 85- 
horsepower engine in the same bodies, 
as is the present practice. To obtain con- 
firmation of any Ford rumors, however, 
is like trying to make a giraffe talk—no 
vocal cords can be found. 


Four-Speed Transmission 


About three weeks ago, the Oldsmo- 
bile division of the General Motors Corp. 
announced that an automatic transmis- 
sion would be available as an option 
on one model of its production, at an 
increased cost. This transmission has 
four speeds grouped two and two, the 
selection to be made by operation of 
two buttons placed convenient to the 
steering wheel. It is only necessary to 
throw out the clutch when starting from 
the standing position of the car; press- 
ing the first button, the transmission 
passes from first to second gear, auto- 
matically. Then, pressing the second but- 


* Automotive engineer, Pennsylvania Grade 
Crude Oil Assn. 
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models. 


minds in the automotive industry. 


Seeandbee, June 10-12. 





No: more than ever before, the oil industry’s eyes are turned toward De- 
troit, intent upon learning the trend in automotive design for coming 
Automatic transmissions, hypoid gear developments, diesel lubrication, 
and many other subjects the automotive engineers are experimenting with have 
a direct bearing on the oil industry’s manufacturing schedules. 

In this paper, Harry M. Rugg, well known automotive engineer and Detroit 
representative of the Pennsylvania Grade Crude Oil Assn., offers an interesting 
behind-the-scenes panorama of what’s going on in manufacturing and research 
The paper was originally presented at the 
annual meeting of the association on 


Great Lakes cruise aboard the S., S. 





ton it progresses through the third to 
fourth speed, without declutching again. 
The engine is at all times connected 
through the transmission to the rear 
wheels, so that the braking power of the 
engine is always available. 

The introduction of this automatic 
transmission is quite significant when 
consideration is given to the thorough- 
ness in research and experiment which 
General Motors always applies to any 
innovation. The electric gear _ shift, 
known as the “finger tip control,” has 
been used by the Hudson and Terraplane 
for quite some time, but this new, auto- 
matic transmission has the distinctive 
improvement of an absence of all the 
electrical connections and possible dif- 
ficulties. 

At many engineering meetings this 
last. winter, the rear-engined car has been 


discussed quite freely, and, while indica- 
tions continue to point toward its com- 
ing, it has not reached anything like the 
production stage as yet. 


Rear Engine Developments 


The “SCARAB” car, designed by W. B. 
Stout (who also designed the Ford tri- 
motored airplane), and built by the Stout 
Engineering Laboratories, Inc., in Dear- 
born, may be seen on the roads occa- 
sionally—about 100 cars have been built. 
This car uses a Ford V-8 engine with 
standard three-speed transmission, and 
the usual differential, mounted directly 
under the engine. A chain drive is used 
between crankshaft and the transmission 
drive shaft. It is a “hand-built” job, so 
far, and costs about five times as much 
as your car or mine. There are many 
busses with engines at the rear, which 
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demonstrates the feasibility of such an 
arrangement. One line of small delivery 
and milk trucks also has the power plant 
similarly located. 

The strike troubles earlier in the year, 
which interfered so much with the plans 
of the major companies, made necessary 
the postponement of many of the antici- 
pated new developments. Even now, with 
small groups of employes striking here 
and there, usually over trivial matters, 
it has not been possible, as yet, to proceed 
with any considerable plans for the fu- 
ture. From my conferences with some 
of the executives of these companies, I 
believe that until some of these condi- 
tions are changed, and the employers 
and manufacturers have some assurance 
that they will be permitted to manage and 
direct their own business, some of the 
contemplated developments will more 
than likely be materially delayed. 


The Hypoid Question 


The flood of troubles that was antici- 
pated by the introduction of hypoid gears 
in rear axles last fall has apparently 
failed to appear, judging from present 
available reports. This reflects very 
creditably upon the petroleum industry, 
for the lubricant manufacturers were 
certainly required to jump into a very 
serious situation, with so many of the 
hypoid-geared axles thrown into the field 
almost simultaneously. The manufac- 
turers of the gears and the manufacturers 
of the axles also deserve some credit, 
however, as a great deal of study and 
experimenting has been done and pushed 
along speedily with both of these ele- 
ments. 

The axle manufacturer has been im- 
proving the rigidity of the gear mount- 
ing with ample size bearings, properly 
supported and tied together, rigidly, to 
prevent misalignment. To further assist 
in maintaining this rigidity and keep the 
displacements of both gear and pinion 
within proper limits, they are also resort- 
ing to “preloading” or assembling them 
under a certain amount of stress. The 
gears are thus accurately positioned at 
time of assembly and a very desirable 
trend is toward designs in which the or- 
iginal factory adjustments cannot easily 
be changed, precluding the possibility of 
tampering by the “backyard mechanic.” 


Aids Lubricant Manufacturer 


The problem of the lubricant manufac- 
turer in providing a lubricant of sufficient 
E. P. or extreme pressure value, has been 
simplified to a considerable extent by 
these developments. Greater accuracy in 
producing gears, improved surface finish, 
the design of more rigid carriers and 
superior control of the tooth bearing 
shape, all serve to increase the carrying 
capacity of the gears and tend to decrease 
the necessary E. P. value of the lubricant. 

Let us drop in at a few places outside 
of Detroit now and note some of the 
new developments. 

The aircraft engine builders continue 
to make new demands upon the lubricat- 
ing oil manufacturer. An oil is no sooner 
brought up to meet certain operating 
conditions than changes are made which 
call for something new. More horsepower 
is needed, and must be obtained without 
appreciable increase in size or weight, 
so up go the pressures and temperatures. 

Horsepower of 750 was not long ago 
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considered a sturdy size of aircraft en- 
gine, but now we find them 1000 horse- 
power, and plans under way for 1500 
and 2000 horsepower, in a single unit. 
Development is advancing in both the 
radial and “in-line” type of engines, with 
some advantages claimed for both types, 
the “in-line” providing better visibility 
and smaller frontal area, operating at 
somewhat higher speed but taking up 
more space in the ship. 


High Speed Lubricants 


There appear to be some reasons why 
lubrication should be less of a problem 
at high speeds than at low speeds. High- 
speed engines can be operated satisfac- 
torily at high output on almost all of 
the high-grade aviation oils, whereas, the 
slow-speed, high-output engine seems to 
require a special oil to prevent ring stick- 
ing and excessive wear. This is probably 





Harry M. Rugg, automotive engineer, Pennsylvania 

Grade Crude Oil Assn., photographed during the re- 

cent lake cruise of the association, in connection with 
its annual meeting 


partly due to temperature conditions 
being less severe in the high-speed engine, 
and partly because the oil film is not 
being scraped off the cylinder wall as 
clean as in the slow-speed engine. 


We know that piston side pressures and 
piston friction are directly related to the 
explosion pressure on the piston head. 
So with the higher pressures, obtained in 
the slow speed engine, there is a greater 
tendency for the piston to squeeze out 
the oil film. The in-line engine speeds 
range from 2000 to 4000 r.p.m. For the 
positive and reliable performance of both 
types of engines, a high grade oil with 
high oiliness and film strength character- 
istics is required. 

The liquid-cooled aircraft engine has 
not passed out of the picture by any 
means. A 1000 horsepower V-12 engine, 
which has been developed by a division 
of the General Motors Corp., has just 
passed the severe government tests for 
approval—the first engine to pass this 
150-hour test. Installed in a plane, it has 
flown more than 100 hours, reaching the 
height of 26,400 feet without the use of 
super-charger. 


With this engine the term “liquid- 


cooled” is used advisedly, for the coolant 
used has boiling point of approximately 
385°F. A radiator containing a liquid 
approaching this high boiling tempera- 
ture naturally dissipates much more heat 
than would one containing water which 
boils at 212°F. Consequently, a radiator 
of much smaller frontal area can be 
used. This new engine has frontal area 
of less than 6% square feet, which is less 
than 40 per cent of the frontal area of 
radial type engines of even much less 
power. These engines, however, again 
present the high operating temperatures 
which make a greater demand upon the 
lubricating oil. 


The aircraft engine manufacturers are 
preparing some stiff specifications for lu- 
bricating oils. One of the large manu- 
facturers has even developed an entirely 
new set of tests of its own. An oil must 
show some evidence that it has superior 
qualities, as indicated by the usual 
A.S.T.M. laboratory tests, before it will 
even be given further consideration. If 
these standard tests reveal merit, the 
oil is then submitted to some additional, 
special preliminary tests which have been 
devised to give at least a rough indica- 
tion of how the oil may be expected to 
perform in the engine with respect to 
oxidation (or sludge formation) and wear 
of the parts. 


The first is an “oxidation” test made 
with a specially designed apparatus by 
which are determined the amount of 
naphtha insolubles and chloroform solu- 
bles—which is considered as an indication 
of the sludge and asphaltene content of 
the oil. The next is a “bearing-rig” test, 
also a specially designed machine, used 
to determine the pressure at which the 
oil film is unable to separate the friction 
surfaces. The final or crucial test is made 
on a full scale engine. Such a test for 
the lubricating oil alone would be ex- 
pensive so these tests are usually con- 
ducted in conjunction with others that 


‘are being run to evaluate some factor 


or factors in engine design, or material, 
or both. 


Share Expense of Tests 


To prevent indiscriminate use of these 
tests and to be sure of a vital interest 
on the part of the lubricating oil manu- 
facturers, a portion of the expense of the 
test is required to be borne by the refiner 
or organization submitting the oil for 
test. This engine test must be not less 
than 50 hours duration under simulated, 
normal operating conditions with a mini- 
mum of 80 per cent of full load. The oil 
is analyzed at intervals, during and at 
the end of the test; the engine is dis- 
mantled and examined for wear, carbon 
deposit, and accumulated sludge. Certain 
optimum values have been set up for 
the conditions in various parts of the 
engine and for the oil tests; by taking 
the ratings given each of these items for 
any particular oil at the close of the test, 
and comparing them with the optimum 
values, an overall rating is given to the 
oil, which, although based on criterion 
possibly open to question, does provide a 
means of fair comparison for all oils. 

This is not an attempt on the part of 
the engine manufacturer to discredit the 
work of, or the information supplied by, 
the petroleum engineers, but does show 
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Molecular spooning in cracked gasoline makes 
gumbugs-and gumbugs make trouble 


Hydrocarbon molecules in the gasoline 





team up with oxygen molecules in the air - 
when nobody is looking - gumbugs are the 
consequences 


When the chemical cop is on the job he is 
always looking - he keeps the molecules apart 


But in some gasolines they gang up too fast 
for him ‘Then it’s a job for the chemical ser- 
geant - he puts a stop to that nonsense right 
now ‘They dont come too tough for him 
that’s why he rates chevrons 


The chemical cop and the chemical sergeant 


are ready to go to work for you, to keep the 
gum all out of your gasoline and the antt- 
: knock value all in 


Their cost is trifling, their savings enormous 


a Universal Oil Products Co “ip Dubbs Cracking Process 
ig Chicago, Illinois CH Owner and Licensor 
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they are going to satisfy themselves that 
the lubricating oil will not be a contribut- 
ing factor to any engine failure. 

The rapid advance in the use of Diesel 
engines is probably better known to you 
all. It is only a few years since the Diesel 
engine was practically limited to large 
stationary installations or on large ships. 
It was always a bulky engine, weighing, 
in some of the earlier designs, as much 
as 200 to 250 pounds per horsepower 
developed; necessarily so, because of the 
high pressures occurring in the Diesel 
cycle of operation. The newer engines, 
by using higher speeds and the newer 
metals and alloys, are being produced in 
much smaller sizes. They are coming 
into quite general use in tractors, trucks 
and busses; but none yet quite applicable 
to passenger cars. The original cost is, 
of course, a vital factor in the adoption 

of these engines—the fuel injection sys- 
' tem, which replaces the carburetor of 
the gasoline engine being a complicated 
and expensive accessory, requiring some 
of the very finest of machine work to be 
assured of perfect operation. 


Ring-Sticking Problems 


To the petroleum industry the ex- 
tremely important part of the use of 
Diesel engines is the lubricating problem. 
The higher pressures require a lubricant 
of high-film-strength characteristics, but 
the more serious feature is that the oil 
is subjected to much higher temperatures 
than heretofore, with the result that 
much trouble is being experienced with 
ring-sticking. 

The performance of lubricants in Diesel 
engines is so closely inter-related with 
combustion efficiency and lubricating oil 
stability that it is difficult to isolate the 
several factors. Insofar as the lubricat- 
ing oil may be considered a contributing 
cause, a lubricant which resists to the 
greatest possible degree any change in 
viscosity, carbon content and acid content 
will provide the greatest assurance 
against crank-case sludging and the stick- 
ing of rings and pistons. The study of 
the combustion conditions clearly indi- 
cates that grade and condition of fuel, 
design of fuel injection system, and en- 
gine, piston and ring design, have prob- 
ably more effect upon the lubrication 
difficulties than the oil itself. 

The viscosity requirements set by va- 
rious Diesel engine manufacturers range 
from 400 to 780 S.U.S. at 100°F.; the 
manufacturer of one of the engines used 
on streamlined trains specifies 1000 S.U.S. 
at 100°F. and 75° S.U.S. at 210°F. 

Beginning with the fuel, we can show 
that a fuel of poor ignition quality (high 
end point) or low cetane number (knock 
rating) produces rough-running high 
combustion pressures and combustion 
shocks which not only increase the pres- 
sure on the lubricating oil film, but also 
increase the blow by several fold, and 
this in connection with soot formed due 
to the high end point greatly increases 
the crank-case contamination. These 
conditions result from slow or faulty 
combustion and cracking of the heavy 
ends. 

Secondly, it is very essential that the 
fuel be absolutely clean when it reaches 
the engine. As can be seen from an ex- 
amination of material taken from a filter 
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placed just ahead of the fuel pump it is 
of such consistency that combining with 
any oil will make a fine coking mixture 
in the presence of combustion chamber 
temperatures. It is also objectionable to 
have such material flowing into the fuel 
pump and injection nozzles with their 
extremely small clearances as it might 
cause failure of the fuel supply to the 
engine. 


The design of the fuel injection system 
is probably causing more trouble at pres- 
ent than any other single factor. There 
are two general arrangements used. In 
one, the fuel enters at one side of the 
cylinder or “off-center” so that the hot 
and burning fuel is impinged upon one 
side of the piston head. On account of 
the high pressures developed, the piston 
head is necessarily heavy, and thus holds 
an unusually large amount of the heat, 
and applying the heat at a localized spot 
results in uneven heat distribution, caus- 
ing excessive oxidation, practically cook- 
ing the oil around the piston rings until 
they stick in the grooves, especially at 
this hot spot. In other engines the fuel 
injection nozzle is located directly in the 
center of the cylinder head and the hot 
fuel is directed against the center of 
the piston where it is evenly distributed 
through the metal. The location of the 
piston rings in the piston also has a vital 
effect on the efficient dissipation of the 
heat. 


Performs Triple Function 


The function of the film of oil between 
the piston and the cylinder wall is not 
only to keep the metals from coming 
in contact; it must seal the space between 
them against the blow-by of combustion 
products, and also transmit all the heat 
from the piston to the cylinder wall 
where it may be absorbed by the cooling 
system. The oil is thus called upon to 
perform a triple function, lubricate, seal 
and act as transmitting agent for the 
heat—all of which must be done simul- 
taneously. Every possible consideration 
is necessary to insure the freest flow of 
this heat away from the piston. 


The greater the amount of oil circu- 
lated per horsepower developed, the less 
hardship imposed upon the oil, less ox- 
idation and cracking of the oil will take 
place, and a better piston seal will be 
provided—-keeping the blow-by gases 
away from the piston rings. Thus the 
rate of oil circulation, another feature of 
engine design, can materially aid in con- 
trolling these dangerous temperature 
conditions. An oil cooler is used in many 
of the engines to provide a closer control 
of oil temperatures. 

Summarizing these points, we see that 
a proper grade of fuel kept clean, the 
proper location of fuel injection nozzles 
to avoid concentration of heat in localized 
spots, proper design of piston and piston 
ring location to facilitate dissipation of 
heat--all have greater effect upon the 
lubricating troubles than the lubricating 
oil itself, admitting, of course, that a 
good, high grade oil is used. 

The appearance of this new lubrication 
problem, like the hypoid gear problem, 
was thrust upon the petroleum engineers 
and the public rather suddenly. Attempts 
to meet it were first made by the emer- 
gency method of finding something to 





put in the oil to make it perform properly 
rather than determining how the oil itself 
should be treated to give satisfactory 
results. Thus another chapter is being 
written on the subject of “additives” in 
lubricating oils, which has certainly 
brought that subject very much to the 
foreground. Doctoring oils to obtain par- 
ticular results is not new. We find addi- 
tives used to increase “oiliness,” to pre- 
vent oxidation or sludge formation, to 
prevent corrosion, to prevent ring-stick- 
ing, to lower the pour point, and to raise 
the viscosity index. 

So far, each of these purposes seems 
to require a different kind of an addi- 
tive, no single one accomplishing all of 
the desired results, or, in fact, more than 
one. The greatest difficulty is that their 
introduction into the oil for one purpose 
is very likely to—and apparently does— 
cause other troubles or changes which 
are decidedly undesirable, yet there is no 
unanimity among engineers as to the ap- 
proval of their permanent adoption and 
use. Much more study, research, and ex- 
perimenting must be undertaken as even 
some of the standard laboratory physical 
tests are thrown out of line when an 
additive is mixed with the oil. 

It is hoped that Pennsylvania refiners 
will exercise great caution in entering 
this new field in order to avoid the fail- 
ures which have resulted from hasty de- 
cisions in other cases already known, 
such as serious corrosion and excessive 
wear resulting from attempts to increase 
oiliness. 


Have Solved Past Problems 


We have always been able to produce 
Pennsylvania lubricating oils that will 
function properly in any particular situa- 
tion when the conditions under which 
it is required to operate are thoroughly 
understood. They are recognized every- 
where as the very highest quality oils 
made and it has been the greatest prob- 
lem of those who use other types of 
crudes in the manufacture of their oils, 
to bring their products up to a quality 
approaching that of the Pennsylvania 
oils. Additives have been one of the 
methods they have used to accomplish 
this. I feel very sure that Pennsylvania 
refiners will be able to meet this new 
situation as well as any others that may 
occur without resorting to something 
that may prove deleterious in our long 
known high quality products. 

Two years ago the automotive and pe- 
troleum industries were all upset by the 
apparent occurrence of excessive bear- 
ing corrosion; we hear very little about 
it now, even, though similar metals and 
oils are being used. Likewise, the hypoid- 
gear lubrication stirred both industries 
only a few months ago, but this was 
apparently an over-emphasized disturb- 
ance except insofar as it brought about 
better methods of manufacture by both 
parties. With proper co-operation be- 
tween the aircraft and Diesel engine 
manufacturers and the petroleum en- 
gineers, there seems to be no reason why 
these new problems cannot be met with- 
out any radical departure from our es- 
tablished practice. 

I know there has been much said and 
written about the coming of “alloyed” or 
compounded oils but careful study of 
these statements would seem to indicate 
them to be more or less of an attempt 
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‘Hw are good reasons why so many plants 
are being modernized to take advantage of 
Solvent Dewaxing. 


Operating cost is low. 


solvent Dewaxing can be applied flexibly to 
many oils that could not be successfully dewaxed 
otherwise. 


Finally, it produces the high quality of product 
that more and more oil customers are demanding 
today. 


Licensed by 


TEXACO DEVELOPMENT CORPORATION 


A SUBSIDIARY OF THE TEXAS CORPORATION 


135 EAST 42nd STREET 
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PICTURE A SODA FOUNTAIN 
W/ 7/0 CHOCOLATE ICE CREAM 


~“ 






MAGINE a soda fountain without America’s favor- 
I ite flavor! Business wouldn’t be so hot, would it? 

Then why try to get along without America’s 
favorite motor oil—Pennsylvania with the emblem? 
Why miss substantial oil business ? Why limp along 
as far as profits are concerned P 

Today the trend is definitely toward Pennsylvania 
with the emblem. This is true whether you are a 





jobber or a dealer with one or more stations. 


Motorists as well as experts are more and more 
aware of the quality of motor oil bearing the 
Pennsylvania Emblem. Over 7,000,000 cars have a 
brand of Pennsylvania motor oil in their crank- 
cases today. Steady year in and year out adver- 
tising in leading weekly magazines keeps selling 
Pennsylvania Emblem Oils to the public. And their 
amazing performance keeps them sold. 





Don’t expect “fancy” new oils to solve your prob- 
lems. Get behind an emblem protected Pennsylvania 
Motor Oil! Talk it over with an Association man or 
write headquarters. 


Pennsylvania Grade Crude Oil Association, Oil City, Pennsylvania 





N ’ A new book of vital impor- 
FRE I tance to you. The full story 

4@ of our association and our 
emblem. This book available to members for dis- 
tribution, with member's imprint, at exceptionally 
low cost. Write us for particulars. 





NAME 


ADDRESS 


CITY STATE 





Better Oils 


GROUND UP! 








100°. PURE 
PENNSYLVANIA 
. | 8 oe. 


| PERMIT NUMBER 


— Made Srom 
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to justify some of these oils that have 
already been manufactured and develop 
or increase the interest in their use. 


New Type of Engine 


Much study is being given to the pos- 
sibility of compromise in engine design 
that will make use of the advantage of 
the Diesel cycle of operation and its ac- 
companying economy, and yet avoid its 
high pressures and temperatures. An 
illustration of this is the Hasselman 
engine produced by the Waukesha Motor 
Co. It has a compression ratio about 
one-half that of the Diesel, and is much 
like the conventional gasoline engine in 
all its structural features excepting that 
a solid fuel injection system is used as 
on the Diesel engine, but the fuel is ig- 
nited by an electric spark instead of 
by the heat of compression. Thus the 
high temperatures of the Diesel are 
avoided—and yet the economy of the 
Diesel is fairly well attained. 


Furthermore, considering the weight 
of the fuel used, this engine uses 20 
per cent to 30 per cent less fuel than 
the gasoline engine—still the weight of 
the Hasselman engine is only a very 
little more than that of a gasoline engine 
of the same power. Also, this engine 
will use a much wider range of fuels 
than even the Diesel engine. 


At Detroit we find another engine of 
similar type undergoing experimental de- 
velopment. This is also a “controlled ig- 
nition” type of engine, the fuel being 
injected under pressure and ignited by 
an electric spark. In this engine sleeve 
valves are used to control the intake of 
air and the exhaust of combustion prod- 
ucts, instead of the usual puppet valves. 
On road tests this engine has shown a 
fuel economy record of 30 to 35 miles 
per gallon in a car of the size and weight 
approximately that of the Packard 120. A 
large number of these engines are now 
being built to be put under test in various 
parts of the country. 


Porcelain Test Standard 


A new publication known as “Test for 
Acid Resistance of Porcelain Enamels” 
has been published by the Porcelain 
Enamel Institute. The test is a tentative 
standard for acid resistance. Described 
in the new publication are the room tem- 
perature test and the boiling test. 


China Uses Diesel Cars 


WASHINGTON—Diesel motor vehicles 
registered in China at the end of 1936 
showed an increase of 585 units, or 100 
per cent, compared with the preceding 
year, Department of Commerce is ad- 
vised by attaches at Shanghai. Approxi- 
mately 95 per cent are of German manu- 
facture. 

China is said to favor Diesel motor ve- 
hicles because of the possibility of their 
operation on vegetable oils indigenous to 
the country. 


Richardson Transferred 


NEW YORK, July 2.—Roger W. Rich- 
ardson, who has been a member of the 
technical staff of Standard Oil Co. of 
Louisiana at Baton Rouge, has joined 
the Esso Laboratories of Standard Oil 
Development Co. at Elizabeth, N. J., to 
direct work on motor oils. He assumed 
his new duties July 1. 
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From practically any point within this unique station the attendant can see customers drive up to the 
The station is of brick construction, and is owned and operated by the Kelso Oil Co. 


pump island. 




















Cape Girardeau, Mo. 


Diseards Traditional Designs 


‘ 

q ONVENTIONAL service sta- 
tion building design traditions were 
thrown to the four winds when the Kelso 
Oil Co. set out in 1935 to build the station 
pictured in connection with this article. 
Three main objectives guided the building 
of the station—provision for fairly com- 
plete service, convenience, and low man- 
power for operation. 

This station, located at Cape Girardeau, 
Mo., is owned and operated by the Kelso 
company. During 1925 the company 
leased the location and built a small sta- 
tion on it. The layout was small and had 
facilities only for the sale of gasoline and 
oil. When competition began to press in, 
the company purchased the property and 
built the present station. 

Car washing, lubrication, and battery 
charging and repairs are pushed at this 
station, and this service has been found to 
bring in a “good amount of gasoline and 
oil business”, according to E. C. Smith, 
general manager of the Kelso company. 
A complete line of tires, batteries and ac- 
cessories are sold through the station. 

The building was planned so that the 


gasoline pumps are visible from practi- 
cally any point in the sales room and 
washing and lubrication bays. The ac- 
companying floor plan shows the arrange- 
ment of display windows and glass parti- 
tions separating the sales room from the 
service bays, which make this clear visi- 
bility possible. 

This layout makes it possible for a busy 
attendant inside the station to see a cus- 
tomer when he drives up to the pumps. A 
study of the floor plan shows how avail- 
able space was used to place most of the 
equipment, such as the air compressor, 
pressure washer, battery charger, and tire 
rack. The two toilets, located at opposite 
ends of the building, both open onto the 
front drive, outside the building. 

Smith reports that if he was designing 
the building over again he would make it 
at least two feet longer, to more conveni- 
ently handle the newer cars with longer 
bodies. 

The station is constructed of common 
red brick and painted in the company’s 
colors of ivory, trimmed with black. 
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Floor plan of the Kelso Oil Co. station, showing the efficient use of space in locating auxiliary equipment, 
and the unusual arrangement of the space 
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, —_— of eliminating 
some of the errors in the selection of 
service stations and sites have been dis- 
cussed in a previous series or articles.’ 
Of equal importance to the marketing 
section of the industry is the elimination 
of poorly directed and poorly governed 
expenditures in the acquisition of selected 
stations and sites and, on newly acquired 
sites, the limitation of construction to 
that necessary to obtain business ex- 
pected from predetermined potentials. A 
problem of equal gravity is the establish- 
ment of a method for determining, with 
some accuracy, the point where rental 
paid for a station or site crosses the line 
separating the possibility of profitable 
operation from certain losses. 

In the mad scramble for control of 
retail outlets, and with certain notable 
exceptions, the members of the market- 
ing division of the industry, have not 
only disregarded the principles of sound 
real estate investment and control, as 
gleaned from the experience of other 
industries, but have failed to profit by 
their own experiences in similar situa- 
tions over the past periods of business. 
Few standards for the government of 
future expansion expenditures or control 
contracts have been set up, though the 
files of every large marketer contain 
data, that, if assembled, studied and put 
in applicable form, would eliminate many 
variables from the problems of how much 
to spend for or on a service station and 
how heavily to involve the marketer in 
leases or contracts to control marketing 
outlets. In most instances data applicable 
to type and scope of construction and 
equipment for each site considered is also 
available from the records. Certainly, 
by a study of files and records, any mar- 
keter would be able to set up red flags 
against all errors in investment or con- 
tracts that have been costly in the past. 


1Eliminating the Guesswork from Service 
Station Selection and Operation, N.P.N., Jan. 
1, 8 and 15, 1936. 
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The Fact That a Station May Do a Large Gas- 
oline Business Does Not Prove It Could Doa Large 
Greasing, Washing or Tire Business. Study of the 
Neighborhood and Buying Habits of Customers 


is Necessary to Insure Fitting the Station to the 
Needs of the Neighborhood. 


ARTICLE I 


Every marketer is familiar with num- 
bers of “white elephants” among his 
own outlets or his competitors’, that fall 
in this category, either because of am- 
bitious expenditures in acquisition or 
construction, or optimism in estimating 
justified rentals or the period over which 
these rentals could be earned with profit. 
In many instances the expenditure has 
been made unwisely and improvements 
constructed at considerable expense with 
apparent disregard or lack of knowledge 
of the probable volume and kind of busi- 
ness to be expected at the locations, and 
the scope and type of construction neces- 
sary to service and care for this business 
efficiently and economically. 

Many of these mistakes were made by 
new men in the business but every large 
marketer has some outlets and contracts 
that officials of the company would pre- 
fer neither to view or to discuss. 

In the halcyon days when a station 
could be acquired or built on any average 
location, at practically any rational cost 
and of any type of construction and lay- 
out, and still show a fair return, there 
was excuse for the failure of those con- 
cerned to analyze every condition sur- 
rounding the investment in such a con- 
trolled outlet and the efficiency and 
economy of operation of the outlet as 
constructed. In those same days 10 to 
15-year contracts to control outlets were 
executed which at the time were profit- 
able and apparently sound but which 





Sound Station Investment 


have become back-breakers in the years 
these have carried over into our present 
highly competitive market. 

Fee stations are much more per- 
manent problems than 10 and 15-year 
leases and in the market of today, when 
the number of new outlets has out- 
stripped the increase in consumption of 
petroleum products and reduced the po- 
tential per outlet to a minimum _ un- 
dreamed of in the period when expansion 
began, with competition so keen that 
gasoline margins are constantly lowered, 
with incessantly increasing taxes on these 
products imperiling the consumption per 
vehicle, and with the price wars and 
other unsettled conditions in the indus- 
try directly traceable to these causes, 
it certainly behooves each marketer to 
study, isolate and use every relevant fact 
to avoid decisions involving the sending 
out of two dollars to do a one-dollar job. 

An example of wise investment and 
construction is a_ station constructed 
about four years ago in a good, average, 
thickly settled neighborhood in a mid- 
western city. The station was on an ex- 
cellent artery and in the geographical 
and population center of the section and 
at the edge of its local retail business 
center and, in addition, had the advantage 
of being on a good cross street. 

All of the factors necessary to a suc- 
cessful business were present and with 
the data we now have, the site would 
have been estimated at around 18,000 
gallons per month, with an abnormally 
large motor oil, greasing, washing and 
service potential. 

The owner was financially able and 
conservative to a corresponding degree. 
He was familiar with super service con- 
struction in other cities but was not 
willing to risk everything at one time. 

So he designed an office with rest 
rooms, boiler room and store rooms, large 
compressor and oversize heating plant, 
using a straight line design of building 
which could be added to without loss 
and placed building on lot in a position 
where a series of lube rooms, etc., could 
be added as needed and placed an out- 
side lift alongside the building. The 
drives were laid out parallel to the 








HE accompanying article is the first of a series of three written to aid the 

oil marketer in determining what types of station he should build in a 
given type of location. The series is a sequel to a series of three articles pub- 
lished in Nationa Perroteum News in 1936, (issues of Jan. 1, 8 and 15) which 
gave the marketer a mathematical method of determining probable future gal- 
lonage of a service station on a proposed site. 

The author of both series is a consulting engineer who has spent many 
years in the determination of where service stations should be built and what 
type of station should be built on a given site. 
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KING GEORGE V DRY DOCK 
Southampton, England 
LENGTH 1,200 FT.—{WIDTH 135 FT. 
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COMMONWEALTH DRY DOCK 
Boston, Mass. 
LENGTH 1,200 FT.—WIDTH 120 FT. 








is TWICE the size of the second biggest! 





ANY of the world’s biggest things merit the title 

of “biggest”’ by only the slenderest of margins. 
But the world’s biggest magazine—The American 
Weekly—has iwice as many millions of circulation as 
its nearest competitor. Here’s a margin of superiority 
that speaks for itself! 

With a weekly circulation of 6,000,000, The Ameri- 
can Weekly provides by far the greatest coverage of 
any publication in the world. And this tremendous 
circulation is concentrated in the country’s richest 
buying areas—in the 631 counties where 68% of ail 
families live and where 80% of all retail sales are 
made. In these 631 counties are located all cities of 
10,000 or more popula- 
tion, in most of which 
The American Weekly 
regularly reaches from 1 
out of every 5 to 1 or 
more of every 2 families. 

What do these facts 
mean to YOU? Just this: 
Manufacturers and re- 
finers who advertise in 


The 
AMERICAN 
WEEKLY 


Greatest 
Circulation 


in the World 





aand. 





THE 
== FAW EEKLY 


The American Weekly give you the support of the 
most powerful single advertising force in the world 
an advertising force that assures faster turnover and 
greater profits. It’s sound business to stock and 
feature products advertised in this magazine. 


What The American Weekly is 


The American Weekly is the largest magazine in 
the world. It is distributed through the 17 great 
Hearst Sunday newspapers. In 630 of America’s 995 
towns and cities of 10,000 population and over, The 
American Weekly concentrates 67% of its circulation. 


In each of 196 cities, it reaches better than 
one out of every two families 


In 146 more cities, 40 to 50°, of the families 
In an additional 124 cities, 30 to 40°, 
In another 164 cities, 20 to 30°% 


. and, in addition, more than 2,000,000 families in 
thousands of other communities, large and small, 
regularly buy and read The American Weekly. 


NN ERICAN 


**The National Magazine with Local Influence”’ 





6,000,000 NEAREST 
WEEKLY COMPETITOR ; ; . - 
CIRCULATION CIRCULATION Main Office: 959 Eighth Avenue, New York City 
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streets and with the widest entrances 
obtainable and pumps placed so as not 
to interfere with the entrances of fu- 
ture lube rooms. No washing facilities 
were put in but water and sewerage con- 
nections were installed so that this could 
be added. 


Within three months after opening, it 
became apparent that the greasing busi- 
ness being obtained would necessitate un- 
interrupted service in all weather and 
that there was a strong probability of the 
need for a second lift. Also, that there 
was a need for a washing establishment. 
The owner could see no profit in wash- 
ing at the prices obtainable but knew 
that he was failing to get business and 
beginning to lose business from failure 
to give this service. 


The answer was obvious. He added 
two stalls to the side of the office build- 
ing, one over the lift (already correctly 
placed) and a second for washing. His 
heating plant was large enough and a 
section of piping and unit heater took 
care of the addition. In a short time he 
installed a second lift in the wash room 
and added a third stall for washing. A 
year later, with a profitable business and 
a demand to go on, he was able to ex- 
periment with other services and added 
electric service, minor repairs (now 
motor tune-up) and, finally, brake service. 


i NITIALLY this operator had carried a 
small consignment stock of tires and 
batteries and given battery service and 
minor tire service. As a matter of course 
these services increased with his business 
expansion. The business balance, how- 
ever, had been maintained throughout. 
The same merchandising aids were de- 
manded and obtained from the distribu- 
tors of tires, batteries, accessories, etc., 
that were contributed by the petroleum 
products jobber serving him and _ this 
station is today the automotive service 
store of its territory. The neighborhood 
is still and is likely to remain, a good, 
middle-class area. 

Last year the owner of the business 
decided to expand into a second location. 
He had recognized the relation of traffic 
to business volume and had worked out 
a fairly accurate method of determining 
gasoline potential and had carried this 
further into a method of determining the 
potential of related businesses from ex- 
pected gasoline sales. This latter method 
was not so accurate. 


He set about finding a location for a 
second station and located and acquired 
a practical duplicate of the one operated, 
but two miles closer to the downtown 
section. Traffic was considerably heavier 
and competition greater, but all things 
considered, he appeared justified in an- 
ticipating an equal gasoline volume. His 
traffic analysis showed that an equivalent 
number of good cheap cars and middle 
priced cars passed the location and, in 
addition, a very large number of ancient 
models. The neighborhood was 30 or 40 
per cent below the one in which he 
was. operating, but densely populated. 
He did not recognize the necessity of de- 
termining where the good car traffic 
and the jalopie traffic originated. 

A strange phenomenon of our business 
and other businesses is the tendency of 
the successful operator to forget the very 
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methods that insured success when the 
time comes to expand the operation. 


The time came for construction and 
this owner, basing his decision on a 
parallel drawn with his first station, made 
an initial investment at the new location 
equalling the total that he had carefully 
expended at the first location, unit by 
unit, as the need for each unit became 
apparent. 

The gasoline business was there and 
he obtained it, but he found that the 
majority of the traffic originating in the 
section was of the poorest quality and 
that the demand for greasing, oil changes 
and the other services was practically 
nil. The good car traffic that bought 
gasoline was on its way to and from 
sections such as he had originally op- 
erated in and would stop for fuel but 
had no time for other services. The 
maximum justified construction would 
have been the office and one stall lubri- 
torium. 


Result, the station is making some 
money from its gasoline business but the 
investment in extra lubritoriums, wash 
room, service rooms and equipment is 
idle and almost 100 per cent unsalvage- 
able. Also, the necessary investment 
could have been lowered as the surround- 
ings did not justify expensive materials. 


In short the neighborhood factor was 
entirely disregarded. 


In another city a station was built on 
a location roughly parallel to the one 
first discussed, but in an exclusive neigh- 
borhood. Based on previous experience, 
the owner decided on a super station of- 
fering all services and from the potential 
around the location or passing it, he 
determined on four lubritoriums as well 
as wash room and service rooms. The 
neighborhood was highly restricted and 
competition practically non-existent in 
the section and the enterprise appeared 
to be a “natural.” After the station was 
completed, the greasing, washing and 
service business was very slow in com- 
ing in and a study (which should have 
been made before construction) quickly 
bared the facts. 


No service such as the operator was 
giving had ever been available in the 
neighborhood and the people of the whole 
subdivision were accustomed to having 
this work done in downtown storage 
garages adjacent to their offices or busi- 
nesses. 


The owner of the station is now faced 
with a problem of selling his service to 
car owners (whom he will have difficulty 
in contacting) and chauffeurs. It will be 
a lengthy process unless he adopts one 
of the unsound methods prevalent in 
these cases to “build business quickly.” 
He has the gasoline business but it is 
believed that it will take three years for 
him to get his total lubritorium and 
service investment to working. Disre- 
gard of a small factor in the buying 
habits of the people of the section led 
him to place cash needed for the initial 
operation of his business in fixed im- 
provements which could as well have 
been put in later from its profits. His 
investment was sound from every other 
angle. 

There is little need to give examples of 
the glaring errors in downtown construc- 
tion in large cities where parking is a 





problem. There are two stations in a 
Southern city directly opposite one 
another, both selling nationally accepted 
products and both well operated. Both 
are on small lots and neither has park- 
ing facilities available but one has five 
idle lubritoriums and one working part 
time. The other has one outside lift. 
Gasoline business is excellent and prac- 
tically the same at both outlets, while 
two blocks away a station combined with 
a parking garage does a fair gasoline 
business but a huge greasing, washing 
and service business. 


Across the business section on the same 
artery is a station in an office section 
with huge grounds and six lubritoriums, 
doing a great business in all lines, but 
the lot on which it is located is valued 
at $150,000 and rental is in proportion. 
It cannot pay. 


Dangerous Investment 


Investment in additional lubritoriums 
and service rooms in downtown city loca- 
tions is always dangerous and must be 
carefully studied. Watch the parking 
problem. After the grease job is finished 
where will the car be parked until de- 
livery? In smaller cities, where parking 
is not so great a problem and values are 
not so high, a fair amount of parking 
space outside the service rooms solves 
the problem. 


A GOOD general rule for downtown 
locations is not to pay more rent or invest 
more in a station than the profit on ex- 
pected gasoline sales alone will justify 
unless plenty of storage space is included 
and then only if the neighborhood is good 
office or retail and free from combina- 
tions, cheap parking and garage service. 


The marketing division, in addition to 
the wealth of facts it has accumulated in 
its own operations, had excellent ex- 
amples in other industries. Chain stores 
operating under roughly parallel condi- 
tions have had histories of startling 
failure, mediocrity or equally startling 
success and it is not hard to obtain for 
study all of the differences in policy, 
financing, operation and merchandising 
methods that surrounded and assuredly 
caused these divergent records. There 
are many examples of failure where only 
one difference in the four factors may be 
determined between the failing concern 
and the one of extraordinary success. In 
a great many instances this difference 
is in the method of acquiring or con- 
trolling retail outlets. In these cases the 
real estate and control policy of both 
failure and success are worthy of ex- 
amination, and careful study will isolate 
many facts that may be applied to like 
problems in any retail venture. A _ par- 
allel study of the marketer’s own failures 
and successes will define his facts and 
allow him to align his policy to avoid 
the mistakes and utilize the proven 
formulas of his industry and others. 


The industry is faced, however, with 
a condition in new outlet investment and 
operation that it cannot control but can 
and should influence. New persons and 
concerns are entering the field daily that 
lack experience in the business, its vol- 
ume and its margins, and also, in many 
regrettable instances, are totally un- 
familiar with good business practice or 
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Get your eye on the 


TOP RUNG! 


E this business of distributing motor oils, 
the best way to make a spectacular success 
is to handle a spectacular product! 








We believe the man who reaches the top rung 
generally gets there because he had the busi- 
ness foresight and shrewdness to associate 
himself with a “‘top rung” product. 








And because all products shift their com- 
petitive positions from time to time, it will 
pay you to ask yourself these questions... 








Does the oil you are now handling st/// look 
like a comer? Can you confidently expect 





greater saleability for the product? 
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} | America’s No. 1 Oil Opportunity 

} { | Gulfpride has the aéility to help good men 

| go places fast...and it’s headed straight for 
Wun No. 1 position among the premium- priced 


100% Pennsylvania oils. 

There’s ample evidence to back this. For 
Gulfpride’s entire history is made up of one 
startling record after another. Right now it is 
climbing in sales at a rate that is far above that 
of the industry as a whole. With a big new 
program of national magazine and radio ad- 
vertising, Gulfpride is ready and eager to chalk 
up records in your own territory! 





Here’s the industry’s finest opportunity to 
build a highly profitable premium oil busi- 
ness—by tying up to a tremendously success- 
ful product. We urge oil distributors to get 
the full Gulfpride story at once. Write Gulf Oil 
Corporation...Gulf Refining Company, 2515 
Gulf Building, Pittsburgh, Pa. 





Gulf, 2515 Gulf Building, eee i 
Pittsburgh, Pa. 

Please send me the Gulfpride distributor 
proposition for my territory. 


Name 





Address 





Territory covered 
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sound investment methods. This has re- 
sulted and is resulting in investment in 
outlets out of proportion to any possible 
profits and, in some rather pitiful cases, 
in cash outlay so large as to prohibit an 
adequate return, at present or expected 
margins, were the volume practically un- 
limited. 

In nearly every case of this kind some 
experienced marketer is in direct contact 
and expects to supply the outlet or out- 
lets and, through a study of his own out- 
lets and investments, is able to advise 
these deluded investors in a way to pre- 
vent their eventual dissillusionment and 
the addition of other impossible outlets to 
the array. 

Marketers must face the fact that the 
layman is accustomed to consider every 
operation of the oil industry as a source 
of wealth and to doubt the accuracy of 
positive proof to the contrary. Many 
actions of the industry have served to 
cast doubt on the fact that the marketer’s 
margins are slender and his profit small. 
The public may be pardoned for using 
the glaringly unwise investment as the 
yardstick for measuring the profits of 
the only industry that blithely buys into 
predictable losses. 


Ix the purchase of fee stations and 
sites the industry has paid prices that 
have delighted the real estate dealer and, 
it is feared, have caused derision from 
other investors. The demand for “rep- 
resentation” and “coverage” has caused 
a disregard of the possibility of adequate 
return. Among larger companies, a sur- 
plus of cash, accumulated from the de- 
pletion and sale of crude reserves or 
gathered in the days when the unprofit- 
able outlet was the exception, has found 
its way into vast expenditures for geo- 
graphical marketing coverage, made with- 
out sufficient attention to the final ob- 
jective—marketing profit. These facts, 
unknown beyond the industry, have led 
to equally unwise investments of out- 
side capital. These foolish investments 
continue to be made and to affect the 
whole picture. 


The marketing section of the oil in- 
dustry is a lean one and does not afford 
a cushion for a single unsound deal. 

Taking into consideration volume, sell- 
ing and service expense and average 
spread, the industry must face the fact 
that many sites, otherwise outstanding, 
are too valuable for service station use 
though perfectly in line for other retail 
purposes. The industry should discard 
the false practice of regarding part of 
the losses on such locations as coverage 
or advertising. More effective advertising 
can be purchased more cheaply. 

Experience has indicated that the com- 
bination of other business with service 
stations, at an increase in the cost of the 
outlets and without active entry into the 
other business by the petroleum mar- 
keter, has too often resulted in a measur- 
able increase in the marketer’s invest- 
ment, a market for the products of the 
other business and no increase to the mar- 
keter in income or profit. New schemes 
for utilizing the seemingly inexhaustible 
resources of the petroleum marketer to 
finance retail outlets for allied or kindred 
products continually appear. Practically 
all call for increased investments in 
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going stations, additional equipment for 
the sale or service of the kindred product, 
larger or more expensive sites, or an 
enlargement of building and other facili- 
ties to accommodate the new merchan- 
dise. 

In return the marketer is offered many 
possible advantages such as an increase 
in the sale of the marketer’s own prod- 
ucts from full service and the “drawing 
power” of the kindred product, and such 
as the ability of the sub-iessee or operator 
to pay a higher rental through his profits 
from the other product and thus to 
justify the greater investment. Rarely 
does the other business offer to assume 
the difference in investment, to under- 
write the greater rental the sub-lessee or 
operator is to pay or to share ownership, 
management and profit of the other busi- 
ness with the marketer. . 

Surprisingly, our industry has gone to 
such lengths in financing retail outlets 
for other business, without a share in 
the ownership, management and profit 
of the other business, as to affect the 
whole marketing picture. For how many 
years did the oil marketer add huge sums 
to his investments and selling expense to 
furnish free retail outlets and, in some 
instances, operating capital, for the mar- 
keting of tires, batteries and automobile 
accessories before he demanded and ob- 
tained a share in the ownership, manage- 
ment and profits of these businesses? 
Later in these articles suggestions for 
equitable division of additions to invest- 
ments in new or old outlets to allow of 
“combinations,” will be given. 

Expensive mistakes have been made in 
construction on_ sites after purchase 
or lease. Elaborate lubritoriums in 
“transient” locations where there was no 
neighborhood, office buildings or other 
sources of lubricating business; elaborate 
washing establishments where any an- 
alysis would show the volume of this 
business was insufficient for profit (usu- 
ally non-existent) derived from washing 
or from additional lubricating or gaso- 
line business drawn by this service. 


Many of these mistakes were made by 
marketers owning and operating stations 
in parallel locations and with parallel 
business and potential. 


Disastrous mistakes have been made 
in original acquisition and construction 
through failure to allow for expansion 
or remodeling caused by changed condi- 
tions or obsolescence. Examples are seen 
daily where the removal of canopies and 
enlargement of driveways, with the re- 
location of pumps and the addition of 
lubritoriums, have resulted in architec- 
tural monstrosities and occasional entire 
failures in the attempt to salvage a por- 
tion of the original investment. No 
marketer can _ foresee the eventual 
changes in the business but reasonable 
care will render design flexible to later 
remodeling and change. 


Probably the most expensive mistakes 
in acquisition have been made in the 
leasing of sites and stations. Each com- 
pany has outlets under lease that ad- 
versely affect the whole profit picture. 
As has been stated, many of these have 
carried over from better days, but the 
greater number have expired and the 
balance will expire within reasonable 
periods. It is vital that new leases be 
made on terms that render the industry 





reasonably secure from a recurrence of 
the condition that has been so widespread 
over the last six years. 


The statement that the landlords have 
derived from their investment in retail 
outlets over the nation, profits much 
greater than the marketers from their 
operation of these outlets, is not inac- 
curate. Most marketers are determined 
that this condition shall be changed, and, 
by reasonable study of possibilities and 
care in negotiating leases, it can be 
changed. 

But recent analysis indicates that some 
marketers are still willing to negotiate 
the same ruinous contracts that have 
been losing money for them for years. 
This condition is so prevalent that a 
racket has sprung up in the construction 
and leasing of stations that is fattening 
off the industry. Rentals obtained from 
marketers are so remunerative and the 
return so sure that the flimsiest and most 
unsound financing methods are resorted 
to by the racketeers in the acquisition of 
sites and the construction of stations and 
the whole racket is underwritten by the 
marketer’s leases. For example, one of 
these “financiers” makes a deal with a 
marketer to build a station on a certain 
site that he does not own or know who 
owns. If possible, he then agrees to buy 
the site, pays a few hundred dollars down 
and agrees to pay the balance on a land 
contract in monthly payments. 


I: he is unable to buy the lot on these 
terms it does not embarass him, even 
though he has already signed a lease with 
the marketer, as he is “uncollectible.” If 
he does make the deal, he dees not build 
the station but assigns land contract for 
the lot and the lease to a_ second 
“financier” for a thousand to two 
thousand dollars profit. 


The second “financier” assigns land con- 
tract and lease to a third for an equal 
profit, and the third “financier” builds 
the station and assigns lease and land 
contract to a legitimate investor who pays 
for the building, the various profits, the 
down payment on the site, a third profit 
to the building “financier” and pays out 
the site and makes a fair return on his 
investment. No marketing outlet leased 
on a basis allowing of this “financing” 
could show a profit. 

During the depression mortgages on 
service stations proved safer than any 
other kind of mortgage. Marketers’ 
leases on service stations were defaulted 
in few instances than the leases of any 
other business. 


This record should make the marketer 
a preferred tenant and should allow him 
to obtain better rentals and better terms 
than any other business. It will, unless 
the same eagerness for outlets leads to 
the build-up of fictitious rental values. 
In any event the marketer can determine 
what rentals are most apt to lead to 
profits and avoid the losses by a study 
of past history and data. 

In succeeding articles methods of as- 
sembling data and of determining (1) 
the maximum amounts that constitute 
sound investment in selected sites; (2) 
type and size of structure and factors 
governing same; and (3) the factors that 
should govern lease terms and rentals; 
will be discussed and illustrated by ex- 
amples, formulae and tables. 
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20 YEARS AGO THIS MONTH 


THE FIRST FORD TRUCK WAS BUILT 


TODAY...-FORD LEADS THE WORLD 
IN TRUCK-BUILDING EXPERIENCE 


The first Ford truck was built July 27, 1917. Because it 
was built of materials stronger but lighter than those in 
common use, it combined ruggedness and reliability 
with low operating cost. Because it was sold in large 
numbers, its price was low. It was the first low-priced 
truck of quality, and it met with immediate success. 
Since 1917, Ford has built more trucks and commercial 
cars than any other manufacturer ... more than four 
million units. Measured in years or in units, Ford leads 
the world in truck-building experience. 





Such experience has enabled Ford engineers to im- 
prove the Ford truck year after year. The 1917 model 
was 40 horsepower and sold for $600. Today’s Ford V-8 
Truck gives you 85 horsepower and sells for nearly $100 
less. Road speeds of 70 miles an hour ... mearly double 
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the speed of the 1917 model . . . are possible with today’s 
Ford truck. Frames, springs, axles, clutches and wheels 
have been strengthened for greater load-carrying ability. 
Safety has been increased by the use of an all-steel cab 
and Safety Glass. 

And as for ECONOMY ... today’s Ford V-8 Trucks show 
the lowest ton-mile costs of any truck in Ford history. 

Try a Ford V-8 Truck under your own operating con- 
ditions. Ask your Ford dealer for an ‘‘on-the-job’’ test 
of an 85-horsepower Ford V-8 Truck if your loads are 
heavy ... or for light delivery service with frequent 
stops, try the thrifty new 60-horsepower Ford V-8. 


Convenient, economical terms through Authorized 
Ford Finance Plans of the Universal Credit Company 
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N.P.N. says this is an advertisement but we 








There is nothing like the Phillips 66 Shield for drawing cars into your driveways. 
Switching to Phillips 66 in May, 1935 . . 
Company showed a 27% 


proot of this fact. 





say it’s national petroleum news 





The experience of the Oelwein Oil Company, Oelwein, Iowa, is additional 
. after having handled another nationally advertised brand for eight years . . 


. the Oelwein Oil 


increase in gallonage the very first year after putting up the 66 Shield 


Out Where the Tall Corn Grows 
Phillips 66 Sales Grow Even Higher 


\ 

q , ITIES and towns vary widely 
in their characteristics, have individual 
differences as distinct as those which 
highlight the personality of people. 

Some are manufacturing towns; some 
mining. Others are predominantly agri- 
cultural, with many a combination of all 
types of commercial enterprise. But one 
likeness they all have: All of them 
go, in a big way, for the gasoline which 
gives the extra energy units of the 
scientific Polymerization process without 
extra price. 

Today we take our text from a letter 
written by P. M. Magly of the Oelwein 
Oil Company. It is a good letter; simple, 
straightforward, phrased in sentences of 
utmost conviction. And the moral is: Go 
thou and do likewise . . . switch to Phil- 
lips 66 and then just watch your sales 
soar. 

Here is Mr. Magly’s letter, just as he 
wrote it, without a single word changed 
or so much as a comma added. He says: 

“We changed to ‘66’ in May, 1935, hav- 
ing handled a Nationally advertised 
brand for eight years previous. We 
showed 27% increase the first year 
over previous year with other brand. 

“Although our previous brand was a 
brand with wide distribution it was 
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evident that the Phillips Petroleum 
Company: was coming to the front 
faster than others in this region ac- 
count the high quality of their products 
and large and varied advertising pro- 
gram. 

“Last year we switched to Lee tires 
and tubes and are having good suc- 
cess with same. When I clean up my 
present stock of batteries am going 
to also stock Phillips line, including the 
new Kathanode battery. 

“Phillips two top brands of lubricat- 
ing oils are doing the work claimed for 
them. We do not handle their third 
line as we cater to quality business only. 
Some super station operators. think 
they must handle a brand of nation- 
ally advertised eastern oil but we do 
not find the need of this to satisfy our 
local, as well as our transient trade. 

“Phillips ‘66’ products give perfect 
satisfaction and we enjoy a fine repeat 
business on our lubricants as well as 
on our ‘66’ and ‘77’ gasolines. Phillips 
new H.M.P. (high melting point) 
greases are a big improvement over the 
old type greases and our greasing busi- 
ness is increasing. 

“The fact that we have a large invest- 


ment in our super station makes it im- 
perative that we have a very good gal- 
lonage and as we felt that Phillips 
‘66’ was the fastest moving brand in 
this section we did not hesitate to make 
the change with perfect confidence.” 
(Signed) Oelwein Oil Company, P. M. 
Magly. 


How’s business out your way? 


Maybe it’s good, and maybe it could be 
better. A good way to find out about in- 
creasing your sales volume and your 
profits is to write to Phillips. 

We are friendly folks; in fact, Phillips 
has been called the friendliest outfit in 
the entire oil industry. And we are inter- 
ested in hearing from people who want 
facts and figures, who are willing to be 
shown. 

It may be that your territory is not 
open. But if it is, we will promptly reply 
to your letter with just the facts you are 
looking for. Write, wire, or phone 


PHILLIPS PETROLEUM Co. 
Bartlesville, Oklahoma 


Chicago Minneapolis Peoria Indianapolis 
Des Moines Omaha _ St. Louis 
Kansas City Wichita Tulsa Amarillo 
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Inereases Business 


At lowa Jobber’s Station 


CLARINDA, Iowa 

HE “plus” sale has long been 

considered the prize in retail merchandis- 

ing. But how to make the sale, or better 

yet how to keep station salesmen remind- 
ed abouxr making such sales? 

The customary answer is for the sales- 
man to be observant, to notice what mer- 
chandise or service the customer might 
logically buy in addition to what is asked 
for, and then suggest the additional pur- 
chase. Sound advice probably for the city 
station, but the jobber operating in a 
small city or town issues the challenge 
that his customers know what they want, 
ask for it, and are offended by the sales- 
man pushing a sale. 


To make the “plus” sales, yet not offend 
customers, a jobber operating in a small 
Iowa city devised a commission arrange- 
ment for station men based on the num- 
ber of different lines of the stations mer- 
chandise or service included in one sale. 
The jobber was Darrel C. Davison, Clar- 
inda Oil Co., Clarinda, Iowa. The plan 
avoided the salesman stressing any one 
item of merchandise or service yet brought 
financial reward for successful sugges- 
tion selling. Six station salesmen partici- 
pated in the plan during April. 

Mr. Davison, for purpose of the “plus” 
sale campaign, divided the station’s busi- 
ness in these seven lines: 





“Plus” Sales Incentive 


1. Car washing. 

2. Lubrication. 

3. Crankcase change. 

4. Transmission and differential 
change. 

5. Gasoline, fill the tank. 

6. Pack front wheel bearings. 

7. Accessories, fan belts, wiper blades, 
tires and tubes. 

Any sale involving four or more of 
these lines earned a commission for the 
salesman. A sale of four lines earned 
15 cents, five lines 25 cents, six lines 30 
cents, and seven lines 35 cents. 

The plan hinged on four or more items 
in a sale as the larger unit sale usually 
carried three items, such as an order for 
a car wash, oil drain and lubrication job. 
Mr. Davison’s point was to add another 
item, and to keep salesmen reminded of 
making this “plus” sale. If the salesman 
got a customer ordering a wash and lu- 
brication job and an oil drain then a front 
wheel bearing repack, or a fill of the gas- 
oline tank, would add the fourth item 
and 15 cents to the salesman’s income. 


Lubrication is one of the most im- 
portant, and busiest departments at the 
Clarinda Oil Co. station. During the April 
contest 134 lubrication jobs were sold. 
Last fall the station had a six-weeks con- 
test and sold $1650 worth of merchandise 
and service, and sales of transmission and 


One of the best customer-getters at the Clarinda Oil Co. station in Clarinda, Iowa, is the refrigerator on 

the gasoline pump island. The refrigerator has a compartment for soft drinks and there is a cold 

water fountain on one end. Darrel C. Davison, operating the company, reports soft drink sales are large 
and last summer there were times when 20 persons were in line for a drink 
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New equipment increased lubrication sales at this 
jobber’s outdoor lift 20 per cent in one month 


differential lubricant amounted to 1400 


pounds. 

Besides contests, Davison also operates 
a tickler system to follow-up on lubrica- 
tion jobs. Commission ideas, however, 
are a favorite with Davison and he be- 
lieves in rewarding salesmen, financially, 
for extra sales effort. During the late 
code days when washing and lubrication 
jobs in Clarinda advanced from 75 cents 
to $1, Davison used the extra 25 cents 
for commissions and found his men sold 
more jobs at $1 than formerly at 75 cents 
because of the added incentive. 

The Clarinda Oil Co. station was built 
some years ago so Davison is making the 
best of the lay-out and has dressed up 
the outdoor lubrication department. The 
lift is between the two buildings at the 
station, back of the pump island drives, 
and covered with an attractive colored 
awning. New lubrication equipment is at 
the side of the lift as an aid to salesmen 
in making a sale. And during the first 
month new lubrication equipment was at 
the station lubrication sales increased 20 
per cent. 


Fan Belt Display Board 
Builds Sales 


Changing location of the fan belt dis- 
play has increased sales at the Valley 
View Oil Co. station in Waukesha, Wis- 
consin. 

The belts formerly were displayed in 
the lubrication department where they 
were seen by the customers but forgotten 
by the salesmen. 

Belts now are on a display board in 
the station building. Salesmen see the 
display and are constantly reminded to 
be alert to sales opportunities. Value of 
the display, company officials report, is 
not so much in the belts being seen by 
customers as the salesman being con- 
stantly reminded about selling belts. 

Some new merchandise lines are being 
stocked in the Valley View station now. 
These include fog lights retailing at $4.50, 
and a rubber-blade electric fan selling 
at $3.95. 

For the customer’s comfort the station 
has two new items. One is a soft drink 
cooler. The other is salted nuts, sales 
running about 48 5-cent bags a week. 
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Bis City Sales Ideas Aid 
Small Town Jobber 


% FREMONT, Wis. 
,-¥ ALES counsellors long have 


preached the gospel that salesmanship 
and merchandising can be practiced in 
the country and in small towns as well 
as in the cities. Proof of the contention 
comes from Car] B. Abraham, Wolf River 
Oil Co., Fremont, Wisconsin, one of the 
country’s more alert, abler small town 
oil jobbers. 

Several merchandising and sales ex- 
periences have boosted business at the 
Wolf River company station, on the edge 
of a small town yet to boast of 500 in- 
habitants, that have the earmarks of big 
city station selling. 

Most spectacular of these sales expe- 
riences involves a 10-cent item, a novelty 
for service stations, and while the num- 
ber and price of the items sold is rela- 
tively insignificant yet the principle is im- 
portant as to what a station, or sales- 
man, can do in applying salesmanship to 
move merchandise. 

The 10-cent item was a finger nail clip- 
per. Manicures and home nail filing still 
rank in number one position as the aes- 
thetic method of removing nail growth 
at the end of fingers but the clipper that 
whacks off a goodly quantity of nail with 
a crunching sound still has its supporters. 
And along with pipe smoking and whit- 
tling, the clipping of nails has consider- 
able merit in letting a man collect his 
points or think of a brilliant comeback 
during the evening’s debate on politics 
and economics. 

To get along with the story though, a 
specialty salesman this spring induced 
Carl to stock a card of these clippers, 
12 on the card to retail at 10 cents each. 
The card went up on the candy counter 
inside the station building in the morn- 
ing. When 5 o’clock came that afternoon 
Carl showed up for his turn in the sta- 
tion and found 12 bright, shiny clippers 
still on the card. So Carl decided to do 
something about the situation to liqui- 
date his inventory in nail clippers. 

Carl’s sales method was to put on a 
show. He took a clipper off the card and 
kept it in his pocket. As the supper hour 
in small towns is early Carl soon had an 
audience around the station for his sales 
show. Carl would ask to look at a man’s 
hands then whip the clipper from his 
pocket and with a couple of deft snips one 
finger was manicured. 

The idea sounds like the stunt station 
or storage garage salesman used on oc- 
casion to sell polish. Whenever the op- 
portunity presented itself they would put 
a high polish on one spot on the hood 
right in the driver’s line of vision. Then 
the customer was in for a polish job, or 
forever after be annoyed by that one shiny 
spot before his eyes. A one finger mani- 


cure is like the one shiny spot on the hood, 
but Carl gave the customer a break by 
letting him handle the clipper to complete 
the manicure job. 

Nine men enjoyed the free one-finger 
manicure between the hours of 5 and 6 
p.m. Eight, after finishing the manicure, 
asked “How much?” In such cases the 
question is not to dicker, but a mere for- 
mality, a habit, before digging into the 
pocket for the money. The low price of 
10 cents is a bargain, in Carl’s opinion, and 
the eight thought so too and bought. The 
ninth approach, well he was a one-armed 
chap who asked “How can I use this 
thing” rather than “How much?” So Carl 
marked up one error in judgment in se- 
lecting customers, and eight sales. 

Other salesmen caught the idea and by 
early the next morning the remaining four 
clippers were sold, completely liquidating 
the clipper inventory. 

A merchandising problem that ultimate- 
ly was solved concerned location of the 
soft drink cooler on the pump island. For 
several years the station sold soft drinks, 
then dropped them last summer. This 
year Carl returned to selling soft drinks 
and found location of the cooler had much 
to do with sales. 

The station has spacious drives and the 
cooler originally was on the far side of 
the drives, near the highway. Sales were 
not so good. Then the cooler was moved 
on the island by the gasoline pumps. 
Sales still were not so good. Then the 
cooler was moved to a place in front of 




















the station building, right by the door so 
everyone entering the station had to see 
the cooler. Now sales are good. 

Carl has no answer as to why the shift 
in location benefited sales, but he is think- 
ing that maybe there is a lot to this idea 
of location being highly important, and 
maybe the cause of merchandising moving 
slowly may be the location. In support of 
these ideas Carl relates how a trade as- 
sociation sent a merchandising counsellor 
to a hardware store in Fremont. The 
counsellor completely rearranged the 
stock. Carl dropped in the store the other 
day and was surprised to see so much 
merchandise. He was told the store had 
not increased the number of items handled, 
the rearrangement merely brought mer- 
chandise to the attention of customers. 

Merchandising pipes brought up a prob- 
lem of what quality merchandise to stock. 
The station’s first venture in this line was 
a 25-cent pipe. For a year the original 
card was on display, without a sale being 
made. Carl turned the merchandise back 
to the supply house, but finally agreed to 
stock a $1 pipe. Now pipes sell. The 
answer, Car] believes, may be in the make 
of pipe now sold, and again there may be 
no answer, just that a $1 pipe sells good 
while a 25-center will not. 

Carl’s real problem now, though, is not 
what merchandising effort is needed but 
how to get time for his salesman to prac- 
tice selling. ‘We got too much business,” 
he commented. 

Lubrication business is so heavy that 
the men are busy filling orders given by 
the customers and do not have time to 
think of selling other lines. 

“Ten years ago when we opened this 
place business was rather simple,” Carl 
remarked. “We opened in the morning, 
swept out the building, and were ready to 
wait on customers wanting gasoline and 
oil. 

“Now we have lubrication and car wash- 
ing, accessories, candy, tobacco, and these 
specialties like soft drinks, combs and 
pipes. We used to have a fine ladies’ wait- 
ing room in a front corner of the building. 
That was taken out to make room for 
merchandise display. We built a separate 
building for lubrication and _ washing. 





Shifting the soft drink cooler in front of the station finally produced the right location for a small town 
jobber—in front of the building by the door produced more sales than on the islands 
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On sea and land...in home and 
factory...for every lubrication 
and fuel problem, Shell has 
developed an answer. 










NAPHTHAS FUEL OILS 
DIESEL FUELS KEROSENE 
GASOLINE INDUSTRIAL 





AUTOMOBILE LUBRICANTS 
BRIGHT STOCKS 


Nine strategically located SHELL Refineries 
CALIFORNIA 
COALINGA, DOMINGUEZ, MARTINEZ, WILMINGTON 


GULF COAST 
HOUSTON, TEXAS; NORCO, LA. 








MID-CONTINENT 
EAST CHICAGO, IND.; WOOD RIVER, ILL.; 
ARKANSAS CITY, KANSAS 












NO QUESTION ABOUT IT 


+ When you sell a Bettendorf Double-Heat 
* * Oil Burner you're selling the utmost in auto- 
matic home heating efficiency. 


Others have tried to imitate this latest 
Bettendorf offering, as they have imitated 
other Bettendorf designs, but to no avail— 
these new double-heat burners are securely 
protected by patents—there are no other oil 
burners like them. 


With a background of many years of leader- 
ship in oil burner designing, Bettendorf today 
stands preeminently as the ‘‘tops’’ in perform- 
ance, economical operation, long life, low up- 
keep. 


Line up with Bettendorf now and be assured 
of a nice income from fuel oil sales this fall 
and winter. Write for complete information 
concerning the Bettendorf liberal offer to 
dealers. Be safe and secure with the original 
Bettendorf. 


MICRO-WESTCO, INC. 


BETTENDORF, IOWA 


90 West St., New York City 

613 W. Washington St., Chicago 
224 State St., Boston 

1420 Chestnut St., Philadelphia 


BETTENDORE 














ARE YOU ONE OF THE 


1.000 O1L MEN 
Who Get Lower Rates 


From NATIONAL PETROLEUM MUTUAL 
FIRE INSURANCE COMPANY 
225 So. 15th St. Philadelphia, Pa. 














HAVE YOU A HOME COPY? | 


A “home copy”’ of NATIONAL _ 
PETROLEUM NEWS is a ‘‘luxury”’ every forward- | 


looking man in the oil industry can afford now! New | 
low rate is $2 for 52 weeks. (Canada $3; Foreign $3.50). 
Order your home copy today! 


NAME 
ADDRESS 


POSITION COMPANY 
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Now we are adding some concrete to an 
apron at the drives, and will black top 
from the concrete to the highway.” 

Lubrication work averages some eight 
to ten daily, and a lubrication job at the 
Wolf River company station takes lots 
of time. That time element cuts down op- 
portunities to sell, but in Carl’s opinion is 
the reason for so many jobs. 

Putting the right lubricant in the right 
spot, and lubricating every point is Carl’s 
idea of lubrication. Then to this formula 
for a successful lubrication department 
he adds a thorough washing of all glass 
and vacuum cleaning the interior. 

Such lubrication work takes time, he 
has found, but then the station has a 
natural marketing territory of 18 to 20 
miles. If Carl wanted to he could include 
salesmen who wait until they get to Fre- 
mont for lubrication service and stretch 
the mileage considerable. But 18 to 20 
miles is a wide territory for any station 
to draw from consistently, and lubrication 
at the Wolf River company station costs 
25 cents more than at other places in Fre- 
mont. 











Oil Directory Out 


With 33,000 listings, containing 100 
more pages than previous editions, the 
18th annual edition of The Petroleum 
Register is off the press. 

This book, a complete directory of oil 
companies both here and abroad, contains 
970 pages. It contains names and ad- 
dresses of 12,000 oil jobbers and service 
station operators, 6000 crude oil produc- 
ers, 500 refiners, 900 natural gasoline 
plants, compounders and grease manufac- 
turers, pipeline companies, foreign oil 
companies, drilling contractors, and other 
similar groups. 

There are several pages of petroleum 
personnel, of refinery superintendents, a 
buyers’ guide arranged by products and 
companies, a comprehensive statistical 
section, trade names and brands of vari- 
ous oil companies, a tank vessel owners 
list, and so on. 

As in the past, officers and operating 
personnel of companies are given; type, 
extent and location of properties, finan- 
cial information, and other important and 
informative data. 

The book sells for $10 per copy. It may 
be obtained from NATIONAL PETROLEUM 
NEws, 1213 West Third St., Cleveland, O. 


Burner Exhibit Planned 


NEW YORK, July 5.—The Oil Burner 
Institute has retained G. Harvey Porter 
as managing director for another year, 
directors stated recently. The board also 
approved plans for a permanent exhibit 
of oil burners at Radio City. 

A public relations program was ap- 
proved and a public relations counsel will 
be retained shortly, it was announced. 
The board also voted to obtain member- 
ship in the National Better Business 
Bureau. 
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Neu Equipment 


AND THE MANUFACTURERS 


New Tire 

Goodyear Tire and Rubber Co. an- 
nounces plans to market a new top qual- 
ity safety tire at no advance in price. 
Construction features are said to be a 
wider, flatter tread; 12 per cent more 
rubber in the tread; higher, broader 
shoulders; blowout protection in every 
ply; and streamlined sidewalls for smart 
appearance. 


* * * 


Beverage Cooler 


A new electric beverage cooler, styled 
in the modern manner in a striking car- 
dinal red color motif and stainless steel 
trim, is announced by W. E. Landmesser, 
General Electric Co., Cleveland. The new 
cooler is portable and has been designed 
especially for setting in stores, office 
buildings, factories, filling stations, and 
other establishments. Many features are 
said to make this cooler a leader in ap- 
pearance, convenience, and quality of ma- 
terials of construction. 


* * * 


Spark Plugs 


Champion spark plugs are said to have 
monopolized again the honors at this 
year’s Indianapolis race. All ten of the 
cars which finished used Champion plugs, 
it is said. Veterans took part in the 1937 
race and no new members became eligible 
for the Champion 100-Mile-an-Hour Club, 
M. C. Dewitt, vice president of Champion 
Spark Plug Co., announced. 


* * * 


Shipping Box Seals 


“How to Seal Corrugated Shipping 
Boxes” is the title of a new pocket-size 
packaging handbook published by The 
Hinde & Dauch Paper Co., Sandusky, 
Ohio. One chapter is devoted to each of 
the four main methods in common use: 
adhesives, gummed tape, stitching and 
metal straps or wires. A second handbook 
is in preparation on “How to Ship by 
Air Express”. 

* * * 


Bottle Caps 


Continental Can Co. announces crown 
caps or seals for bottles and cap sealed 
cans will be added to its line. President 
O. C. Hoffman stated initial orders have 
been placed for some of the equipment 
to be used while other machinery is be- 
ing developed in the company’s own 
shops. First units will be established at 
the Baltimore and Chicago plants. 


* * * 


Wheel Bearing Packer 


A new device that is said to scientifical- 
ly pack the front wheel bearings with 
grease, thus eliminating the old hand 
packing method with a quick and posi- 
tive way, has been announced by the 
Leeman Mercantile Co., 9 South Clinton 
St., Chicago, Il. 

The device is Known as the Kent’s Pres- 
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sure-Pak, and is claimed to save 50 per 
cent in time and labor over the hand 
packing method and to use only the 
proper amount of lubricant. The device 
is also said to indicate any improper or 
faulty conditions of the bearing within 
the assembly, and to eliminate the pos- 
sibility of grease slipping onto the brake 
linings due to excess lubrication. 
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WRITE. WIRE OR PHONE 
FOR QUOTATIONS 


CAnHON BALL 
SERVICE 


Cushing Ethy! Gasoline 


Cushing Anti-Knock 
Regular-Leaded 


Anti-Knock Pressure 
400 End Point 


60-62 Better than U.S. Motor 

60-62 Under 400 End Point 

64-66 Under 375 End Point 

68-70 Under 360 End Point 

4244 W.W.D.T. Kerosene 

38-40 Light Straw Zero Distillate 

32-36 Overhead uncracked 
Gas Oil 


1 


Cracked Fuel Oil 


Lubricant for Rubber 


Colloidal graphite is one of the ma- 
terials contained in a composition just 
patented by George F. Willson, of the 
Acheson Colloids Corp., Port Huron, 
Mich., designed for rubber lubrication. 

In the past the lubrication of rubber 
parts has been troublesome because of 
the softening effect of the usual lubri- 
cants on rubber. Effective and lasting lu- 
brication of rubber mechanical elements 
may be obtained by the use of colloidal 
graphite, according to Willson. 

* * * 


Air Gauge Systems 


Cox Air Gauge Systems, Los Angeles, 
has increased its factory accommodations 
for manufacture of air and water service 
equipment for service stations. 
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July ist, fifteen years ago-CUSHING 
began, with a pledge to manufacture 


and sell only quality Petroleum Products -—today after 
fifteen years of building increasing customer satisfac- 
tion - CUSHING marches on, with Thoroughbred 
Quality that builds customer goodwill, helps YOU 
to make MORE money! 





COMPANY 


General Sales Offices: CUSHING. OKLAHOMA 
Division Sales Offices: 2007 FOSHAY TOWER 
MINNEAPOLIS, MINN. 


REFINERIES: CUSHING & BLACKWELL, OKLAHOMA 
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The Accepted 
Standards of 
Pennsylvania 
Bright Stock 


Exceellence 


Since 1900 


<> 


H-M and L-M 
Oils Are Made 
Solely By 
THE 
CONEWANGO 
REFINING CO. 


Warren, Pa. 











Fcumnmis 


The following are trade mark applications per- 
tinent to our field pending in the United States 
Patent office which have been passed for publica- 
tion and are in line for early registration unless 
opposition is filed promptly. For further informa- 
tion address National Trade-Mark Company, Munsey 
Building, Washington, D. C., trademark specialists. 

As an additional service feature to its readers, 
this journal gladly offers to them an advance 
search free of charge on any mark they may con- 
template adopting or registering. You may com- 
municate with the Editor of this Department, or 
send your inquiry direct to the National Trade- 
Mark Company, stating that you are a reader of 
this journal. 


Pub. May 25, 1937 


FLIT, picture of man spraying flit, Ser. 
No. 390,283, Stanco Incorporated, New 
York. Filed Mar. 19, 1937. 

For Insecticides and Fungicides. 

PARASEAL, Ser. 390,754. Socony-Vac- 
uum Oil Co., Incorporated. New York. 
Filed Mar. 31, 1937. 

For Wax Derived from Petroleum. 

P. S. Ser. No. 391,397. Puritan Soap 
Company, Rochester, N. Y. Filed Apr. 
15, 1937. 

For Polishing Wax. 

STANWAX, Ser. No. 390,476. Stan- 
dard Oil Company of New Jersey, Wil- 
mington, Del. Filed Mar. 24, 1937. 

For Paraffin Wax. 

Picture of a Knight in armor, Ser. No. 
390,544. Certified Core Oil & Manufac- 
turing Co., Chicago. Filed Mar. 26, 1937. 

For Core Oils. 

* * * 


Pub. June 1, 1937 
RACEWAY GRAFITE, Ser. No. 390,317. 


Janet J. Haigh, doing business as Race- 


way Oil Co., Chicago. Filed Mar. 20, 
1937. 

For Lubricating Oils. 

SERNTAN, Ser. No. 390,388. Swan- 
Finch Oil Corp., New York. Filed Mar 22, 
1937. 

For Lubricating Oils. 

PARAKLEEN, Ser. No. 390,236. Para- 
gon Oil Company, Inc., Brooklyn. Filed 
Mar. 18, 1937. 

For Solvent Products in the Nature of 
a Dry Cleaning Preparation for Cleaning 
Clothes and the Like. 

PENETROL, Ser. No. 387,408. Turco 
Products, Inc., Los Angeles. Filed Jan. 
2, 1937. 

For Cleaning Preparations for General 
Industrial and Household Use. 

VITOL, Ser. No. 387,409. Turco Prod- 
ucts, Inc., Los Angeles. Filed Jan. 2, 1937. 

For Cleaning Preparations Having In- 
cidental Polishing Properties. 

Addresses Technologists 

LONDON, June 28.—Dr. Gustav Egloff 
delivered the first branch lecture of the 
Institution of Petroleum Technologists at 
the Royal Society of Arts here the eve- 
ning of June 8 His subject was “Syn- 
thesis in the Oil Industry.” 

The lecture was also delivered to the 
South Wales branch June 9, and to the 
Northern branch at Manchester, June 11. 
Dr. Egloff spoke also June 8 at the 
monthly luncheon of the Oil Industries 
Club on Polymer Fuels. 
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17 Real _ Streamlines 


ETTING THERE socnest 
and with least expense... 
that’s the real idea back of real 
streamlining. And that’s exactly 
what these 17 Penflex oil-stream 
lines are doing. All-metal, yet 
they bend readily to the easiest 
path; all-metal, they can ‘“‘take 
it’? under summer sun or winter 
ice. 


5uamy 


ba 34 


Couplings are ‘‘streamlined”’, 
too. All parts are entirely outside 
R of the hose; internal area is 
100° free. From 2” to 12” 
select a size for a good, hard trial. 


=) 


Tight as pipe—but flexible 


Pennsylvania Flexible Metallic Tubing Co. 
7231 Powers Lane, Philadelphia, Pa. 




















A NEW 
LUBRICATION 
MANUAL 


A NEW edition of Service 
Man’s Guide completely re- 
written in everyday language by 
J. Howard Pile, nationally recog- 
nized lubrication engineer. 

Covers the entire automotive 
lubrication field—explains fric- 
tion, lubrication fundamentals, 
characteristics of lubricants— 
tells lubrication requirements 
of each and why—describes how 
cars should be lubricated and 
gives accepted ways to increase 
lubrication sales. 

No service station man can 
afford to be without this book. 
130 pages of information and 
inspiration clearly illustrated— 
mailed postpaid for only $2. 


NATIONAL PETROLEUM 
NEWS 


1213 W. 3rd St., Cleveland, O. 
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MORRISON BROS. 


Dear Editor: 
















Perhaps, if you had read the story of 
Wisconsin oil inspection through 60 
years, copy of which was mailed to you 


Quist rable COUPLING 


Where hose is the delivery me- 
dium from the truck tank to the 





april 134, your editorial ta the Juni underground tank... use this 
Apr o rour ‘le e 2 : - 

; mes: ss aaa Ss I »k ~tachsg > 
16th issue on a new RACKET invades MORRI ON Quick Detachable 
the oil industry, might have been tem- Coupling. | nusually speedy 
pered a little less sarcastically in refer- but makes a tight connection 


ring to public officeholders, such as dep- 
uty oil inspectors, including such with 
grafters, etc. At least you would have 
found reason, I think, not to include the 


that cannot be jarred or shaken 
loose. Characteristic of all 


MORRISON Brass ... it is ex- 


’ tremely sturdy. In sizes of 114” 
Wisconsin oil department with the gen- 9" 13” ; iad 
eral run, if you have reasons to believe =o Gee: 


such officeholders are grafters, generally. 
I have been connected with the Wis- 
consin Department of Oil Inspection for 


25 years and I have never been a poli- MORRISON 3 OTH ERS 
tician, nor have I reasons to believe that % 

my work as a deputy oil inspector has COM PANY : Gqugmmint 
not been appreciated by oil companies 


and the public I serve, alike. Had I Yad. 
ever had any reasons to believe my work D T B J 0 T E | 1) Ww A 
was not appreciated and that I was not ’ 

serving the people as well as the oil 
company and oil jobber in a_ beneficial 
way, I would have resigned my position 
long ago. 


Write for FREE FOLDER and PRICES. 





Ours is and has been and always will 
be a department of SERVICE and, if we 
are requested to check up on posted 


prices at pumps in addition to our reg- e 
ular duties, we will do it efficiently and 

without any GRAFT whatsoever attached, 

for such services and my experience tells 

me, there are oil companies and oil job- 

bers and oil dealers who 


are no Saints 

by any means and who need to BE checked 
and in Wisconsin they ARE being checked 
efficiently and honestly by deputies who ; . 
a P y eae r 

are receiving just a LIVING wage and wuppies and services ie . 
who are not politically appointed, but available at the Esso signs 


selected under civil service. identifying thousands of 
Aksel H. Holter, 


American and foreign filling 
State Inspection Bureau, : ‘ 
Ashland, Wis. ween, selling motor fuels 
and lubricants fromtheworld’s 
| | largest refineries and most 
Derby Re-elects Officers 





extensive petroleum research 
WICHITA, Kan., July 5.—All the 


and development laboratories. 
officers of Derby Oil & Refining Corp., NOT 
holding company, and of the Derby Oil 


Co., operating company, were re-elected CONNECTED 
at a recent meeting of the board of direc- 
tors here. With E a) S 0 * { Ni Cc a 


A. L. Derby is again chairman of the 











26 Broadway, New York 

boards of both companies, as well as gen- Standard Oil Company ’ ” 
eral manager of the operating company. (Indiana) 
Berkley Williams is president, E. C. Clai- 
borne, treasurer, E. Wasser secretary and : , 
L. M. Woodward, assistant secretary of The word ESSO is “‘A sign of service 
both companies. S. P. Wallingford is vice- and a symbol of quality”’ 
president of the holding company. 

For the five months ended May 31 the ESSO—for Premium Motor Fuel ESSOQ MOTOR OlL—for Premium Motor Oil 
company reported a net profit of $262,- ESSOLENE—for Regular Motor Fuel ESSOLUBE—for Regular Motor Oil 
450.66 as compared with net profit of 





$89,039.40 for same period in 1936. 
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At A Glance... 


Mid-Continent: 


Mid-Western: 


Third-grade gasoline scarce. 


Gasoline unsettled. 


Eastern Seaboard: Gasoline trends mixed. 


Pennsylvania: 
Gulf Coast: 
California: 


Wax: Prices steady. 





Gasoline Unsettled 


N. P. N. News Bureau 

CHICAGO, July 6 

Three weeks have passed since the 

& June 9 decrease in tank wagon gaso- 
line prices by S. O. Indiana, but the Mid- 
Western tank car market remained more 
or less unsettled in the week ended July 3. 

In the past week reports from Chicago 
sellers were that buyers who normally 
trade in the open market were obtaining 
supplies in tank wagon lots from jobbers 
with marginal contracts. One report was 
that 68-70 octane gasoline could be pur- 
chased at around 5.6 cents when figured 
on a Group 3 basis in tank wagon lots. 

Open market buying in anticipation of 
holiday demand was brisk several days 
last week and was sufficient to remove 
most of the low octane gasoline which 
had been offered at shaded prices. 

Full specification low octane material 
was firm at a low of 4.875 cents July 2 
and 3, with some sellings asking 5 cents. 

Gasoline with 68-70 octane rating was 
freely available at 5.75 cents throughout 
the week. Some shading of this price was 
encountered, but it was limited. 

Kerosine was quiet. The majority of 
quotations were at 4 cents for 41-43 grade. 





Third-Grade Gasoline Active 


N. P. N. News Bureau 
TULSA, July 6 

a They’re harvesting 
middlewest now and this played an 
important role in the Mid-Continent mar- 
ket for third-grade gasoline last week. It 
almost doubled gasoline shipments from 
several plants, and made necessary the 
purchase of gasoline in the open market 
xy some refiners to cover orders already 

booked. 

At least half dozen refiners bought in 


wheat in the 


Kerosine, fuel oil active. 
Export gasoline more active. 


Wholesale gasoline easier. 


the open market last week. One sought 
gasoline from 11 other Mid-Continent re- 
finers. He found only one refiner in posi- 
tion to ship gasoline immediately. 
High octane gasoline was more freely 
available than third grade, although 


_prices generally were unchanged. Activ- 


ity centered around shipments against 
contracts. 

Buyers still were scouting the Mid-Con- 
tinent market for Grade 26-70 natural 
gasoline for shipment to the Gulf Coast. 
Most Texas supplies for July shipment 
have been bought up. 

Wax was in active demand. Most re- 
finers were sold up for July. Domestic 
movement of Mid-Continent bright stock 
and neutral oil, as such, was light. 
Blended motor oils, however, were active. 


Export Demand Up 
N. P. N. News Bureau 
NEW YORK, July 6 
& The first definite foreign interest in 
the Gulf gasoline market for several 
weeks was noted the past week when 
a French refiner purchased a mixed cargo 
of U. S. Motor and 64-66, 375 e. p. gaso- 
line for late August-early September lift- 
ing. The cargo consisted of approximately 
25,000 barrels of the Motor grade at 








N.P.N. Gasoline Index 


Dealer Tank 
T.w. Car 
Cents per gal. 

10.52 6.74 
10.68 6.75 
10.30 6.46 


Dealer index is an average of 
“undivided” dealer prices, eax-tax, 
in 50 cities. 

Tank car index is a weighted aver- 
age of 13 wholesale markets for 
regular-grade gasoline. 
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5.0625 cents a gallon, f. o. b. the Gulf, 
and 50,000 barrels of the 375 e. p. grade 
at 6.375 cents. 

Traders generally attributed the French 
purchase to higher prices prevailing in 
Roumania. Two weeks ago Roumanian 
refiners were reported selling 64-66, 375 
e. p. gasoline as low as 5.875 cents a gal- 
lon on an American Gulf basis, but early 
last week their prices were reported up 
to 6.45 cents a gallon, f.o.b. the U. S. Gulf. 

The domestic gasoline market at the 
Gulf was tight. One supplier reported 
turning down an offer of 6.5 cents a gal- 
lon for a cargo of above 65 octane gaso- 
line. On the other hand, a large buyer 
reported being offered a cargo of 68-70 
octane gasoline at 6.5 cents, the Gulf. 
Traders said that most suppliers were not 
making much effort to force sales at pres- 
ent. 





Gasoline Trend Mixed 


N. P. N. News Bureau 

NEW YORK, July 6 

& Mixed trends were noted in wholesale 

gasoline- markets along the eastern 

seaboard in the week before the July 4th 

holiday, although generally speaking a 
firm market prevailed. 

The barge gasoline market tightened at 
New York harbor and prices moved up 
0.125 cent on the low end of the price 
ranges. Some suppliers, who had been 
offering 65 octane and above grade in 
barge lots at 7.25 cents, advanced to 
7.375 or 7.5,cents late in the week. Sales 
were reported at both prices on July 2. 
Several buyers said they were having 
trouble getting gasoline in the open mar- 
Ket. 

At Boston, some suppliers who had been 
asking 7.25 cents for 60-64 octane gaso- 
line in tank cars, dropped back to 7 cents 
a gallon. They indicated they were meet- 
ing competition from distributors who 
were buying gasoline under marginal con- 
tracts based on the tank wagon market 
and then reselling in tank car lots. 

Demand for gasoline was reported ex- 
cellent at all seaboard terminals. Bulk of 
the movement continued to be against 
contracts, traders reported, but some said 
that open market movement also was 
good. 

Kerosine markets remained steady. 





Market Firm 


& NEW YORK, July 6.—A firm market 

prevailed for scale and fully- refined 
waxes during the week ended July 3. 
Prices for both grades were reported gen- 
erally unchanged but with no shading 
apparent. Traders generally were asking 
3 cents a pound for 124-126 white scale, 
but some still was reported available at 
2.95 cents. 

Domestic demand for scale waxes was 
reported good. Suppliers said they were 
selling only for prompt movement. Ex- 
port demand was fairly steady. Manufac- 
turers said their stocks were moderate 
and that production was about on a par 
with consumption. 
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Gasoline Easy 


N. P. N. News Bureau 

LOS ANGELES, July 3 

Southern California third grade gaso- 

a line markets failed to show improve- 

ment the past week and some observers 

thought the situation was even less 

favorable. Several independent suppliers 

continued to offer service station deliv- 

eries in truck and trailer lots at 7.75 cents, 
exclusive of all tax. 

To meet this competition, one of the 
larger independents was reported ready 
to quote 8 cents on similar deliveries un- 
less the situation improved. This would 
mean a reduction of 0.25 cent under pres- 
ent prices. 

This easiness in gasoline was contrast- 
ed by rising prices and heavy demand 
for light gravity burning oils. One inde- 
pendent refiner was understood to be in 

(Continued on page 56) 








N. P. N. Refinery Index 


The Refinery Index shown beiow 
is the calculated average return 
from refining a barrel of 36 gravity 
Mid-Continent crude into its vari- 
ous principal products at the current 
price of crude oil. The index indi- 
cates the following margins in cents 
per barrel between cost of crude and 
current selling price of products. 


Date Margin 
LS SA ra ara Rear Sot yar arise or Souk 
CO eer ree Se.o 
\ 2S) ere rer ee rer 58.5 




















Mirando Crude Up 


DALLAS, July 6.—Effective July 6, 
Magnolia Petroleum Co. advanced its 
prices for lower gravity Mirando, Texas, 
crude from 1 to 6 cents a barrel by es- 
tablishing a 2-cent differential for grades 
below 26 gravity. Its prices for this crude 
above 26 gravity are unchanged. 

Its new price postings begin with $0.96 
for below 21 gravity, with a 2-cent dif- 
ferential up to and including 25 to 25.9 
gravity, which is $1.06. Formerly a 3- 
cent differential was posted for these 
grades, with a 2-cent differential beginning 
with 26 to 26.9 gravity. The 2 cent dif- 
ferential remains for 26 gravity and 
above. 

Last previous change was on Jan. 28, 
this year, when Mirando was placed on a 
gravity schedule, with prices ranging 
from $0.90 to $1.36. Prices previous to the 
Jan. 28 change had been 90 cents flat 
for all grades. 


Michigan Crude Cut 


MT. PLEASANT, Mich.—Effective July 
1, Simrall Pipe Line Corp. reduced West 
Branch, Arenac, and equal grades of 
Michigan crude 5 cents per barrel, to 
$1.21 per barrel at the well. Last pre- 
vious change was a 10-cent advance Jan. 
29 last. 

Other Michigan grades were unchanged 
at $1.42 and $1.395. Billings and Tobacco 
grades were posted at $1.395, the same as 
Buckeye crude. 
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Pe nnsylvania Grade in Southwest 
Pa. Lines ome by Seep 


agency, June 7, $2.57 
Lima, O. (Posted by “Ohio Oil, Jan. 
a. CM os « dan pean oo id 


Mid-Continent, 36 Gravity: (Posted 
by Stanolind, Jan. 28, ’37 
Oklahoma-Kansas ...... 
North Texas 1.12 

East Texas (Stanolind. May 22, ’37) 1.35 

Panhandle Texas, 36 Gravity: 
(Posted by Humble, Jan. 28, '37) 

Gray C ounty rae . 

West Tezas, 36 Gravity . 1.00 
(Posted by Humble, Jan. 28, ’37) 

North Louisiana-Arkansas, 36 
Gravity: .. es « Bae 
(Posted bv S. O. Louisiana, 


Gulf ¢ ( Yoastal, 36 Gravity .. ; - 133 
(Posted by Humble, Jan. 28, ’37) 











(Effective 7 a.m. as of dates given. Prices are $ per bbl. of 42 U. 
A.P.T, Gravity) 


Crude Oil Prices, Principal Grades | 
| 


S. gals., at the well. 


Rocky Mountain: (Posted by Stan- 
olind, Jan 28, '37) 


Elk Basin, Grass Creek light .. 1.30 
*California, 30 Gravity, unless 


otherwise noted: 


Los Angeles Basin: (All Effective 


Big Muddy : : 1.23 | 
| 
Mar. 7, '36) 


Long Beach ae Atacand aici ee SoS 1.21 
SOR ) FO “eee so ccicanminws 1.08 
Huntington beach 1.22 


San Joaquin Valley: (All Effective 
Feb. 26, '36) 
Kettleman Hills (36 Gravity) 1 
Midway-Sunset : ae 
Coastal Area: (Effective Feb. 
26, '36) 
Ventura Avenue (By Associated 
Oil) ; ; 0.89 
*Posted by S. O. California, unless 
otherwise noted. 








Fuel Oil 


TULSA, July 6——-Movement of the 
middlewest’s bumper wheat crop to mar- 
ket has caused a run on heavy fuel oil 
by railroads. During June, railroads be- 
gan anticipating the wheat movement by 
increasing their takings of oil from Mid- 
Continent refiners. Expectations appar- 
ently have been outdistanced and the 
roads are in need of more oil. Last week 
they offered premiums of 2 to 2.5 cents a 
barrel above regular contract prices. 

Buyers who have been scouting the Mid- 
Continent for light fuel oil sent rather 
discouraging reports back home. Reports 
to northern heating oil distributors told 
of the tightness of supplies and resistance 
of refiners to low-priced offers. Few re- 
finers have let go any quantity of light 
fuel, preferring to store their output. 

* * * 

NEW YORK, July 6.—Light fuel oil 
markets were steady at northern sea- 
board terminals last week. Movement by 
barge and tank car was at a satisfactory 
level for this season of the year, traders 


reported. However, several large buyers 
who had been purchasing Nos. 2 and 4 
oils for storage were reported to have 
withdrawn from the market following the 
last 0.25-cent rise in terminal prices. 

Heavy fuel oils were in good demand 
and several buyers reported that it was 
hard to obtain Bunker C oil in the open- 
market, particularly at New York harbor. 
Suppliers generally posted a price of $1.35 
a barrel for this grade, but some sales 
were reported up to $1.40 a barrel. 

* * * 

CHICAGO, July 6.--While little change 
was noted in fuel oil markets here the 
past week, summer storage buying of 
light fuel made its appearance. This type 
of buying was limited, but it indicated the 
start of summer buying. 

According to reports of both buyers and 
sellers, there seems to be considerable 
variance between sellers’ and _ buyers’ 
ideas of prices. Little light fuel could be 
had at under general market quotations, 
however. 














*Prices for No. 1 fuel in S. O. New Jersey and 
Socony-Vacuum territories same as for kerosine, 
which see in tank wagon table for various cities; 
prices change with kerosine. 


1 No. 2 No.3 No.4 
ATL ANTICN REFINING 





Philadelphia, Pa...... 7.25 6.50 6.50 6.50 
Allentown, Pa........ 7.25 6.50 6.50 6.50 
Wilmington, Del...... 7.75 7.00 7.00 7.00 
Springfield, Mass..... 9.00 7.50 .... 7.50 
Worcester, Mass. . . 9.00 7.50 7.50 
Hartford, Conn....... 9.00 7.50 7.50 





Y a . ml a" 

| TANK WAGON MARKETS, HEATING OILS 
| Prices in Effect July 6, 1937 
| Following are lank wagon prices of various grades of healing oil al the points shown in various territories. 
| Prices are in cents per gallon. 
No. 1 No. 2 No.3 No. 4 S. O. OHIO 
| Ss. O. NEW JERSEY *Ohio S , e ET 
| Nowak. 1%. 3 ae is 700 7.00 7.00 nio Statewide...... 8.00 8.00 7.50 6.75 

P 1c City y . 75 5 iw 
atnatio Cis. I. Je... 7 50 + an : = > an Note: S. O. Ohio prices are for hose dumps, 
Washington, D.C " 2°35 795 795 «(795 bucket dumps are 0.5¢ per gallon higher. 

— ‘ are : a *Except Cleveland Division and City of Toledo. 
| SOCON Y-VACUUM OIL CO., INC. In Cleveland Division (Cuyahoga, Lake and 
S. O. New York Division Geauga counties), No. 1 price is same as state- 
New York City. . 750 7.50 7.50 wide; Nos. 2, 3 and 4 are 0.5c higher; No. 5 is 
New Sous CMF... 5+: s =) 7 50 a =0 priced 0.25c lower than No. 4. In Toledo No. 2 

Rohe 6 w * 7 50 . 50 7°50 is 0.5c lower than statewide, others same. 
Boston, Mass * 7.00 7.00 7.00 

Bangor, Me * 8.00 8.00 8.00 

Manchester, N. H. * 8.00 8.00 8.00 Ss. O. INDIAN: 
Burlington, Vt.... * 8.00 8.00 8.00 5. OC. INSEAM 

New Haven, Conn . 7.50 7.50 7.50 Stanolex Fuel and Furnace Oils 
Providence, R. I...... * 6.75 6.75 6.75 


No. 1 Stanolex 


Fuel Furnace 
GG tater tes cess uss 7.00 7.00 
DIS wa wiwieccescace ees 11.7 
DN Ber uv kb cecnewccase ae ta 
ee Serer eee 8 7.3 
Minneapolis.............. 7.5 7.5 
OE ere 73 7.1 
Se BME es i vetaccnecees 7.5 6.8 
MN Cs ic cc ctcécccs 6.5 6.5 


*Includes state tax of 4c. 
Note: Small-lot deliveries of light fuel oils range 
up to 2c higher than above quotations. 
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REFINERY TANK CAR MARKETS 


All prices on this page are publisher's opinion of open market quotations or sales, for spot shipment (10 to 15 days). Prices in cents per gallon, exce 


oils in dollars per barrel, tank car lots, f.o.b. refineries in districts designated, except where otherwise noted. 


so slated in the respective markets. 


Federal, state or municipal tares not included. 


i heavy fuel 


¢ Inter-refinery and export prices not included, unless 
Prices quoted apply on products made from legally produced crude. 


Prices effective July 6, 1937 











Gasoline and Naphtha 


OKLAHOMA 
U. S. Motor gasoline: 


62 octane and below............ 5.00 - 5.25 
oe ide ree er 5 .373—- 5.735 
68-70 octane (regular)........... 6.00 -— 6.125 

60-62, 400 e.p. gasoline............ 5.00 - 5.25 

64-66, 375 e.p. gasoline............ " .120- 9.519 

68-70, 350-360 e.p. gasoline........ *5.25 -— 5.375 

WESTERN PENNA. 

Bradford-Warren: 

PON IEERR 6c dons sacks savenn *5.875- 6.00 

Motor gasoline: 

So, tes MOREE MBAS) ocicincc visesee 6.00 - 6.125 
Minimum 60 octane............. *7.375- 7.50 
Minimum 65 octane............. 7.50 -— 7.625 

64-66, 390 e.p. gasoline............ 6.125- 6.25 

68-70, 350-360 e.p. gasoline........ 6.25 - 6.375 

Other districts: 

eae *5.75 - 5.875 

Pe IN Sorc ic win skaoiwe's.4,4.0:9 010s *5.875- 6.00 

Motor gasoline: 

U. S. Motor (58-62°).............. 6.00 -— 6.125 
Minimum 60 octane.............  7.375- 7.50 
Minimum 65 octane............. 7.50 - 7.75 

64-66, 390 e.p. gasoline. ........... 6.00 - 6.125 

68-70, 350-360 e.p. gasoline......... 6.25 - 6.375 

CALIFORNIA (3c tax to be added to prices if 


used in state) 
54-58 U. S. Motor, 437 e.p. for in- 


state Shipment. ..... 6.000200. : 75 2.25 
_ 54-58 U.S. Motor, 437 e.p. for out- 

side state shipment............. 8.25 — 9.00 
58-61, 375-400 e.p. gasoline, 65 

octane and above............... 8.50 - 9.75 


tNORTH TEXAS (For shipment 
New Mexico destinations; Group 3 
on northern shipments). 


U.S. Motor gasoline: 


to Texas and 
prices quoted 


2 octane and below............ 5.125- 5.25 
PE UIIID « occa laic is:sincb's Sw Spin 5.50 5.625 
68-70 octane (regular)........... 6.00 — 6.25 

60-62, 400 e.p. gasoline. ........... *5.125- 5.375 
KANSAS (For Kansas destinations only) 


U. S. Motor gasoline: 


62 octane and below............ $ .375— $625 
68-70 octane (regular).......... 6.375- 6.625 
tWEST TEXAS and NEW MEXICO 
U. S. Motor gasoline: 
62 octane and below............ $.125 
2 hee 5.5) 
68-70 octane (regular)........... 6.125 
tEAST TEXAS 
60-62, 400 e.p. gasoline............ *5 25 
NORTH LOUISIANA (For shipment within 
Louisiana and into Arkansas) 
U. S. Motor gasoline: 
62 octane and below............ 5.50 
| ere ere ee 5.75 -— 6.00 
68-70 octane (regular)........... 6.50 
ARKANSAS (For shipment within Arkansas and 


into Louisiana). 
U. S. Motor Gasoline: 


62 octane and below............ 5.50 
Sy eee eee 6.00 
OHIO (Quotations of S. O. Ohio. Delivered any 
point in Ohio). 
0, By MEORO MONONNS. ... <6 kc sie ss 8.75 
Above GS QCtame occ nce ciccccaces 9.00 


Natural Gasoline 


(Prices are those to blenders on freight basis 
shown below. Shipments, however, may originate 
in other Mid-Continent manufacturing districts, 
such as Panhandle Texas, Southwest Texas or 
\ansas.) 


F.0.B. GROUP 3 


RN OID. abe deewicces< vkniieese 3.75 

F.O.B. BRECKENRIDGE 

Co er eee sewaee. 2.te > S875 

CALIFORNIA (F.o.b. plants in Los Angeles 

basin) 

75-85, 375-390 e.p. for blending... .. 7.33 
*Nominal. 


tOnly one refiner quoting. 


tRefiners report they generally receive from 0.25c 
to 0.5e per gallon more for gasoline and kerosine for 
local or differential territory shipment. 


Kerosine 
WESTERN PENNA, 
Bradford-Warren: 


OD WAG, MOINS s 55h axle seis d done 4.875- 5.00 


» 
OO WW. ROPOEING. ¢ ooo. 5 ocd eacees 5.00 5.125 
Bd Wy WS 5 oo o's ose ha nas 5 ,.125-— 5.25 


Other districts: 


45 w.w. kerosine.................. 4.75 - 4.875 
onthe, fs. RPE Eee Oe ne 4.875- 5.00 
ee eee ee 5.00 - 5.125 
OKLAHOMA 

41-43 w.w. kerosine............... 4.125- 4.25 
42-44 w.w. kerosine............... 4.25 - 5 
KANSAS (For Kansas destinations only). 

41-43 w.w. kerosine............... 4.375- 4.50 
O2-O6 WW. ROPORIND.. 5.0 iv ccccisnces 4.50 - 4.75 


tNORTH TEXAS (For shipment to Texas and 
New Mexico destinations; Group 3 prices quoted on 
northern shipments). 


41-43 w.w. kerosine............... 4.25 - 4.375 
TEAST TEXAS 

41-43 w.w. kerosine............... *3.875- 4.00 
NORTH LOUISIANA (For shipment within 
Louisiana and into Arkansas). 

1-63 W.-W. RONGGING « oo:05s.65506cce ss 4.625 
ARKANSAS (For shipment within Arkansas and 
and into Louisiana). 

BE-83 WW. ROMEO. onc Sede awcks $4.75 
CAIIFORNIA 

*40-43 w.w. kerosine............6. 5.00 - 6.50 


*Formerly 38-40. 


Gas and Fuel Oils 


WESTERN PENNA. 
Bradford- Warren: 


DOE HOON cis dioeenecasaeeaesa 4.625- 4.75 
Other districts: (Excluding Pittsburgh District 
Prices). 

SE AO TN E: 6k oo disieecie cca daes $.25 = 4.375 
OKLAHOMA 

Pra: 2 IN ON goes ee cc Swve 3.875- 4.00 
No: 2 SteOW TRG OR 6 «6c asics ncesecs 3 625- 3.875 
Or Ck a ener $3.50 — 3.625 
ING. 2 OTE TUGN OM ..o6 0 vceccevdne 3.375- 3.50 
SIG. SEMONNOM 66.55 .G5hnas ewes wae 3.00 - 3.25 
YS ee, CEE SEE CETTE Ty 3.225-.3.375 
oe Re ree rer $1.25 
DD cs wabsvdnns Su ckeaeeesuwae $0 .875-$0 .925 
DPiccibaevugeessces keke eee anon *$0 .825-$0 .90 
Ce eer saree 5 ema eee *$0.80 -$0.85 
KANSAS (For Kansas destinations only). 

No. 4 ry oS Ber ee sire 4.25 
SO Serra a aie $0 .775-$0 . 85 


NORTH TEXAS (For shipment to Texas and 
New Mexico; Group 3 prices quoted on northern 
shipments). 


TiS; BAA ONE coins ou cba anes *4.00 
a Se PS oe 2.875 
EE Aa TT $0.85 -$0.875 
RBE2 TOR. ovisiciacccsececocass $0 80 -$0.825 
NORTH LOUISIANA (For shipment’ within 
Louisiana and into Arkansas). 
Pi) NUN 65 cb cg aca sae Nis eo 3.50 - 3.625 
ee ee ere ee errr $1.10 -$1.15 
een Ser renee are $0.95 -$1 00 
eo aera eee $0.80 -$0.85 
ARKANSAS (For shipment within Arkansas and 
into Louisiana). 
Path RE kG nas Od Candie eae nas 33.625 
2B-30 O08 WE, BORO ik 5 cscccscicccces 33.372 
CALIFORNIA 
San Joaquin Valley: 
Heavy fuel oil. ....... TPrTTeTeri en oe 
SS ee eer $0.85 -$1.10 
Diesel fuel oil (per gallon)......... 3.00 - 4.00 
Stove distillate (per gallon)........ 3.25 - 5.00 
Los Angeles: 
Heavy fuel oil...... ee or $0.65 -$1.10 
Peg Re eee ..-. $0.90 -$1.20 
Diesel fuel (per gallon).......... _ eo 4.00 
Stove distillate (per gallon)........ 3.25 - 5.00 
San Francisco: 
PRORVY TOA (Oil, ciciisisésistecesns : $1.15 
OE ee rere $1.25 
Diesel fuel (per gallon)............ 4.50 
Stove distillate (per gallon)........ 5.50 

Nole: See story on new Pacific specifications on 


above fuel oils, June 23 issue, page 19. All above 
heavy fuels meet Pacific specification 400; light fuel, 
spec. 300; Diesel fuels, spec. 200; and stove distil- 
late, spec. 100. 





Neutral Oils 


WESTERN PENNA. 


__Viscous Neutrals (Viscosity at 70° F.) 
200 Vis. (180 at 100°) No. 3 color, 420-425 flash: 


Din WIGS iii o.di sd oe cadaceebe 28.00 -—28.50 
SO OE WO os. 6 aic.vc ccs utcenwemes 27.00 -27.50 
Ed EMME MONS. 6.6. 6ccwde'e sone eaves. 26.50 —27.00 
Ee bh ee errr re ee 

180 Vis. (165 at 100) No. 3 color, 410-415 flash: 
EP rer rd re 24.00 -24.50 
150 Vis. (143 at 100) No. 3 color, 400-405 flash: 

DT BORG se ice os cccces reeeeseus GOO ee 
POON MIE. co ccccccecsdsceceas 22.50 -23.00 
Be WING oo 6s sass ba ve wets 22.00 -22.50 
a ae amie ahr ee rere 21.00 -2L.50 


SOUTH TEXAS 
Vis. Color 


Pale Oils: (Viscosity al 100° F.; pour lest 0) 


ods Lae |e. 2 | a eer are 5.25 - 5.50 
” ate er re 7.25 - 7.50 
eth ec TET ROR ERO 7.75 -— 8.00 
a Ce BS | re 8.75 - 9.00 
COU aT ES sac Gis Siu. 6b waieleerneie ates 9.25 - 9.50 
NI ON so 5 ooe ws cob 0 seces ors 9.75 -10.00 
BONO Re ok eeniccsn asp enews 10.00 -10.25 
Red Oils: 
DC a ear are 7.25 - 7.50 
al ee ene 7.75 - 8.00 
ind che ak, PEROURCOCEE OTE TE EE 8.75 - 9.00 
pe SCS Se Fe 9.25 - 9.50 
ROE > cbiccncc cpameesekioee 9.75 -10.00 
BOO TNO ooo cS akd Svs edare 10.00 -10.25 


Note: South Texas red oil prices shown above 
cover oils with green cast; blue cast red oils are 
slightly lower in some cases. 


MID-CONTINENT 
Tulsa basis). 
(0 to 10 Pour Point) 


(Viscosity at 100° F.; F-.o.b. 


Pale Oils: 


is. Color 


st Be ar etsenteeaeues 5.50 

OGRE INOS Ss oe ca cawweiuewese ss 6.00 
EEN Cy oc lar warorgiaigu'e wersrerciele 9.00 
ee Ot ae er eee 10.00 
GO INO ei. cin 5 Kia sigs Voie s ieee 10.50 
eee. SP nares arg err 11.50 
Be TO Skea cana etbaese bara 12.50 
TIC a5 wc ace wa deere eects 13.00 
Red Oils: 

Pte Wc os cick basi mo'eee- ees 9.00 
ER ret OF raat lero: Ow Waess © 9.50 
WORE Oa a 6 6 Wes ewe cals oeoreanee 10.50 
SES Oe ccs arse hemes scree 11.50 
NE po ikss CESS OU ones ki.75 


Note: Viscous oils, 15-25 pour point, generally 
are quoted 0.5c under 0-10 pour point oils. Non- 
viscous oils, 15-25 pour point generally are quoted 
0.25c under 0-10 pour point oils. Viscous oils 
(150-300 vis.), No. 4 color, generally are quoted 
0.5e above No. 5 color oils. 


CHICAGO (Vis. at 100° F.) 
Pale Oils **0 tc 10 pour point: 
Vis. Color 
ER Bs aici oniso' subs tieisie si 7 25 
BG-LIO—=NO. SZ. cc ccccceccccsece 7.7 
fe Aree rte ere 10.00 
ee 0 SERRE 11.00 
ree eee ee 4 2 30 
St. eer eee ae 12.50 
Red Oils 
DNs i sxisxesksaswtenaans 10.00 
eae an, CTE eT ee 10.50 
Se 5s owe nda Peew nce cece ee 11.50 
See at rer re 12.50 
DO Biche a Sweet es e eee 12.75 


**Viscous oils, 15 to 30 pase pies are quoted 
0.5c lower. 60-85 and 86-110 No. 2 non-viscous 
oils, 15 to 30 pour point, are quoted 0.25c lower, 
beginning March 15, 1937. To obtain delivered 
prices in Chicago, add 0.25c per gal. 


Cylinder Stocks 


MID-CONTINENT 
Bright Stocks: 


(F.o.b. Tulsa basis). 


190-200 Vin. a6: 210* D. . on. sc0ss 23.00 
150-160 Vis. at 210° D: 

0 to 10 NOG POE. . owe ceces 20.00 

10 to 25 pour point. .....ccccoes 19.50 

25 to 40 pour point............. 19.00 

150-160 Vis. at 210° B... .. ccc cee 19.00 
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The Ohio Oil Company, one of the world’s largest 
. Lal 


producers of crude oil, through its many wide spread 


enterprises, maintains producing, refining and mar 
keting operations. 





High quality LINCO GASOLINES and MARATHON 
MOTOR OILS are made at our own strategically lo 
cated refineries, insuring constant supply to hundreds 
of jobber and dealer outlets for public demand, which 
is increasing more and more each year because our 
dependable products are preferred by motorists every- 


The Ohio Oil Company 
where. 


invites jobbers to in- 
vestigate the Exclusive 
Territory Franchise 
opportunities TODAY 


Write, 
Phone 
ot Wire 


THE OHIO OL COMPANY 


Generac Orrices - - - - Finoray, Onto 
ROBINSON; ILLINOIS : ‘FT. WORTH, TEXAS 
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REFINERY TANK CAR MARKETS 


All prices on this page are publisher's opinion of open market quotations or sales, for spot shipment (10 to 15 days) unless otherwise stated. 
except heavy fuel oils in dollars per barrel, tank car lots, f.o.b. refineries in districts designated, except where otherwise noted 
Federal, stale or municipal tazres not included. 


cluded, unless so stated in the respective markets. 


Prices effective July 6, 1937 


Prices in cents per gallon 


; Inter -refinery and export prices not in- 
Prices quoted apply on products made from legally produced crude. 


, 





Cylinder Stocks (cont’d) 


Mid-Continent (cont'd) 
120 Vis. at 210° D: 


0 to 10 pour point......... 19.00 
10 to 25 pour point......... 18.50 
25 to 40 pour point............. _ 18.00 | 
600 Stm. Rfd. Dark Green......... 5.50 -— 7.50 
600 Stm. Rfd. Olive Green....... 7.00 - 9.50 
631 Steam Refined................ $17.50 
ee ee 3.50 - 4.00 
CHICAGO (Viscosity at 210° 
Unfiltered Steam Refined: 
SCE POR eT EE ERO Tere ere 9.00 
SEA eee ee eee ere 10.00 
AAA rarer tia ea 11.00 
Bright stocks, 160 vis. at 210. No. 8 color: 
0 to 10 pour Point... ....0...00000 21.75 
15 to 25 pour point 21.25 
30 to 40 pour On Re ee ee 20.75 
E filtered Cyl. Stock. . 15.50 


To obtain prices delivered in Chicago, add 0.25c 


per gal. ; 
TOnly one refiner quoting. 


WESTERN PENNA, 


600 stm. rfd. filterable............. 15.00 -15.50 
650 eteeme TOHMOG. ... 20. ccccescse 17.50 -18.00 
ed. res 18.50 -19.00 
OPN nis Gnas 5 ks 5 dee se okt 22.50 -23.00 
SOO TN Re is aisisn sete sca vees 18.50 -19.00 


Bright stock, 145-155 vis. at 


210°, 540-550 flash, 
No. 8 color: 


Lk Fee Eee Ste here eee 26.00 -26.59' 
LD eer ere ere ree 25.00 -25.50 ] 
PE sci hoes kha es ohsaksee 24.00 —24.50 
ere Perret 23.00 -23.50 
Petrolatums 
WESTERN PENNA. (Per pound, in barrels, car- 
load lots. In tank cars, 0.5¢c per pound less). 
Ce RE PE te ree ae 6.625- 6.75 
Rn PIES orn wciehe whan ahel wre aumie t 5.625- 5.75 
ee ee rer rr 4.625- 4.75 
NG. cciGa chem leeks basen 2.73 — 2.875 
Es 0.d oa t.0shx we aw ewe eake . wae — 2.625 
ae eee ee 2. 1235= "2.375 


Wax 


WESTERN PENNA. (Per pound, f.o.b. New 
York basis) 

122-124 wh. crude scale, A.m.p..... 2.90 - 2.95 
124-126 wh. crude scale, A.m.p...... 2.95 - 3.00 
OKLAHOMA (Per pound in barrels; in a few 
instances, per pound in burlap bags). 

124-126 wh. crude scale, A.m.p...... 3.00 
CHICAGO (In bags, carload lots. Melting points 
are E.M.P. (A.S.T.M.) methods; add 3° F. to 
convert into A.m.p.) 

Fully refined: 

ES eee Ce se eee 4.65 - 4.75 
DEE V5 Nidw b's 5S ee eee We Dae ots 4.90 - 5.00 
bp eee er Perey hirer rr. ey 5.05 - 5.15 
See ry ree *#5.45 - 5.55 
Se rene pee **5.70 — 5.80 
POPES occ bshsean Ges eusaueNewee **6 45 - 6.55 


**Same prices quoted in bags or slabs loose. 








MID-WESTERN TANK CAR MARKET 


Prices are those made by Chicago sellers, on Group 3 


Oklahoma) freight basis, although shipments may originale in other South-weslern or Mid-western refining districts 

















aT . ml ™~ . H ~ "d) 
Gasoline Fuel and Gas Oils hesermaceaainail 
U.S. Motor gasoline ; No. 6 TREN  COLPER ERT Tee $0 70 -$0 80 

62 octane and below........ _ 4.873- 5.93 Domestic ad. Cs RIE vo SewieNre ue calebtee 4 2.875- 3.25 

63-67 octane ° » 5.25 >. 20 No. 1 prime white.......... 3.%3 4.007 

68-70 octane (regular)....... §.75 - 6.125 No. 1 straw 3.50 - 3.73] 

60-62, 400 e.p......... teseeeeeees 5,00 - 5.25 No. 2 straw so puaecuaeepareas 3.375- 3.50 : 
64-66, 375 @.p........ $9.29 INO: DUMBER 5 + scisce alias 9:3 asker nsasiede 3.125- 3.375 Naphtha and Solvent 

68-70, 350-300 e.p........... $5.375 i ae renee oe . ae =— S30 
4 2 Snes $1.05 -$1.15 eee ee 6.875 
Kerosine No. 5 $0.85 -$0.90 Cleaners’ naplitha.............%.. 7.375 
41-43 w.w. ane : psevtammes BD $.25 Mf So eer ee 7.375 
42-44 w.w. ewes 4.125- 4.375 Industrial PENG GMNIND co. oka vos sea awee 6.375 
*Nominal. No. 4 ceaemea ere $0.95 -$1.05 SO BORTUNNG ov ade Ces akeedeess 7.3% 
tOnly one seller quoting No. 5 oeaes ..+-- $0.75 -$0.85 ROT TROONG 66 55a sis ene cleeces 8.375 
Daily range of gasoline prices as reporled in PLATT’S OILGRAM, (Week Ended July 2, 1937 

U. S. Motor, 62 octane and below: June 28 June 29 June 30 July 1 July 2 

*North Texas 5; §25~ 8.25 > eens oD. aeab >. ice 5.25 §.125- 5.25 §.125- 5.25 
West Texas 5.125 5.125 5.125 5.125 S125 
Oklahoma Pee 5.00 >. 25 5.00 5.25 > 0) 5.23 > Oo) 5.23 5.09 5.25 
Mid-Western (Group 3 basis 4.875- 35.25 4.875- 5.25 $.875- 5.25 4.875- 5.25 4.875- 5.25 

U.S. Motor, 63-67 octane: 

*North Texas 5.50 5.625 5.50 5.625 5.50 5.623 5.50 - 5.625 5.50 - 5.625 
te re 5.50 5.50 50 > 50 5.50 
Oklahoma ac anise Si sien oO. 40 5.375- 5.75 5 .3735-— 5.75 5.3735- 5.75 §.373- §$.75 
Mid-Western (Group 3 basis 5.25 - 5.50 5.235 - 5.50 5.2 5.50 § 35 5.50 §:25 - 5.56 

U.S. Motor, 68-70 octane (regular 

SNorth TOxas..... sees. 6 00 6.25 6.00 6.25 6.00 6.23 6.00 - 6.25 6.00 - 6.25 
WVGGE DUMED...<ccccccece 6.125 6.12 6.123 6.125 6.125 
Oklahoma eer he 6.00 6.135 6.00 6.125 6 00 6 5 6 00 6.125 6.00 6.125 
Mid-Western (Group 3 basis)... . 2.73 — 6.125 3.73 - 6.125 9.73 - 6.125 9.75 - 6.125 9.73 — 6.125 

Motor Gasoline, 60-64 octane 
New York harbor.............. Sias 7.50 7.25 7.50 17 7.50 7 = 7.50 72.25 7.50 
Philadelphia district. ...... t7.25 7.20 ; oe tae Ti .2e 
Baltimore district ye ‘ t7.25 t7 .25 t?7.25 Té.20 17.25 
Motor Gasoline, 65 octane & above 
New York harbor = rs .00 .42 Tz 50 4240 rT? 50 ‘ita 17.50 t.75 T7.50 (Pes 
Philadelphia district t7.50 7.50 t7 50 t7.50 +7.50 
Baltimore district.......... 17.50 7.30 17.50 {7.50 t7.50 
U.S. Motor Gasoline, 58-62° 
Bradford-Warren (Western Penna 6.00 - 6.125 6.00 6.125 6.00 = 6.125 6.00 6.125 6.00 6.125 
Other districts (Western Penna.) " 6.00 6.125 6.00 6.125 6.00 - 6.125 6.00 6.125 6.00 — 6.125 
Motor Gasoline, Minimum 60 octane 
Bradford-Warren (Western Penna. 7.3735-— 7.50 t?7 .3735- 7.50 t? .373- 7.50 t7.373- 7.50 +7.375- 7.50 
Other districts (Western Penna.) . i t,040~ 4,00 7.329- 7.50 7.3735- 7.50 7.373- 7.50 7.373- 7.50 
Motor Gasoline. Minimum 65 octane 
Bradford-Warren (Western Penna. 7.00 7.625 t7.50 7.625 t7.50 7.625 7.50 - 7.625 t7.50 -7.625 
Other districts (Western Penna.)....... 7.0 re 7.350 7.73 7.50 feck 7.3 - 7.738 7.56 = 7.73 


*For shipment to Texas and New Mexico destinations 


tNominal. 








; Group 3 prices 


are quoted on northern shipment. 
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TANK WAGON MARKETS 


Tar column includes 1c federal tar, state gasoline lar, also cily and county tares as indicated in footnotes, and inspection fees, as shown in general foot- 


nole. 


These prices in effect July 5, 1937, as posted by principal markeling companies at their headquarters offices, but subject to later corrections 











S. O. Indiana Cont’d 


Red Dealer Prices _ 
Crown —~Kero- 
Total Red Stano- 


Tax T.W. Crown lind T.W. 

La Crosse, Wis....... 5 16.9 15.4 14.9 10.5 
Minneapolis-St. Paul.. 5 16.9 15.4 14.9 10.5 
Duluth, Minn........ 5S Av.S 15:3 35:3 16.9 
Mankato, Minn... 5 16.9 15.4 14.9 10.5 
Des Moines, Ia....... 4 18.8 13.8 13 12.9 
eowx TAY, 16.6. 56 +0 4 15.5 14 13.5 “13.1 
Davenport, Ia........ . 35.5. 14 43.6 713.1 
Mason City, Ia....... £-38.7 34:2 13.7 °713.3 
St. Louis, Mo........ % 15.2 18.7 12:2 9.8 
Kansas City, Mo..... *4 14.9 13.4 12.9 8.9 
St. Joseph, Mo....... *4 14.9 11.4 11.4 6.9 
gle WS. t nee 4 16.9 ¥5.4 14.9 11.5 
PEMNOG TP. csscccnn @ BBL 26.6 36.2 22.7 
1 | ae era ** 17.3 15.8 15.3 710.9 
Wichita, Kans........ 4 14.4 12.9 12.4 1.5 
*Taxes: in the tax column is included these city 
and state gasoline taxes at following points: Kansas 
City, St. Joseph and St. Louis, le city tax; South 
Dakota, 0.ic sales tax. State Kerosine taxes: 
Indiana, 4c; Iowa, 3c, all included in above prices. 


Discount to commercial consumers: Effective Jan. 1, 
1935, thru territory, except Michigan effective Feb. 1, 
on purchases per month, discount off t.w. prices; all 
gasolines, 25 to 1,000 gals., at t.w. price; 1,000 gals., 





or more, 1.5c off t.w. on Ethyl and Red Crown, and 
lc on Stanolind (latter effective June 9, 1937). 
Minimum delivery is 25 gals. 
O. Nebraska 
STANDARD RED CROWN GASOLINE 

Kero- 

All T.W. Dealer sine 
Tax Total Total T.W. 
Omaha, Neb......... 6 17.9 16.4 10.4 

McCook........ wk De 18 5 | 10 
Norfolk re rece ke 18.3 16.8 10.8 
North Platte....... 6 18.7 17.2 11.2 
Scottsbluff... . : 6 19.4 7.9 10.9 
Discounts to commercial consumers: for tank wagon 


deliveries covered only by Standard Commercial 


Consumer Contract, effective January 1, 1935. 
QO. Louisiana 
ESSOLENE 
Consumer Kero- 
Tank Dealer Tax- Posted sine 
Car TW. es § T.W. 
Little Rock, Ark...... 8 10.5 7.5 %* 11.5 
Alexandria, La....... 8 10.5 8 ** *12 
Baton Rouge, La..... 7.5 10 3. 213.5 2 
New Orleans, La...... 7.5 10 *10 23.5 *14 
Lake Charles, La..... 8.5 11 8 79 *12.5 
Shreveport, La....... 7 9.5 8 mm 225 
Lafayette, La........ 8.5 11 g ss 8129.5 
Bristol, Tenn ieee eeee. akan ® +? 14.5 
Chattanooga, Tenn. . . 10 2.5: 3 ee 13.5 
Knoxville, Tenn. ..... m5. a3 8 sia 14 
Memphis, Tenn...... 8.5 11 S 12 
Nashville, Tenn...... 9.5 12 8 ** 11 


*New Orleans gasoline tax includes 7c 
federal, and 2c parish tax. 
include lc state tax; 
parish tax. 

*S. O. Louisiana transferred stations to dealers; 
no prices available. 

Price basis to dealers: 
dealer price, less 0.5c. 

rice basis to commercial consumers: Effective 
May 15, 1937, thru territory; commercial consumers 
taking 50 gals. or more at one time will be billed at 
posted consumer t.w. price; those taking less than 
50 gals. at one time will be billed at 4c per gal. over 
posted consumer t.w. price. Generally, the posted 
consumer t.w. price will be equivalent to the dealer 
price less 0.5c per gal. 


state, lc 
Louisiana kerosine prices 
in addition New Orleans has lc 


Undivided dealers get 


Humble Oil & Refining Co. 


HUMBLE MOTOR FUEL 


Total 

*100% *100% Kero- 

Dir. Dir. sine 

T.W. Taxes T.W. S.S. T.W. 
Dallas, Tex. ... a5. 8 383 137 8 
Ft. Worth, Tex $.5 5 3.6 17 8 
Houston, Tex........ 9.5 5 14.5 18.5 8 
San Antonio, Tex..... 9.5 5 4.5 18.5 8 

(Third Grade) 

LO) eee 7 Ss 322 14 
Pe, WOttek, 2OE.....5.. 7 5 12 14 
Houston, Tex........ S35 5 4283.5 16.5 
San Antonio, Tex..... $.5 5 13.5 16.5 


*Price is t.w. price to contract dealers and com- 
mercial consumers. Price to open dealers is 0.5c 
above t.w. prices shown above. 


Price basis to dealers: to contract dealers consumer 
accounts off posted retail price: when posted retail 
price, including all taxes on Esso motor fuel is: 19.1¢ 
per gal. and above discount is 4c; 19c to 18.1c, 3.5c, 
and 18c and below, 3c. Humble motor fuel, 17.1¢ 
and above, 4c; 17 to 16.1c, 3.5c; and 16c and below, 
3c; U.S. motor fuel, 15.1c and above, 3c; 15 to 14.1e, 
2.5c; and 14c and below, 2c. 2: ‘open’ ’ dealer ac- 
counts, discounts in each case are 0.5c less on the 
same price basis. 


Continental Oil 


— Dealer Prices——— 


Conoco . 
Bronze Total Kero- 
Ex- All Conoco De- sine 


Tax Tax Bronze mand T. 


Denver, Colo...... wee. © E75. 28. a 
Grand Junc., Colo. ...15 5 20 19 15 
Pashio, Calo. ..scse0: ll 5 16 15 10.5 
Casper, Wyo. ...-.45. 13 5 18 7 11.5 
Cheyenne, Wyo...... 13 5 18 7 13 
Billings, Mont........14 6 20 18 18:9 
Butte, Mont......... 13:5 6 19.5 16.5 35.5 
Great Falls, Mont....15.5 6 21.5 20.5 15.5 
Helena, Se 3.5 © 21.5 26:5 35:5 
Salt Lake City, Utah..14.5 5 19.5 16.5 16 
Boise, Ida.. 15.5. 6 21.5 20.5 48 
Twin Falls, Ida.......15.5 6 21.5 20.5 18 
Albuquerque, N. "M....11. +6.517.5 16.5 12 
Roswell, N. M........ iz 46.5 18.5 15 10.5 
Santa Fe, N. M.......13 *7 20 16.5. 32 
Muskogee, Okla...... 10 5 15 iB 7 
Oklahoma City, Okla. .10 5S Bb 8 
ROR, GIGMR <6 ik wkiss sce 9 5 14 13 7 
Ft. Smith, Ark....... 8 Re 12 10 
Little Rock, Ark......10 42 41.2 Tao 9.5 
Texarkana, Ark...... 10 § 15 13 9 
tIncludes city tax of 0.5c. 
*Includes le city tax. 
™ . . 
S. O. California 
STANDARD GASOLINE 
Kero- 
Total sine 
Taxes T.W. S.S. T.W. 
San Francisco, Cal. ein 5 4 27.5 38:5. 31.5 
Los Angeles, Cal.. et 4 17 18 9 
Ye eee 14.5 4 13.5 19.5 2 
Phoenix, Ariz........15 6 Zi 22 +16 
NS ee 15 5 20 21 13 
Portland, Ore........ 14 6 20 21 13.5 
Seattle, Wash........ 14 6 20 21 13.5 
Spokane, Wash....... 17 6 23 24 16.5 
Tacoma, Wash....... 14 6 20 21 13.5 


FLIGHT GASOLINE 
(Third Grade) 


San Francisco, Cal... .12 4 16 17 

Los Angeles, Cal...... 1.6: 4 35.5 16:5 
i 4 ee 13 4 7 18 

0 ee 13.5 5 18.5 19.5 
Phoenix, Arig. ....... 13.5 6 19.5 20:5 
Portland, Ore........ 12.5 6 18.5 19.5 
Seattle, Wash........ 2.3: 6 18.5 19.5 
Spokane, Wash....... 6.5 6 21.5 22.5 
Tacoma, Wash....... 12.5 6 16.5 19.5 


tIncludes 5c state tax. 


Discount to dealers: on gasoline, off t.w. price on 
Standard Ethyl and Standard Gasoline, to 100% 
dealers, 3c; to split dealers, 2c; on Flight gasoline, 
both 100% and split dealers, 2c. 

On Stanavo Aviation Gasoline, 
dealers, 3c off t.w. 

To commercial consumers: 
on single deliveries of 40 
avo Aviation, Standard Ethyl and Standard Gas- 
olines, 3c. Flight Gasoline, 2c per gallon. Tank 
wagon delivery, less than 40 gals., lc per gal. above 
posted t.w. price. 

On kerosine in tank car, 
trailer delivery, 3c off t.w. 
jobbers, 2.5c below t.w. 


to all classes of 


off tank wagon price: 
allons and over, Stan- 


transport truck and 
price; plant deliveries to 


Canada 
PRICES OF IMPERIAL OIL LTD. 
Per Imperial Gallon. which is 1.2 U. S. 
3-STAR IMPERIAL GASOLINE 


Gallons 





Kero- 
Total sine 
iW. Tansee TW. TW 
Hamilton, Ont........16 6 22 7 
Toronto, Ont.........16 6 22 17 
Brandon, Man.......22.8 7 29.8 22 
Winnipeg, Man.......21.2 7 28.2 20.7 
Regina, Sesk......... 22.5 7 29.5 22 
Saskatoon, SS See >.3 7 Sa. 24.8 
Edmonton, Alta 23.9 7 30.5 24.2 
Calgary, Alta a oe 7 28 21.5 
Vancouver, B. C......16 7 23 23 
Montreal, Que........15 6 21 [7.5 
oe SS Of ee, | 8 24 18.5 
Halifax, N.S. lo 8 24 18.5 





Note: Imperial Oil Ltd. has completed transfer of 
service stations to dealers; no s.s. prices available. 

Discounts to undivided dealers, le off t.w. price, 
except Maritime Provinces where undivided dealers 
pay t.w. price. Divided dealers pay t.w. price, thru 
territory. 


Aviation Gasoline 


Following are tank car and/or tank 
wagon prices of aviation gasoline in prin- 
cipal marketing territories (Stanavo avi- 
ation in all territories except Continental 
Oil.) Tax column includes lc federal tax, 
and state tax; also municipal taxes as in- 
dicated in footnotes 


Ss. O. NEW JERSEY 
Tank Car now 
NONI Is st 4s ben oe ares 9.5 12 
SS re eee 10 12 
Li ere seers 12.6 
Sa. ee ere re 14.7 
Greensboro, N C........6.:. 45.2 
SO ere eae 16.6 
ee A, Bee er 14.7 
COLONIAL BEACON OIL Co. 
y UP 
SOMINENRR EO. EL. Sila nists sted oleae il mutase cae 12.8 
AG 6: ASRS ese ey eae 14.1 
SRE, IES ca ois s a wick Reda eee seer 15 
Ss. O. PENNSYLVANIA 
eS EE EE EEE CTT ET 2.3 
RD ee rr err 12.6 
Ss. O. LOUISIANA 
PEO COEMONIR, DUB 6 5 iknss <6 at cioewnieo sean 3:3 
RUIN Rs <5 oon aGlaisicca witb bie ba 5's ae 13.6 


Prices in above four territories do not include state 
or federal taxes. They are for 74 octane grade avia- 
tion gasoline. An 80 octane product generally brings 
0.5c premium and an 87 octane product, 1.5c prem- 
ium over the 74 octane grade. 

Note: S.s. prices in above four territories are gen- 
erally 6c over t.w. prices. Above t.w. prices are net, 
with no discounts allowed for quantity purchases. 
T.w. prices are generally tank car price, plus freight, 
plus 2.5c per gal. 


5. O. OHIO 


Thru Ohio 
Total 
Consumer Consumer 
T.W. Tax ReWe 


Stanavo Ethy Aviation: 


Ce rr 18.5 5 20.5 
OO ec nwsucas 16.5 5 23.5 
a ere 17.5 5 22.5 


Discounts: For delivery on contract to hangar 
operators and resellers: 2c below commercial con- 
sumer posted t.w. price, shown above. 


Ss. O. INDIANA 

eS || re | 4 19 

Detroit, Mich........ 16.2 4 20.2 
Milwaukee, Wisc... .. 1is.3 5 20.3 
Minneapolis, Minn....15.4 5 20.4 
St. Loum, Mo......... 14.7 *3 17.7 
Kansas C ity. Mo.....14.4 *4 18.4 
i See 16.4 4 20.4 
Huron, S. D. meee, 5 20.8 


*Includes le city tax. 
**Includes 0.lc to cover. 


HUMBLE OIL & REFINING CO. 
Tank Car 
weyer rere 8.5 


CONTINENTAL OIL CO. 


Baytown, Tex. (exclusive of taxes) 


Total 

Dealer Tax Dealer 

Denver, Colo..... svakewe 5 20.5 
Cheyenne, Wyo......16 5 21 

Helena, Mont....... 18.5 6 24.5 

Salt Lake C ity, Utah. .17.5 5 22.5 

Albuquerque, N. M...14 *0.5 20.5 

*Includes city tax “of 0.5¢. 
Ss. O. CALIFORNIA 

Phoenix, Ariz Pee 6 23 
Los Angeles, Cal......15 4 19 

San Francisco, Cal... .15.5 4 19.5 
OS eee 17 5 22 
Portland, Ore... .....16 6 22 
Seattio, Wash. ....... 16 6 bf 
Spokane, Wash....... 19 6 23 


Note: For discounts, etc., see note under Susateed 
and Flight gasoline above. 
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TANK WAGON MARKETS 


Taz column includes 1c federal tax, slate gasoline tar, also city and county tazes as indicated in footnoles, and inspection fees, as shown in general fool- 








nole. These prices in effect July 5, 1937, as posted by principal markeling companies ai their headquarters offices, but subject to laler corrections 
= , Ss. 0. OHIO . | = = 
Naphtha (In Tank W agon) S.R. V.M.&P. Latest ( ‘hanges 
Solvent Naphtha 
Ss. O. NEW JERSEY Thru Ohio.... eer 13.25 13.75 From June 29 to July 5 inclusive. 
i ; Phan V. M.&P. Ni aphtha a ~ apply on — Dates and amounts of changes shown. 
pm ; : eaners naphtha and special Varnolene arnolene =| “tre : ~~ . > ice 
Posted Tank Wagon Prices and Sohio Solvent 0.5¢ below these prices. Dis- Sec table for full current prices. 
Mineral : counts to contract consumers, off t.w. price: 300 Changes are on gasoline unless kerosine 
Spirits V.M.&P. to 999 gals., 0.5¢; 1,000 to 2,499 gals., 0.75¢; 2,500 to a indicated. 
A Serer oer 13.5 15.5 1,999 gals., lc; 5,000 or more gals., 1.5c. 
Baltimore, Md............. 15.5 er ; . 
Washington, D. C.. 15 i Socony-Vacuum—Mobilgas: 


Discounts: Buyers ‘taking following quantities, 


. ee . . Varmen unnende Q . 
Ss. O. INDIANA Consumer t. c. up 0.4c, Syracuse, to 9.1¢e, 
at one time, get these discounts: Newark, 2c per gal. 


July 7. This change is not reflected in 
on 200 gals. or more; less than 200 gals., 0.5c higher Prices include stale and federal tares prices in table, due to those prices being 
price. Baltimore 2c ‘off on 25 to 100 gals. and 3c on Oleum V.M.&P. in effect July 5 
over 100 gals. Washington, 2c off to contract Spirits Naphtha Stanisol S. O. Indiana—Kerosine: 
buyers. Chicago. Ill..... 15.8 16.1 18.5 Cut 1.3c, Quincy, June 29. 

Detroit, Mich. ... 19.2 18.2 19 3 Imperial Oil—-3-Star Imperial Gasoline: 
Kansas City, Mo.. 14.4 15.4 144 T. w. up lec, Montreal, July 1. 
ae Louis, Mo P 14.7 S.¢ 14.6 
Milwaukee, Wis. . 19.3 20.3 19.3 t Leh ~ 
Minneapolis, Minn. 19.4 20.4 18 Corre ctions 
SOCONY-VACUUM OIL CO. Nole: Prices for V. M. & P. apply also to Light . . 
Y UUM Olt Cleaners Naphtha. ‘All prices, nam | exception of Notation of amount of change and 
a eee 13 14 Missouri points, include state tax. Prices shown are dates not previously shown in table. 
New York City............. 11 12 base prices, before discounts lable in this issue is corrected to show 
Roc hester, N. ¥. 12 15 these changes. Changes are on gasoline 
PMR ENE Gs So ecan awe 14 15 * a . 
Boston, Mass...... 13.5 14 unless kerosine is indicated. 
sridg ‘onn. .. 3.5 i ._ , 
eae cg egg Beane 3 i3 5 N aph tha (In Tank Cars) S. O. Kentucky—Crown Gasoline: 
Providence, BR. I... 2 cece ess 13.5 14.5 . . . . ; Cut 1.5c, Birmingham, June 25. 
In Tank Cars (F. 0. b. refinery or seaboard terminal Cut 1.5e, Tampa, June 15. 
except Ohio, delivered price. Up lec, Atlanta, June 10. 
V.M.&P. Kuso Gasoline: 
Naphtha Solvent Cut 1c, Birmingham, June 25 
Baltimore , 10.50 10 Up 2e, Atlanta, June 10. 
ATLANTIC REFINING CO. New York Harbor ae 11 10 S. O. Indiana—Stanolind: 
—— district ll 10 Cut 1.5¢e, Green Bay, in general cut of 
Philadelphia, Pa............ 115 12.5 Boston.... : 10 ° 10 June 9, instead of le, as formerly reported. 
Lancaster, Pa........ ropes 13 14 Providence 10.5_ 10 Ke Vastne- , oe 
ye ee 12.5 14.5 Ohio points, delivered . . . . 9. to *9.29 Cut 1.5¢, Wichita, June 26. : 
‘ | *This is on S.R. solvent Continental Oil Conoce Bronze and De- 
Note: Prices for Mineral Spirits also pee to Note: In Ohio, prices on D.C. naphtha and special mand: 
Stoddard Solvent; and prices for V.M.&P. Naphtha Varnolene are ww as V.M.&P.; on Varnolene and Bronze cut 1.5e, Demand cut 2.5¢c, Bill- 
apply also to Light Cleaners Naphtha. Sohio Solvent, prices are 0.5c less than on V.M.&P. ings, May 29 















































Y Y 
TFRANSAC TIONS IN OIL STOC KS ON NEW YORK STOCK E xc HANGE 
heat Tr ransactions Ww eck Ended July 3, 1937 
: 1936 _ 1937 Listed Par Current Div. Sales Week's 
High Low High Low Shares Value Company Dividend Paid Shares High Low Last Change 
125% 75 114% 80 788,675 N.P. Amerada Corp. ee ee ad 50cO Apr. 30, 37 3,900 8614 r8o0 86 4 r 
35% 265% 37 274 2,664,901 $25 Atlantic Refining Co... : 25c_ Mar. 15, 37 6,300 303% = t27'4 3034 + 2% 
118% 109 i 116% 107 148,000 $100 do pfd. ees : $1.00 Feb. 1, 37 300 110 108 110 Lh 
28% 13% 43 34 2754 390,223 $10 Barber Co.. Inc........ 50¢ Dec. 20, 36 1.700 30 le t27 54 3014 + 1% 
28% 144% 35% 23% 2,247,974 5 Barnsdall Corp. : ; 25c Feb. 1, 37 9,700 26 123 4 26 1% 
30 814 42 26 i. 444, 97 0 N.P. Colonial Beacon Oil Co... : ; ars 
174 11% 17% 14% 13, N.P. Consolidated Oil Corp............. 20c Feb. 15, 36 34,800 1534 1434 1534 
106% 101 105% 104% N.P. A ea ; rate $1.25 June 1, 37 
44% 28% 47% 39% 4, $5 Continental Oil Co.......... , 23c June 30, 37 16,000 1714 12 ko 17 334 
13% 6% 17% 412% ¥ 25 Houston Oil Co., v.t.c..... : te 12,100 153% ie 153% M 
6% 4% 24 121 1,207,132 10 Indian Refining Co... 70014 H2% ot \ 
514% 13.0 «(35% 8 40,000 100 Louisiana Oil Refining C ‘orp pfd. 

6% 2% 634 3% 305,000 $l Maracaibo Oil E xplors ation Co... ; hake 600 3he 336 the 0 
30% 17% 35 3% 25 bg 1,855,912 $10 Mid-Continent Pet. Corp...... 50c June 1,37 6,800 28% 25% 28 3g 1 
29% 16% 34 23% 1,399,345 N.P. Mission Corp........... ; 15e Dec. 18, 36 2,200 26 lg 2t 26 1 Soe 
18 2% 22% 17% 6,563,377 N.P. Ohio Oil Co... eee 50c June 15, 37 21,500 2014 18 le 2014 2% 
23% 11% 2938 20% 1,000,000 N.P. Pacific Western Oil Corp. or ee 65c Dec. 18, 36 300 23% 2314 234% 1% 
205 12% 17% 10% 4,699 885 $5 Pan Amer. Pet. & Transp. Co. ' 60c Dec. 21, 36 00 107% t1O07¢ 107% 14 

4\%4 1% 4h, 2 199.370 N.P. Panhandle Prod, & Ref'g. Co. Se aah ot iahaes 1,000 34 f2 2 + 
74% 18% 121 60 17,994 $100 6 eee eee , ; 370 96% 90 946 th 
18% 12% 2154 16% 2,153,444 5 Petroleum Corp. “of America... ars 40 May 29, 37 > .600 18\4 lo! 1814 + 1% 
52% 38% 914 =49h4 4,152,836 N.P. Phillips Petroleum Co... pins 50c Mar. 1, 37 13.700 57% 52k a7 5 
184 8 20% 14% 150,000 100 Pierce Oil Corp. 8% cum. Matt Saks. > jeneuccumest 00 16 15 16 s4 

3 564 1% 4% 3% 2,500,000 NP. Pierce Petroleum Corp............ ; as 
27% 11% 29% 24% 1,050,000 $5 eo | eres 35 June 30, 37 4,500 26% 25 5¢ 26 4 °% 
24% 16 24%, «165% 3,038,370 N.P. Pure Oil Co... eatderaaigh ha wa sieds ns 140,500 2056 17 2014 2% 

118 91% 107 99 167,640 $100 do 6% pfd....... ee $1.50 July 1,37 100 100% 99 34 100 be Mg 
133% 103 112% 107% 130,000 100 do 8%  pfd $2.00 July 1,37 80 1091, 10744 10914 A 
1834 7 18% 16 927,305 10 Quaker State oil & Refg 25e June 15, 37 300 17% 17 17% Ve 
44 ‘ 30% 54% 3654 1,244,383 N.P. Seaboard Oil of Del... nae 25c June 15, 37 2.100 117% 834 tl 76 25% 
2814 14% 3434 25% 13,070,625 N.P. Shell Union Oil Corp. 25e Dec. 15, 36 $900 2814 20 54 2654 3% 
127% 102 105% 102 400,000 $100 do _ pfd. w.w. ae $1.37% July 1,37 1,000 10434 101% 10446 Vg 

6% 3% 414 3% 461,000 10 Simms Petroleum Co.......... **$1.00 — Jan 9,37 300 ble 3M ee Me 

47% 19l¢ 60 5¢ 42 1,008,549 15 Skelly Oil Co. a Re 50c July 1, 37 2.600 57% 52% 57% 1% 
132.978, 102% 98% 120.000 100 do pfd $1.50 May 1. 37 100-994 9984 9984 34 
17% 12% 20% 16% 31,151,075 15 ee Ni acuum Oil Co 25c Mar. 15, 37 77,500 2016 81% 20% bg 

7% 35 50 3956 13,014,754 N.P. S. O. California. .... ace a 256 Mar. 15, 37 11,400 117% 39 5g 11% 1%% 
48% 32% 0 4019 15,215,677 25 S. O. Indi ana : ; 25c June 15, 37 9,900 3 12 3% 43 Mg 
31 25 32 30 ¥¢ 145,441 10 S. O. Kansas P peas Rate $1.00 Dec. 26, ° 
70% SIM 76 63% 26,200,825 25 S. O. New Jersey Sateen ahi 50c June 15 16,400 6714 64 674% +1% 
91 70 77% O65 2,019,093 N.P. Sun Oil Co... ; 25c June 15, 500 67% 67 67% 4g 

125 118 25 118% 100,000 $100 do__—pfd on , $1.50Q June 1,: 70 120 119 119 

6% 3. 7% 4\¢ 966,979 $l Superior Oil Corp. (Del. is oe 8.400 11% 14 im + % 
55% 28% 65% 50 %& 9,851,236 25 The Texas C ,Orp. : 50¢ July 1,37 29 600 604 5714 6014 134 
15% 7h” 165g 11% 930,570 10 Texas Pacific Coal & Oil Co... 10c Mar. 1, 37 5,300 1434 13% 1434 8% 
21% 19 215% 153% 5,873,000 $10 Tide Water Associated A cc cen 20c June 1, 37 13,400 8 1614 17% 1% 

10644 1005, 98 91% 695,503 $100 do pfd. C.T. ena $1.124%Q July 1,3 600 9514 93 93 2 
28% 20% 28% 22% 4,386,070 25 Union oil of C stieesin ae aud 25cQ Feb. 10, : 8,200 24 122% 24 le 
315, 225 31% 24% 1,200,000 N.P. Union Tank Car Co. 40cQ Mar. 1, 37 1,500 26% 25% 0% 0 

2% lo 1% 56 759,538 N.P. Warner Quinlan Co... aes me re ners 200 34 5% X% 18 
5% 2% 6% 44 431,443 $5 H. F. Wilcox Oil & Gas Co......... ; pale oe 2,100 54 134 514 ¥% 
*New high. tNew low. Ex-div. **Dividends of liquidation. 

E also 6% stock dividend. 









































SEABOARD MARKETS, EXPORT AND COASTWISE 


All prices on this page are publisher’s opinion of open market quotations or sales, for spot yy Y =~ to 15 days). 
Prices in cents per gallon, except heavy fuel oil in dollars per barrel, in tank car 
nated, unless otherwise noled. Federal, state or municipal tazes not included. 


is 90 days. 


lots, f.0.b. 


Prices effective July 6, 1937 


In cargo markets, spot shipment 


refineries or seaboard terminals in districts desig- 
Prices quoted apply on products made from legally produced crude. 





! 








Eastern Domestic 
(Inter-refinery and export prices not included.) 
MOTOR GASOLINE 
*60-64 Octane ,65 Octane 


and Above 
New York harbor... 7.25 - 7.50 7.50 - 7.75 
New York harb., barges 7.29 7.50 
Philadelphia district. . aoe 7.50 
Baltimore district.. 7.28 7.50 
Norfolk district . 7.00 7.50 
Wilmington, N. C. dist. 7.25 7.50 
Charleston, S. C. dist... 7:20 7.50 
Savannah district..... 2.20 7.50 
Jacksonville district... 7.25 7.50 
Portland district... .. Ge 3-4 8.00 
Boston district....... 7.00 - 7.25 7.50 

» 


Providence district... . 


uw 
uw 
—) 


*Prices are nominal. 


WATER WHITE KEROSINE 


New York harbor. SS s oe wR 6.30 
New York harbor, bar; ges..... 6.00 — 6.125 
Philadelphia district... ....... 7 6.25 
Baltimore district.................. 6.25 
Norfolk district. ............ ere 6.25 
Wilmington, N. C. Peake eo a 6.25 
Charleston, S. C. district....... 6.25 
Savannah district. ...... Leuba a +s 6.25 
Jacksonville district. .......... 5 ate 6.25 
Portland district............. i 6.75 
Boston district.................0005 6 40 
Providence district... .... 6.30 


TFUEL OILS 


New York New York 


harbor harbor, barges ° 
No. 1 6.30 6.00 - 6.125 
8 ee 5.25 §.125 
_ Sf ae eee 5.25 5.125 
a ee $1.55 -$1.69  .......... 
eee SS | 
Philadelphia Baltimore 
district district 
_ SS: re ee 6.25 6.25 
cL ee 5.00 - 5.25 §.25 
NE Ea ear 4.75 - 5.00 5.20 
See $1.47 -$1.55 $1.55 
eer $1.30 -$1.35 $1.35 
Boston Providence 
district district 
SS ee 6 40 6.30 
Nos. 2-3 5.40 5.30 
Sy Sa ee ee 4.875- 5.125 
TD Sica ke ha vae. oie wie $1.55 -#1.60  ...... ice 
ee SR ES erie $1.35 


tFuel oils meet specificaticns of U. 


S. Commercial 
Standards CS12-35. 


Bunker 
C Fuel Diesel Oil 
(Ships’ Ships’ 
Bunkers) Bunkers 
New York harbor ; *$1.35 **$2.20 
Philadelphia district.. *$1.30 -$1.35 *$2.20 
Baltimore district... . *$1.35 **$2 20 
Norfolk district... ... *$1.35 2.20 
Charleston district... . $1.30 2.20 
Savannah district..... *$1.30 $2.20 
Jacksonville district... *$1.30 $2.20 
Tampa district....... *$1.30 $2.20 
Portland district... .. $1.45 2.35 
Boston district....... *$1.35 **$2 25 
Providence district. . . $1.35 2.25 
Gas Oil Diesel Oil 
28-34 Shore 
Gravity Plants 
per gallon Per gallon 
New York harbor : 5.25 5.25 
Philadelphia district. . 5.00 . 
Baltimore district . 5.25 : 
Norfolk district . 5.25 _ 
Savannah district... .. Siem s 5.2 
Jacksonville district. . ; 5.25 


*For barging add 5c _per bbl. 
**For barging add 6.5c per bbl. 


Pacific Export 


(Quotations are at seaboard, Los Angeles, in cargo ots, 
cents per gallon, except where otherwise noted.) 


U.S. Motor 


asoline, under 65 octane. 


$s. - $5.75 
400 e.p. blend 65 Octane and above 5.75 - 6.25 
38-40 w.w. kerosine, 150 fire point.... 4.50 - 4.75 
41-43 w.w. kerosine................ 4.75 -— 5.00 
44 w.w. kerosine.................... 5.00 


i 











In Cargo lots, per barrel 


Diesel fuel oil, 24° and above 


$1.15 -$1.26 
Diesel fuel oil, under 24° 


. $1.06 -$1.15 


*30-34 diesel oil (gasoil).......... ... $1.30 -$1.35 

ph oe re rae $0.85 -$1.05 
Note: For San Francisco cargo prices, add 5c per 

bbl. to above cargo prices. 

In Ships’ Bunkers, or deep tank lois, per barrel: 

eee NE MOIR t ences pele nea $1 .625-$1 .65 

Wareee 6S Cee Ol ss dj oidisin's ania ncesde wre $1 .075-$1.10 


*Pacific specific ation 200. +Pacific specification 400. 
See story June 23 issue, page 19. 


Cased Goods: (Per case) 


Gasoline, U. S. Motor.........0.... 


$1.40 -$1.525 
Gasoline, 400 e.p. blend, 65 octane and 


So TOOLS EE 50 -$1.625 
40-43 w.w. kerosine, 150 fire point... . $1. 25 -$1.325 
Kerosine, prime white.............. $1.20 -$1.30 


New York Export 


(Prices in cents per gallon in barrels, F.a.s. New York) 


CYLINDER OILS (Pennsylvania Products) 
Bright stock: 


Se de 30.50 -31.50 
SO Ce MOE MONE a 5k saieiscis id ssaacear 30.00 -31.00 


Neutral oil: 


200 3 color, 25 pour test........... 33.00 -34.00 
150 3 color, 25 pour test........... 28 50 -29.50 
600 Warren E filtered............... 26 00 -26.50 


600 stm. rfd., unfiltered............. 23.00 -—23.50 


650 stm. rfd., unfiltered............. 25.00 -—25.50 
600 flash, steam refined............. 25.50 -26.50 
630 flash, steam refined... .......... 30.00 -30.50 


Wax, Domestic and Export 
(Prices in cents per pound. Tests made 7 ASS. To. 


methods. Melting points shown below, however, are 

A. M. P., 3° higher than A.S. T. M. (E. M. P.) melting 

points. Export prices are f.a.s. carload lots. Domestic 

prices are f.o.b. refineries in New York and New 

Orleans districts, in bags, carload lots, with 0.2c 

discount allowed for shipment in bulk. Scale solid 
and fully refined slabs in bags.) 


New York 

Domestic Export 
124-6 Y.C. scale...... 2.85 -— 2.90 2.85 - 2.90 
122-4 W.C. scale. 2.95 - 3.00 2.95 - 3.00 
1348 WC: 7+ 2.95 -— 3.00 2.95 -— 3.00 
123-5 Fully refined.. 4.45 4.375 
125-7 Fully refined . 4.55 4.50 
128-30 Fully refined.. 4.80 4.75 
130-2 Fully refined.. 5.05 5.00 
133-5 Fully refined.. 5.50 5.50 
135-7 Fully refined.. 15.79 $.75 

+Shipment hee t in bees or in bulk. 
New Orleans 

Domestic Export 
124-6 Y.C. scale...... 2.85 -— 2.90 2.85 - 2.90 
122-4 W.C. scale..... 2.95 - 3.00 2.95 - 3.00 
124-6 W.C. scale..... 2.95 - 3.00 2.95 - 3.00 
123-5 Fully refined... . 4.45 4.375 
125-7 Fully refined... 4.55 4.50 
128-30 Fully refined.. 4.80 4.75 
130-2 Fully refined... 5.05 5.00 
133-5 Fully refined.. $5.50 5.50 

+tShipment either in bags or in bulk. 


Gulf Coast 


(Prices are f.o.b. ship at Gulf oil terminals representing 

opinions of traders, except prices specified to the 

contrary. Prices cover valk, shipments of 20,000 
barrels or more, unless otherwise noted.) 


For Domestic Shipment: 


MOTOR GASOLINE 


59 octane and below................ *6.00 - 6.125 
60-64 octane number................ *6 25 
65 octane and above................ 6.50 - 6.625 
FUEL OILS 
No. 1 er ere ee 4.875- 5.00 
RUG) NWS 5 cGasedseackacdbadosian 4.125- 4.25 
Pes 2 Pe Ge 6 kn asec Rhaaada vexed 3.875- 4.00 
KEROSINE 
ee WB in 6 6k cece iansde see vekshss 4.875- 5.00 
For Export Shipment: 
GASOLINE 
U. S. Motor gasoline. ............... 6.00 
60-62, 400 e.p. gasoline.............. 6.125 
61-63, 390 e.p. gasoline. ............. 6.25 
64-66, 375 e.p. gasoline.............. 6 375 


* Nominal 








KEROSINE 
se thccncke hci. OE ere >.00 - 5.125 
GicBD WRUEE WRG. 50 ic ccc cc sweccac 4.875- 5.00 
41-43 prime white. .... 0... cccscsece 4.875 


GAS AND BUNKER OILS 


For Domestic and/or Export Shipment 


26-30 translucent gas oil............ 4.00 

130 plus translucent gas oil.......... 4.125- 4.25 
t30 plus transparent gas oil.......... 4.125- 4.25 
Diesel Oil Ship’s bunkers............ +$1.90 
yrade C bunker oil, for ship’s bunkers $1.05 
Grade C bunker oil, in cargoes....... $0.95 


tLess than % of 1% sulphur. tBarging 5c bbl. 


additional at some Gulf ports 


MEXICAN CRUDE AND BUNKER OILS 


(F.o.b. Steamer, Tampico) 
Heavy Panuco crude, taxes to be paid *$1.35 
Grade C bunker oil, ship’s bunkers, 
WE IN ieee ness ceaanecwse te te $1.05 


MID-CONTINENT LUBRICATING OILS 


(Prices in cents per gallon in bbls. f.as. Gulf oil 
terminals. In drums and new barrels, 0.5c to Ic 
higher per gal. in some instances.) 


190-200 vis. D 210 bright stock...... 28.50 
150-160 vis. D 210 bright stock: 
0-10 pour point..............5-. 25 .50 
10- 25 pour point...........6.+6. 25.00 
25-40 pour point Sate lacat inte gk ec liarecA ore 24.50 
150-160 vis. E 210 brt. stock......... 24.50 
120 vis. D 210 bright stock.......... 23.50 
180 vis. No. 3 color neutral Oil: 
0-10 pour point..............6.. 16.50 
LONG SE ONES 6.5 kee cnsewsecees 16.00 
200 vis. No. 3 color neutral Oil: 
0-10 pour point............++46- 17.00 
15-90 POUF POE... 2. cecccessces 16.50 
GOO OF. CTW MIO, ccc ccc cicensices 12.50 
GOO G8 GRE GTOOR so ci sacesccssccoes 11.00 
EA eer re ree 23.00 


SOUTH TEXAS LUBRICATING OILS 


(Viscosity at 100° F., pour point 0. Tanker, f.o.b. 
Gulf oil terminals, for export shipment) 


Unfiltered Pale Oils: 


Vis. Color 

ESS ce bao Kaw ae baw Kone Vee Res 5.50 -— 5.75 
SE rere es rer ean 1i20-- t.08 
MEN ac vies ones eees eee bee somes 7.75 - 8.00 
CEU. 5. OK, 25 os at eae eee 5a 8.50 - 8.75 
po Se errr a 9.25 - 9.50 
SN. 3 st ek enee SaeaeecReee 9.75 -10.00 
2000 No. : Race iele alu ea able aa CRM STe 10.25 -10.50 
Red Oils: 

Vis. Color 

sc cc od nk eran xara 5.50 - 5.75 
I OT 56 be ok bak sta eaNeesees 7.25 - 7.50 
re er er 7.75 -— 8.00 
ere ae rr 8.50 - 8.75 
Po cong x 6.bs Sane Nee oe aes 9.25 - 9.50 
I ah cn wise ne ora ere wie hae 9.75 -10.00 
ts TN wick neiusesnessa cheese 10.25 -10.50 


Note: Red oil prices shown above cover oils with 
een cast; prices for blue cast red oils are slightly 
ower in some cases. 


Tanker Rates 


(Approximate tanker freight rates to Continental 
ports, in shillings per ton of 2240 pounds, British 
sterling; to U. S. ports in cents per barrel) 


Crude &/or Refined Oil &/or 
Fuel Spirits 
Last Owners Last Owners 
Paid Ask Paid Ask 
Gulf-U.K./Cont.t 28/6 25/-27/ 27/6 28/-29/ 
Aruba-U.K./Cont.t 25/6 23/-24 24/6 25/-26/ 


Gult-N. Atlantic** 
(not E. of N. Y.): 
Hvy. Crude & 
Fuel, (10 to 19.9 


rravity... 58e *58c-59e 

ight Crude, (30 
gravity or lighte tr, 35c *55e p os 
Gasoline........ atk 60c *60c 
Kerosine....... 6le *6lc 
Light Fuel...... 62c *6§2c 


Note: Dirty cent: uotations are enlarged to cover, 
“Fuel and Light Crude” quotations. 


*Nominal. 
tContinental ports in range between Bordeaux and 
Hamburg, both inclusive. 


**Venezuela loading same rate; Tampico 2c to 3c 
per bbl. additional. 
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STANDARD OIL STOCKS ON NEW YORK CURB MARKET 
1936 1937 Listed Par Current Div, ee Ended July 3, 1937 
] i , Jurren v. Sales Ww 
High Low High Low Shares Value Company Dividend Paid Shares High Low Last Charge 
18 12y%=«O«19. 13% 36,000 25 Borne Scrymser Co..........0000. 75e Apr. 15, 37 100 13% 13% i a er 
50 39% 51% 45% 200,000 50 Buckeye Pipe Line Co............. $1.00 June 15, 37 300 = 491 48 s9te + 3he 
124% 105° 12 110 120,000 25 Gum wen... $1.00Q June 28. 37 50 1148¢ 114% oad 
39 19% 38 2844 6,974,356 $5 Creole Petroleum Co.............. 23¢ June 10, 37 7,600 3714 34% 3732 
474 38 4734 34 3 050000850 Fureka Pipe Line Co ENCE TER $1Q Feb. 1,37 Per i 
72 ,985,662 N.P. fumble Oil & Refg. Co............ 37% Jul 1, 37 2,200 78 751 78h + 31 
3ae a oe z 26,965,078 Ag Imperial Oil ames De enedeinen «6 RL fone 1, Se 2,100 Bs 20 r 20 = ? i 
2 me... cadadewiee REP, “Jr eee 25cS Dec. 1, 36 300 203 20 9 — 
a 5 15 7% 300,000 $10 Indiana Pipe Line Co............. 20c Dec. 17, 36 200 10 4 br 7 \y 3 
4 = 3974 + 14,324,088 N.P. ee eo oe Sa. Sekaeeaeks « °75cS June 1, 37 2,100 3434 33 34 34% 4 
eccsccces owes oO POMIBtOTOd . 0. ccc cccccees cece eecrre ee ‘ ‘ 
15 on 12% #10 509,000 $12.50 National Tramstt Cos... o.ccccccccs 45c June 15, 37 800 10% 10 100% + % 
6% 4% 5% 7% 100,000 5 New York Trangit Co... ....0cccee. 15ce S.A. Oct. 15, 36 ‘ ; ih 
a 41 12 7 120,000 10 Northern Pipe Line Co............ 40c June 1, 37 1,200 10% 9 9 1% 
_ ~“ = 10830 562,122 100 i ae Pere ee $1.50Q June 15, 37 200 109 34 10934 10934 le 
> ‘ne 5 bu e = & c 
4° 308 as Liaze7l = 10.—South Penn Oil Gon. 2222LLLILL 31 6eQ Jame 302 37 wo U4”) 6th — 
TK 3% 7% 5 100,000 25 Southern Pipe Line Co............ 20c Mar. 1, 37 100 514 5% 51 1! 
60 44 42 27 35,000 10 South West Pa. Pipe EMG Sk on csecs 50c July 1, 37 ; : . 
2 17% = =-208 1 2,604,801 50 ie Oh, OG isc wasescddeccecwe 25c¢ June 15, 37 2,000 19 5¢ 19 l¢ 195 + 
14 1 13s 9% 182,803 23 ~=«CSS.; O. Nebraskac... 02.02.2222 0, 25¢ Mar. 29. 37 ‘100 «O%e,:s«CHOT:C:C*«C ? 
2 5 3: 753,740 25 Sy Ge Cie cada ccicens baceehncocas 25¢ Mar. 15, 37 200 345 33 ke 345 - § 
107% 97° 105% 102 120/000 100 -~ a a... $1.50Q Apr. 15,37 — = ee 
13% 5% 17 ll 34,158 15 Swan Finch Oil Corp............. 25c June 25, 37 
a sae low. °Imperial Oil Spec. 37 4c June 1, 37. International Pet. Extra 50c June 1, 36. 
x Ex dividend. 
+ y ” . . 
Oil and Royalty Stocks on New York Curb Oil Dividends 
1996 _ ‘ Transactions \ Week | Ended July 3, 1937 Dividends Waiting Payment 
7 ar ales Week's 
High Low High Low Value Company Shares High Low Last Change - ~— = —_ 
1% sit 33 1 4 NP. American Maracaibo. 6.400 1% 1% , 1 va Pay Company Amount Record Payable 
A 6! -P. Arkansas Nat. Gas... 5,400 7h 63 Th aaa Se 
8% 314 13% 6% N.P. = -. ce arama kare 10,000 7% 6%, 7% 84 Amerada Corp. q 50e July 15 July 31 
10% ag 10 8% $10 ny Pere 900 Bie 8 34 84 0 Atlantic Oil Investment. 20c June 19 July 10 
me 6 8% oot? $1 a il & Refg.. 800 6 554 6 + & Barnsdall Oil Co. q. 25e July 10 Aug. 2 
wt): 1634 26% 22% N.P. British Amer. Oil coup. ves Consolidated Oil C ‘orp. 4 10c July 15 Aug. 14 
1% 2 1% $4 Carib Syndicate eae 8,200 1% 156 1% + Consolidated Oil Corp. q..20¢ July 15 Aug. 14 
a” “ix a 30° bas — — Devuewas — Z ig an P *4 ; : Cc rp Royalty Oil 
ls Ge Pissccanvcc » : t ee Pere err ree 05e 5 25 
6% 3% 5% 3% NP. a-ak Salen : : : : Darby Petr. 8. so Me wea 
63 *. 58 38 N.P. “ ito ns pid. BB... 10 = 38 38 30 0 Eureka Pipe Line a et June 30 July 15 
earn. Uae _P. Colon Oil Corp....... Lion Oil Ref, .. 25 * y2 
10% = «10% «5% $1 Columbia O' & Gas. 12,500 7%) 687% + 1% ~~ Lion Oil Refe. ee eee 
3% 2 3% 214 $10 Consolidated Royalty. 200 2% 254 2 * \ ‘8 Lone Star Gas... 20c July 21 Aug. 21 
3a as, 393 244 Pm — = Saas: é 1,000 156 Lk 15g 8 — Star Gas ou% 0 > ved. 
A 2 ee eee ‘ R ; , 1.63 J 
38 1% 2% 1% N.P. Crown Central Pet... . 900 1% t1% 1% 0 She ll Union Oil T.. |||: See Jay y july is 
2 “a ” N.P aa =a ee ails = m. ly 1% R be) ° E extra; I interim; S semi-annual. 
or ye do ° See 2 : 2 2 t 2 
18% 9 185% as $5 Darby cmt ia 1,000 1244 +1l\% 11% 0 
6% 1% 8% 54% N.P._ Derby Oil & Refg.. 700 63% 6 6% — 
= = 88 75 N.P. G 2 Saree ; 
634% 50 $25 sulf Oil Corp........ 8,900 551 51 551 + 3! 
6% 2% 4% 2 N.P. Indian Ter. Ilig. Oil A 100 2M 2% 216 + i New York Bonds 
6% 3 4% 1% NP. dof 7 : Week Ended ly 3 
5% 2% 8 5\% $1 Kirby Petroleum..... 1,800 5% 4 5% 0 a mannaetiteendllt 
. 783 a +t mR y eonard Oil......... 2,000 1% 1 1 0 
4 16% P. ion Oil Refg........ 7,800 *33 1 29 33 + 2% i > . 
8 g 8 High L 4 Cc 
ate 9% 14% 9% N-P. Lone Star Gas....... 1500 10% 10% 10% 1 pela taitainlice sik 
224% «12 33% 17 N.P. Margay Oil Co....... 100 30 30 30 0 : 
4% 134 4\% 9 N.P. MexicoOhioc Oi..... 900 214 9 9 1 Houston Oil 5 Ws *40 102'4 10134 1017% ¥% 
4 1% ls 2% $1 Michigan Gas & Oil. 1,300 9 814 8% 34 Pan Amer. Pet. of Calif. 6s 
65 23 7 4% N.P. Mid. States Pet. A vtc. 1/300 434 43% 434 4 40° ctfs.. 12 412 AD 14 
2% 2 % N.P. oo DB win... 1,100 l 1% % Mg Pure Oil 4148 '50 . 115% 110% 115% +3% 
8% 5 1% 5% $10 Mountain Producers. . 1,600 614 6 6% lg Richfield Oil of Calif. 6s 14 14 44 : 
23. °° «17%—sOi«d19 1444 N.P. National Fuel Gas... 200 15 15 15 lg do 6s ctfs... 461g 45 1644 +1% 
ai i 6% 4% $5 New Bradford Oil.... 500 55% 5% 5% 74 Page U pot : ls ‘51 = 97 98 } * 
6 5 $5 North Central Texas. . : eh cele <4) 
eR SR Sg RemkSemetoS anico KON e Seoactum 0 So gt a, ama 
7 12 14 12 $5 Oil Stocks Ltd. A.... ' 2 61 9 9K 9K + 
10% 34 95% 5% $1 Pantepec of Venezuela. 24.100 8% 13% 8% + & a Oil of Calif. 6s A +f . ' : a 0. 
25e Producers Corp...... 6,700 1 t! 2 x do 3h ‘52 g 109% 109% 
Me 3 ils 10 ts NP. Red Bank On SS. . 100 13 Yu 13! , 13 “ it Warner-Quinlan 6s 39 174, 46 16 —1 % 
% +} = N.P.  Reiter-Foster Oil... .. 6,000 % tH % Ms 
2 i dates oe 25 Richfield Oil pfd..... ; : 
19\% 4 13% 5 $1 Root Petroleum..... 2,400 656 5% 65% ¥% 
- - 7 11% meny a a conv. pr. = 300 13% 134 1334 “4 
4 1.P. yan Consolidatec 1,500 514 5 5% 6 
ny 6% HU 8% N-P. Southland Royalt 1400-10 93 9% by : 
5 2% 4% 3% $1 Sunray Oil.. nA ‘ tl és 12,500 4\%4 3 % 4 4 + % Pittsburgh Stock Exe. 
rr 408% wp te of@ted ape kG Transactions Week Ended July 2, 1937 
“ oa an O° 2 2% a Bs 
8 2% 9% 6 ocee Vembomuionn Biee....... 600 6 M% 6% 64 0° € henge 
3 i a. 1% $1 Venezuela Petroleum. 1,500 1% 1% 1% 0 Over 
ll aa 12 8% $1 Woodley Petroleum. . 700 9% 9 9% + %% Sales High Low Last Week 
*New high. tNew low. - — — RN a Sa Rts 
nigh. tNew low Ark. Nat. Gas 20 7 7 7 + %&% 
+Cities Serv... 156 3 2% 2% 0 
Col. Gas & Flee... 169 11% 105, 11% lg 
1Col. Oil & Gaso. 100 7% 6% 7% + % 
Lone Star Gas 954 10% 10% 10% \4 
Fe 6% p.c. pfd. 100 112 112 112 +% 
Mountain Fuel : 
New York Curb Bonds Supply "m1 7% % %—% 
; ; Phoenix Oil. . 1,800 06 05 06 «0 
Week Ending July 3 do __—pfd 1,000 10 10 10 O 
Plymouth Oil : 135 26% 25% 26% + % 
os iaceamaeaes — scaiicilaiagcaieiinlialine - - - Shamrock Oil & 
High Low Last Cc hange High Low Last Change Gas 1103 7 6% 7 + 4 
anit a peat -_ __ {Standard Oil of 
Cities Serv. 5s '66 ‘ 69% 68 69% — ry, Cities Serv. G.5 4s '42.. 100% 99% 100% + % N. J... : i 205 67 64% 67 a 
Cities Serv. 5s '50.. . 68% 66% 68)'4 4+ ¢ Empire O & R5%s'42.. 85% 84 8%+ h% tUnlisted, ™ 
s JULY 7%, 1937 ~ 
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Positions Wanted 


ENGINEER with fifteen years experience in 
design, operation, maintenance of refineries 
desires connection as sales engineer with com- 
pany manufacturing refinery equipment, Thor- 
oughly experienced all modern refining opera- 

Pleasing personality and free to travel. 
Can furnish very satisfactory references as to 
work, ability and character. 


Situations Open 


Address Box 437. 
POSITION WANTED BY YOUNG EXECUTIVE 
experienced in natural gasoline, refining and spe- 
cialty products development work. 

and willing to accept responsibility. Now 
employed but desirous of change for personal 
reasons. Please communicate under confiden- 
tial cover with “Executive,” 
troleum News, World Building, Tulsa, Okla. 


Accustomed 


care National Pe- 








SALESMAN WANTED 


Major oil company has opening for sales- 
man who is experienced in obtaining and 
holding retail dealer outlets and in su- 
pervising bulk and service station units. 
Should be familiar with marketing pol- 
icies of Indiana and Illinois. 


Address Box 439, 








Business Opportunities 








EUROPEAN OIL COMPANY 
With complete sales organization 
throughout Europe, desires affiliation 
with U. S. refiner who will take finan- 
cial interest or offer agency agreement. 
WM. WISHAR 
se Broker Of Oil Marketing Pronerties 
2331 Grandview, Cleveland Heights, Ohio 





Professional Services 





ANTI-KNOCK VALUES 
DETERMINATIONS 
The Gray Industrial Laboratories 
Chemists and Engineers 


Specialists on Petroleum Products 
961-976 Frelinghuysen Ave., 
NEWARK, N. J. 

Telephone Bigelow 3-4020 











BURRELL-MASE ENGINEERING CO. 


Law and Finance Building 
Pittsburgh, Pa. 


PETROLEUM & NATURAL GAS 
Consultation — Construction — Testing 








ACCURATE LABORATORY TESTS 
GASOLINE OIL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 


THE DETROIT TESTING LABORATORY 
554 Bagley Avenue, Detroit, Mich. 








HUNTLEY & HUNTLEY 


Petroleum Geologists and Engineers 


L. G. Huntley J. R. Wylie, Jr. 
H. Rutherford, Geophysics - 


Grant Building Pittsburgh, Pa. 











ROYAL E. BURNHAM 
Attorney-at-Law 


Patent and Trade Mark Practice 
Exclusively 
511 Eleventh Street, N. W. 
Washington, D. C. 








Coming Meetings 


General Expositions 


The Greater Texas and Pan American Exposi- 
tion, Dallas, June 12 to Oct. 31. 

The Great Lakes Exposition, Lake Front, Cleve- 
laid, Ohio, May 29 to Sept. 6. 

Oil Meetings—Expositions 

Interstate Oil Compact Commission meeting, 
Santa Fe, New Mexico, July 12 and 13. 

West Virginia Motor Truck Assn., Hunting- 
ton, W. Va., July 29, 30 and 31. 

Third Michigan Oil and Gas Exposition, Expo- 
sition Park, Mt. Pleasant, Mich., Aug. 10 
to 15. 

American Chemical Society, Rochester, N. Y., 
Sept. 6 to 10. 

Kentucky Petroleum Marketers Association, 
Annual Fall Conference and Golf Tourna- 
ment, Louisville, Sept. 7 and 8. 

Third Annual Bituminous Conference, Glacier 
National Park, Mont., Sept. 7, 8 and 9. 

North American Gasoline Tax Conference, 
San Francisco, Calif., Sept. 13 to 16. 

National Petroleum Association, annual meet- 
ing, Hotel Traymore, Atlantic City, N. J., 
Sept. 15, 16 and 17. 

Society of Automotive Engineers, regional 
tractor meeting, Mayflower Hotel, Akron, 
Ohio, Sept. 15, 16 and 17. 

Pacific Oil Show and Black Gold Festival, 
Taft, Calif., Sept. 16 to 19. 

Oil Trades Assn. of New York, Sports Outing 
Pelham Country Club, Pelham Manor, N. Y. 

National Association of Petroleum Retailers, 
fifth national convention, Rochester, N. Y., 
Sept. 27 to Oct. 1. 

American Gas Association, 19th annual con- 
vention, Cleveland, Ohio, Sept. 27 to Oct. 1. 

Ohio Petroleum Marketers Association, fall 
conference, Hotel Carter, and golf tourna- 
ment, Westwood Country Club, Cleveland, 
Sept. 29 and 30. 

Society of Automotive Engineers, regional 
transportation meeting, Chicago, Ill., Sept. 
29, 30 and Oct. 1. 

Society of Automotive Engineers, Fuel and 
Lubricants Regional meeting, Mayo Hotel, 
Tulsa, Okla., Sept. 30 and Oct. 1. 

Society of Automotive Engineers, National Air- 
craft Production meeting, Ambassador Hotel, 
Los Angeles, Calif., Oct. 7, 8 and 9. 

26th National Safety Congress and Exposition, 
Kansas City, Mo., Oct. 11 to 15. 


“National Oil Marketers Assn. Convention and 


Trade Exhibit, Stevens Hotel, Chicago, II1., 
Oct. 12, 13 and 14. 

Indiana Independent Petroleum Assn., annual 
convention, Hotel Severin, Indianapolis, Oct. 
13 and 14. 








Index to Advertisers 





This index is published as a convenience to 
the reader. Every care is taken to make 
it accurate, but National Petroleum News 
assumes no responsibility for errors or 
OIRUSSTONS 





Aluminum Co. of America ; 6-saiiice ea 
American Weekly, The sae ae 
Battenfeld Grease & Oil Corp ......... 5 
Bowser & Co., Inc., S. F. : Ses 3 
Brodie Co., Inc., Ralph N. Second Cover 


‘anfield Oil Co. 5 
‘Yonewango Refg. Co. 
‘ontinental Oil Co. . ’ ; 
‘ushing Refg. & Gasoline Co. 
“sso, Inc. 
“ord Motor Co 
Gulf Oil Corp. 
Hanlon, Buchanan, Inc. 
Micro-Westco, Inc. : 
Mid-Continent Petroleum Corp......... 
Fourth Cover 
Morrison Bros. pire 4 
Nat'l. Petroleum Mutual Fire Insur- 
ance Co : : d 
National Petroleum News 42-44 
Ohio Oil Co 
Paraflow Sales Division, S. O. Co. of 
N. J Third Cov 
Pennsylvania Flexible Metallic Tubing 
Co ‘ ey = ‘ 
Pennsylvania Grade Crude Oil Assn. 
Phillips Petroleum Co. 
Shell 
Texaco Development Corp. 
Universal Oil Products Co. 


Wallace, Muller & Co. 


Oil-World Exposition, Inc., Houston, Texas, 
Oct. ZT to 16. 

25th Annual Conference on Taxation, auspices 
New England State Tax Officials Association, 
Hanover, N. H., Oct. 14 and 15. 

Independent Petroleum Association of America, 
Houston, Texas, Oct. 14, 15 and 16. 

American Association of Petroleum Geologists, 
mid-year meeting, William Penn Hotel, Pitts- 
burgh, Pa., Oct. 14, 15 and 16. 

Michigan Petroleum Association, Traverse City, 
Mich., Oct. 21 and 22. 

National Tax Association, 30th annual con- 
ference, The Lord Baltimore Hotel, Baltimore, 
Md., Oct. 25 to 28. 


Society of Automotive Engineers, annual din- ' 


ner, Commodore Hotel, New York City, 
Oct. 28. 

Mid-Continent Oil & Gas Association of Texas, 
annual meeting and convention, Dallas, Tex- 
as, Oct. 29 and 30. 

National Automobile Show, Grand Central 
Palace, New York City, Oct. 27 to Nov. 3. 

American Petroleum Institute, 18th annual 
meeting, Stevens Hotel, Chicago, Ill., Nov. 
9 to 12, 

Trades Association of New York, New 
Nork, Nov. 16. 


California 
(Continued from page 47) 


the market for a good straight run, 31-32 
gravity product for use as a blending 
stock in meeting specifications on a 
quantity of fuel oil sold for Pacific for- 
eign export. Current prices on this quality 
gas oil at independent plants ranged 
from $1.20 to $1.36 a barrel. 

Interest shown by offshore buyers in 
California products was confined to gas 
oil and keroSine-distillate. There was in- 
quiry from Japan and from Atlantic for- 
eign points for 32-34 gas oil and 36-39 
gravity kerosine-distillate. Indicated 
prices ranged from $1.30 to $1.35 on the 
former product and from 4.25 to 4.50 
cents a gallon on the latter. Pacific Coast 
suppliers were still not in position to over- 
come abnormally high tanker rates in 
movement of bulk gasoline. 


Burning Oils More Active 

N. P. N. News Bureau 

CLEVELAND, July 6 

The market for most refined products 

a was. generally steady in western 

Pennsylvania in the week ended July 3. 

Gasoline was tight. Kerosine and fuel oil 

were more active. Lubricating oils were 
quiet. 

Increased activity in burning oils 
centered in the upper field. With eastern 
seaboard prices higher, quotations along 
the barge canal have advanced and New 
York state buyers entered the upper field 
Pennsylvania field for increased quanti- 
ties of these oils. Several refiners report- 
ed sales of 45 w. w. kerosine and 36-40 
fuel oil at advanced prices, although the 
general market had not reached a higher 
level up to the end of the week. Brokers 
were long considerable material which 
they had bought early in June. 

Gasoline remained scarce and many re- 
finers were confining their sales to regu- 
lar customers. Reduction in the supply 
of benzol, due to curtailed steel plant 
operations, was blamed by many traders 
for the acute shortage of gasoline. 

Lubricating oils sold lower in inter-re- 
finery transactions but quotations to 
jobbers were unchanged. Demand from 
the jobbing trade was light. 

Offerings of wax were limited and 
prices were steady. 
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PUBLIC LIBRARY 
JUL 15 1997 
DETROIT 


ANOTHER NEW IDEA 
IN OIL INDUSTRY PUBLISHING 


This is the first issue of our new Refining Technology 
Edition. 

It consists of simply the regular NATIONAL PETROLEUM 
NEWS for this week just the same as vou always have been 
getting with all of its hot spot news, its markets and editorials 
and its merchandising and other features. But to this regular 
edition has been added a special section devoted to Refining 
Technology of a new and better type of material, than hereto- 
fore published anywhere. 

This new refining edition is being mailed every other week 
and without additional charge at the moment, to all our refinery 
subscribers. But these refinery subscribers will continue to 
get in the other odd weeks the regular edition as in the past. 
In other words for 26 weeks of the year the refinery subscribers 
will get this special amplified Refining Technology Edition and 
in the other 26 weeks of the vear they will receive the regular 
editions of the paper. 

There is in the refinery technological section of this edition 
special technical advertising of refinery equipment and processes 
which runs ONLY in this section and in this edition that goes 
to refinery subscribers. In the other sections of this edition is 
the other advertising that runs in the paper regularly and goes 
to ALL subscribers. 

Kor the moment there is no additional subscription charge 
for this refinery technological Edition. It is included in the 
regular price of $2 a year for the 52 issues and it will not be 
sold separately. Any regular subscriber who wants to receive 
the Refining Technological Edition and did not get this week’s 
issue, will be transferred to the special refining edition list if he 
will write the publisher and state his position or point of interest 
in oil refining, using, if possible, a company letterhead. Or, if 
not now a regular subscriber, then please send the information 
in connection with your subscription. The rate is $2 a year, 
in the United States. This $2 rate is temporary only. It will 
be advanced within a few months. 

Last December NATIONAL PETROLEUM NEWS 
introduced a brand new feature in business paper publishing 
in the printing of hot spot news of the oil industry on newsprint 
paper so as to serve the news of the industry to our readers 
faster and fresher than it can be published in any other way. 
That innovation has received universal approval from subscriber 
and advertiser alike. 

Now we tie up with that over-all weekly picture of the 
oil industry, which picture is so necessary for every oil man 
these rushing days—special refinery information of a new type 
which we have been developing of late vears. This refining 
information, while meticulously written and edited from a 
technical viewpoint nevertheless is so done as to give the man 
active in the technical arts of this industry an exact but broad 
view of his special field. 

We hope you like this first edition and we assure you it will 


get better and better. 


JULY 14, 1937 





© There is an unmistakable preference for Tokheim 
pumps by those who make a study of pump values. 
Oil company engineers, large jobbers, and indivi- 


dual operators who compare values point for point, 
are generally agreed that Tokheim pumps give 
Greater Dependability, Permanent Accuracy, Lower 
Maintenance Cost. If you value the judgment of 
men whose duty it is to put gasoline pumps through 
their paces—men who check, re-check, and double 
check in order to get more for their money, you 
will likely buy Tokheims when you buy. 








Illustrated at right, Model 36B Money Computer. 
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IN STANDARD, SPECIAL OR 
MANS Te 2 a ee 
GUARANTEED MOTORS provide an unusual range of motor 


types and ratings from which to select the correct motor. Investigate MASTER'S exceptional ability to 


serve you promptly and economically with motors built to meet exactly your individual requirements. 


THE MASTER ELECTRIC COMPANY - DAYTON - OHIO 
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J.C. BURKS 


J. C. Burks, vice president and manager of O. C. Field Gasoline Corp., 
has been elected president of the California Natural Gasoline Assn., succeed- 
ing R. D. Gibbs, of Union Oil Co. Burks graduated in chemical engineering 
from California Institute of Technology in 1923, and since that time, with the 
exception of service in the heavy artillery during the war, he has been with 


the Field company. For several years he managed the gasoline operations 
for that company at Huntington Beach and its oil producing and refining in- 
terests in the Santa Maria Valley. 


H. R. Linhoff, manager of operations for Signal Hill Gasoline Co., a Richfield 
subsidiary, is the new vice president of the California Natural Gasoline Assn. 


NATIONAL PETROLEUM NEWS 








